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IN  THE  MONTH  OF  SEPTEMBER  THE 
CHICAGO  TRIBUNE  GAINED  MORE  AD¬ 
VERTISING  THAN  DID  THE  17  NEWS¬ 
PAPERS  OF  NEW  YORK  CITY  COMBINED 

Here  are  the  figures,  compiled  by  the  Statistical  De¬ 
partment  of  The  New  York  Evening  Post  (for  New 
York)  and  by  The  Washington  Press  (for  Chicago): 

September  1916 

The  Chicago  Tribune  gained  .  .  .  293,217  lines 
The  17  New  York  City  papers  gained  215,628 
The  Chicago  Tribune’s  excess  .  .  .  77,589  “ 

There  were  four  Sundays  in  September  of  each  year 
*  and  The  Chicago  Tribune  did  not  print  any  special 
editions  or  special  advertising. 

(Hjirngo  ®ributie 

The  World’s  Greatest  Newspaper 

,  (Trade  Mark  Registered) 

Member  Audit  Bureau  of  Circulations 

600.000 

,  ( 500>000-  Sunday 

Circulation  over  350. 000 

( SOOyOOO  Daily 


The  Post-Intelligencer 

SEATTLE . WASHINGTON 

Its  Growth  and  Strength  Demonstrated  by  Circulation 
Figures  Submitted  to  Uncle  Sam 

The  Seattle  Post-Intelligencer  presents  all  facts  prominently  in  connection  with  its  circulation  for  its 
readers  and  advertisers.  It  is  proud  of  the  semi-annual  statements  made  to  the  government, 
because  they  bespeak  strength  and  growth — CONTINUOUS  STRENGTH  AND  GROWTH — and 
disclose  unmistakably  the  hold  this  newspaper  has  upon  its  clientele.  It  is  foremost  in  its  field.  No  other 
paper  in  the  North  Pacific  Coast  section  can  show  so  substantial  a  circulation  in  QUALITY  and  QUANTITY 
as  the  Post-Intelligencer  possesses  and  holds 


The  cost  of  newspaper  production  is  high — abnormallv 
high.  From  the  East,  for  months  past,  have  gone  warnings 
to  conserve  the  white  ])aper  (news  print)  supply  and  avoid 
waste.  The  Post-Intelligencer,  however,  did  not  need  such 
warning.  It  had  no  waste  to  be  reduced.  It  was  printing 
no  papers  to  be  scattered  on  the  highways  and  byways  and 
finally  to  reach  the  junk  dealers  by  the  tons,  but  confined 
its  circulation  to  its  actual  buyers  and  readers.  All  news¬ 
papers  have  since,  by  force  of  emergency,  in  varying  degree. 
adoi)ted  a  similar  policy  and  curtailed  the  waste  formerly 
counting  as  circulation.  By  keeping  its  business — its  stead¬ 


ily  increasing  and  expanding  business — upon  a  business 
basis — a  fair  basis  as  to  papers  printed  and  circulated — the 
Post-Intelligeacer  has  thus  all  along — not  under  compul¬ 
sion  of  an  emergency,  but  month  in  and  month  out — dealt 
in  absolute  fairness  with  its  advertisers,  given  them  the 
actual  circulation  attested  by  its  claims  and  the  full  quid 
pro  quo  for  every  dollar  of  advertising  revenue  received. 
Its  books  have  ever  been  open;  its  methods  never  concealed. 
So  it  is  that  it  has  had  something  to  be  proud  of  in  the 
sworn  statements  going  periodically  to  the  government  and 
the  detailed  analytical  reports  made  by  the  .\udit  Bureau 
of  Circulation,  of  which  it  is  a  member. 


Loak  at  the  Accompanying  Figures.  Scrulinlze  Them  Closely.  Therein  Yon  Will  Find  Evidence  ol 
Sirengtii  and  Growlh-INCREASING  STRENGTH  AND  STEADY  GIOWTH. 


GOVERNMENT  STATEMENTS  FOR  FOUR  YEARS 


ON  A  ONE-CENT  BASIS 

Six  months  ended  Oct.  1,  1912 . 48,460 

Six  months  ended  April  1,  1913 . 49,425 

Six  months  ended  Oct.  1,  1913 . 52,555 

Six  months  ended  April  1,  1914  . 53,826 

Six  months  ended  Oct.  1,  1914 . 54,570 

Six  months  ended  April  1,  1915 . 51,409 

The  increase  in  the  price  of  the  Pnst-Intelliireneer  took  effect 

It  will  be  seen  by  these  figures  that  in  a  year  and  a  half  on  a  tw 
Intelligencer  has  regained  the  circulation  it  formerly  had  on  a  one- 


ON  A  TWO-CENT  BASIS 

Six  months  ended  Oct.  1,  1915 . 42,162 

Six  months  ended  April  1,  1916  . 43,807 

SIX  MONTHS  ENDED  OCT.  1,  1916 . 48,441 

SEPTEMBER  CIRCULATION 
Average  DAILY  CIRCULATION,  Sept.,  1916.  47,693 
Average  SUNDAY  CIRCULATION,  Sept.,  ’16,  65,258 

Yfareh  1,  till.',. 

o-cent  basis,  made  necessary  by  newspaper  conditions,  the  Post- 
•cent  basis,  and  that  it  Las  gained  5,0fl()  readers  in  six  niontiis. 


TO  ADVERTISERS — After  you  have  given  attention 
to  these  figures,  so  convincing  of  strength  and  growth, 
read  these  following  few  words ; 

Bear  in  mind  that  the  Post-Intelligencer,  in  the  period 
covered  by  these  government  statements,  has  transferred  its 
circulation  from  a  onc-cent  to  a  two-cent  basis.  ( )ther 
prominent  newspapers  have  done  likewise,  hut  none  with  so 
small  an  immediate  loss,  and  an  aggregate  loss  so  quickly 
overcome,  as  experienced  by  the  Post-Intellige'  cr.  It  was 
said  it  could  not  be  done  in  Seattle,  in  the  fa  d  f>«  nn^" 
competition.  But  it  has  been  done.  And  publishers  of 
other  cities  are  marveling  at  the  achievement.  It  evidences 


in  cold,  hard  facts  the  hold  the  Post-Intelligencer  has  and 
maintains  upon  its  newspaper  constituency,  and  that  dis¬ 
criminating  readers — home  readers — find  it  worth  the  price 
and  are  willing  to  contribute  to  its  success  along  with 
the  advertiser. 

The  Post-Intelligencer  indulges  in  no  circulation  quarrels 
with  its  contemporaries.  It  wishes  them  well.  But  it  is 
proud  of  its  growing  circulation  and  the  splendid  public 
support  it  receives,  and  honestly  believes  that  it  is  oflfering 
you — the  advertiser — far  and  away  the  best  medium  avail¬ 
able  in  Seattle  or  in  the  entire  North  Pacific  Coast  country. 
\  newspaper  with  such  a  circulation,  and  upon  such  a  bona- 
fide  basis,  cannot  fail  to  produce  the  best  possible  results. 


A.  S.  TAYLOR,  Publisher 
SCOTT  C.  BONE,  Editor 


Eastern  Representatives:  '  ^  MORTON  CO.,  200  Fifth  Avenue,  New  York 

>  WM.  J.  MORTON  CO.,  1500  Tribune  Building,  Chicago 
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BIGGER  GROWING  BETTER 


The  True  News— All  of  It — And  First 

By  INTERNATIONAL  NEWS  SERVICE  theln.s. 

Because  it  is  the  ONLY  press  association  in  the  Spends  more  money  to  get 

United  States  which  is  carrying  the  news  of  the  ‘I'® 

IV  T  11  \VT  .1  A  •  1  f  11  .  1  1  Association  in  the  business. 

World  War  to  the  Amencan  people  tully,  truly,  and  . 

first,  the  International  News  Service  is  growing  by  .bp  ‘  ®  ” 

*  *  -3  *3  j  1NL»,  most  comprehensive 

leaps  and  bounds — raster  than  ever  berore.  and  most  reliable. 

ON  NOVEMBER  1,  IN  ADDITION 
TO  ITS  REGULAR  NIGHT  WIRE,  THE 
INTERNATIONAL  NEWS  SERVICE  OPENS 
A  FULL  DAY  LEASED  WIRE  SERVICE  and  First 

TO  THE  PACIFIC  COAST.  - - 

Connecting  there  with  the  day  leased  wire  of  the  PACIFIC  NEWS 
SERVICE,  which  has  as  clients  the  biggest  and  most  prosperous  paper 
in  California,  Oregon  and  Washington,  the  International  News  Service 
in  future  will  cover  as  never  before  the  WHOLE  NEWS  of  the 

- -  country  for  its  hundreds  of  clients.  This  great 

w  4-4-1  extension  rounds  out  a  service  for  every  minute  of 

l  ^  r*  the  24  hours  covering  the  United  States  from  Cali- 

iVith  the  C^eiliOr  fomia  to  Washington,  from  Florida  to  Maine. 

“•fh  tr  "  r  1  Mr  hTsi  What  the  International  News  Service  does  for  its 
imepcan\,rs”*  ^  clicnts  has  been  proven  by  a  hundred  “beats  on 

**In  electing  to  make  an  example  of  M'll-  x  J 

liam  Randolph  Hearst  the  British  Uovern-  ,1  T-  •  ,1  1  1  O  * 

ssr,,  "fiV,  the  war.  It  was  proven  again  on  the  World  Denes, 
when  Its  clients  the  country  over  beat  all  opposition 
’s;., to  the  street  by  from  five  to  fifteen  minutes  on 

redeeming  feature  of  the  Engllsb  censor-  r’A  /r’nX/  A  A  /1 1”*  A  A/r"*  FA 

shir  ana  publlelty  camraign;  H  V  H  K  Y  Lj/\lVlr.  F  I  Y  T  I  J 

"They  are  the  Joke  of  the  century.  And  V  J—iA  V  X  1  X  l—iX^. 

no  Englfshman.  high  or  low,  Oxonian  or 

costermonger,  ever  could  see  a  Joke.”  1*  Tlf  •  IXT  O.  .11 

Worry/’’  t*he  I>emocraJ(^  AVatertury,  ‘cvmn.'!  1  hc  cllCntS  of  thc  IntCmatlOnal  NCW^S  SciTVlCC  W^lll 

says:  «  . 

"The  I.  X.  S.  Is  an  American  service  for  olfArOAfO  KoTyga 

.American  ts’ople  and  cannot  be  cajoleil  by  CllWCiyo  XlClVV^ 

Brltlsli  money*  or  British  threats.  The  '' 

Lontkin  News  Bureau  has  been  fonml  guilty 
time  and  again  of  falsifying  news  and  sup¬ 
pressing  news.  It  was  only  because  the  —  mm  waiw  w 

I.  X.  S.  dared  to  snatch  truthful  reports  '  H  '  H  H  H  '  1^^  I  H  ^  M 

from  the  very  teeth  of  the  British  lion  that  H  I  ^^1  Hi^ 

has  been  blackjacked.  Every  knock  Is 


Our  Little  War 
With  the  Censor 

Discussing  the  British  censor's  futile  ban 
on  the  I.  X.  S.,  the  E<Utor  and  Publisher 
says : 

"The  action  does  not  concern  Mr.  Hearst 
alone.  It  strikes  at  the  free<loni  of  the 
.American  press.” 

"In  electing  to  make  an  example  of  Wil¬ 
liam  Randolph  Hearst  the  British  (iovern- 
ment  has  shown  poor  discretion.  Where  a 
principle  is  involved,  whether  it  tsincerns 
himself  or  others.  Mr.  Hearst  not  only 
llglits — but  be  light  to  a  finish.” 

The  Daily  Metal  Keisirter  of  Xew  York 
says : 

"Mr.  Hearst,  and  with  him  nil  sensible 
.Americans,  may  find  comfort  In  the  one 
redeeming  feature  of  the  Engllsb  censor¬ 
ship  and  publicity  campaign : 

"They  are  the  Joke  of  the  century.  And 
no  Engirshman.  high  or  low,  Oxonian  or 
costermonger,  ever  could  see  a  Joke.” 

Vnder  the  head.  "The  1.  X.  S.  .Should 
Worry,”  the  Democrat  of  AA’aterbury,  Conn., 
says : 

"The  I.  X.  S.  Is  an  American  service  for 
.American  ts’ople  and  cannot  be  cajoled  by 
Brltlsli  money*  or  British  threats.  The 
LomKin  Xews  Bureau  has  been  fouml  guilty 
time  and  again  of  falsifying  news  and  sup¬ 
pressing  news.  It  was  only  because  the 
I.  X.  S.  dared  to  snatch  truthful  reports 
from  the  very  teeth  of  the  British  lion  that 
it  has  been  blackjacked.  Every  knock  Is 
a  boost.” 


INTERNATIONAL  NEWS  SERVICE 

238  William  Street  New  York  City 


Ilf 
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NON-DISTRIBUTION 

Non-Distribution:  The  system  by  which  each  compositor  is  continuously  supplieci  with 
new  type,  spacing  material,  high  and  low  leads,  slugs  and  rules,  directly  from  the  Mono¬ 
type  Type-&-Rule  Caster,  which  makes  this  material  so  economically  that  whole  pages 
after  use  are  melted  up  to  make  new  material.  Thus  Recasting  replaces  Distribution 

The  Greatest  Composing  Room  Economy  since 
the  Invention  of  Hot  Metal  Composing  Machines 

- ^ - 

The  Baltimore  News  endorses 

Non-Distribution 

“THE  NEWS  is  enthusiastic  about  Non- Distribution  because  it 
makes  our  compositors  continuously  productive. 

“While  the  saving  of  the  waste  of  distribution  is  impressive,  far 
more  valuable  is  the  greater  speed  on  ad  composition  that  we  get 
from  our  men  since  they  have  everything  they  can  possibly  need 
within  arm’s  reach — not  ‘walking  distance,’  as  it  used  to  be  when 
we  bought  type,  rules,  leads,  slugs  and  cut  bases. 

“If  a  newspaper  owned  a  type  foundry,  it  might  supply  its  com¬ 
positors  with  all  the  material  they  must  have  to  work  efficiently — 
but  no  publisher  has  the  nerve  or  the  money  to  buy  that  much 
equipment  at  foundry  prices. 

“The  best  investment  the  News  ever  made  is  the  metal  we 
have  bought  to  cast  in  our  type  foundry — the  Monotype  Type-&- 
Rule  Caster.’’ 

Signed — HERBERT  WYLE,  Business  Manager,  News  Publishing  Co.,  Baltimore,  Md. 


OUR  TYPE&RULE  CASTER 

is  the  only  machine  for  Non-Distribution  because  (a)  it  makes  type  so  fast 
that  it  costs  less  to  make  new  type  than  to  distribute  used  type;  (6)  it  is 
the  only  machine  that  makes  all  the  "tools”  for  the  compositor;  type,  space 
material,  and  rules,  leads  and  slugs  of  any  length  from  6  picas  to  25  inches 

LANSTON  MONOTYPE  MACHINE  CO. 

New  York:  World  Bldg.  PHILADELPHIA  Chicawj:  Rand-McNallt  Bldg. 

B<i8Ton:  Wentworth  Bldg.  Toronto:  Lcmsden  Bldg. 

Creators  o/ NON-DISTRIBUTION  Equipment 

Tell  your  stenographer  to  have  us  .send  you  our  folder  on  Non-Distribution 


Issued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication — by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  18^;  The  Editor  and  Pub¬ 
lisher,  1901;  The  Editor  and  Publisher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer 
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PEAK  OF  DEMAND  FOR  NEWS  PRINT  REACHED, 
declares  leading  paper  MANUFACTURER 

Relief  is  Already  in  Sight  Through  New  Form  of  Contract  Which 
ill  Prevent  Some  Consumers  From  Piling  up  Surplus 
Stock  While  Others  Have  Not  Enough. 


NOT  A  TIME  FOR  EXCITEMENT  ON  THE  PART 
OF  PUBLISHERS,  SAYS  AUTHORITY  ON  PAPER 

Situation  So  Critical  That  Crisis  May  be  Precipitated  by  Reck¬ 
less  Discussion  or  Action — Calm  Consideration  Essential  to 
Solution  of  News  Print  Problem — Some  Facts  and  Figures. 


Thr  i>(  ak  of  the  demand  for  news 
print  lias  tieen  reached,  with  the  indi 
cations  on  the  authority  of  a  leading 
manufacturer,  that  relief  is  in  sight, 
with  plans  that  have  been  formulated 
for  a  readjustment  of  tonnage  distribu¬ 
tion  for  1917.  Tonnage  for  1917  will  be 
on  the  basis  of  1916  contracts,  out  of 
whic  h  publishers  must  accumulate  their 
own  reserves  and  calculate  increased 
cireulation  by  decreasing  the  .size  of 
their  paiier.s.  I’ublishers  will  not  be 
givi'ii  any  paper  beyond  their  contract 
amount.  Kxcept  for  those  who  have 
contracts  at  the  pre.sent  time,  it  will  be 
anybiMly's  market  for  the  balance  of  the 
year,  with  odd  lots  going  to  the  highest 
I  idder.  Some  publishers  have  paid  as 
much  as  seven  cents  a  pound  for  paper 
delivered  at  destination,  in  order  to  tide 
over  sudden  and  increa.sing  needs.  The 
number  who  have  paid  4,  iVi,  5,  and  6 
cents  delivered  increa.ses  .steadily. 

Kelief  is  coming  with  the  new  form 
of  contract,  one  manufacturer  declares, 
and  which  is  now  being  .signed  gene¬ 
rally.  This  new  a.greement  is  designed  to 
break  uii  the  old  practice  of  permitting 
iniblishers  to  order  new's  print  in  excess 
of  contract  estimates,  which  has  been 
follows  d  in  the  past. 

'Pile  iirices  for  news  print  for  1917 
will  ride  almut  the  3-cent  mark  at  the 
n. ill  -above  in  some  cases,  and  slightly 
be'ow  in  ot iters.  In  one  or  two  in.stances 
cintracts  for  the  coming  year  have 
b(  en  made  at  prices  below  3  cents  a 
pound  f.  o.  1).  mill. 

The  indications  are,  according  to  this 
authority,  that  the  demand  for  1917  will 
not  I  n  as  great  as  at  the  present  time, 
with  a  gradual  easing  off  and  a  possilile 
reduction,  though  while  the  war  last.s 
it  is  likely  that  news  print  will  hover 
al'out  3  cents  delivered  on  the  cars  by 
tile  manuf.acturer. 

I’RK’I'S  Lr:S8  AFTEU  WAR. 

After  the  war  the  indications  are  that 
there  will  be  a  steady  decline  in  price.s, 
«as  well  as  demand,  with  white  paper 
.sidling  at  somewhere  in  the  neighbor¬ 
hood  of  *2.50  per  100  pounds — i>ossibly 
as  low  as  *2  35  and  may  1k>  for  as  much 
as  $2  60.  It  is  more  than  likely  that 
after-the-war  prices  will  lx?  rather  hc- 
low  than  above  2^^  cents  a  pound. 

While  the  war  continues  quotations 
must  of  necessity  lie  higher  than  would 
1k>  the  case  in  normal  time.s,  due  to  the 
the  fact  that  practically  everything  that 
enters  into  the  making  of  paper  may  bo 
utilized  by  the  contending  armies.  The 
International  Co.,  recently  declined  an 
order  for  an  enormous  amount  of  log.s, 
to  be  u.sed  in  the  trenches,  and  for 
mine  timliers. 

'I'he  Croat  Northern  1‘aper  Co.  has 
contracted  its  entire  tonnage  for  1917, 
at  a  iirlce  less  than  3  cents  a  pound. 

(Concluded  on  page  28) 


LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 
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PlJZZI.B — F'IND  the  ambitious  reporter  who  hap  pone  Hl.MSELF  PROUD  ON  A  SWEI.L 
TWO-UOI.U  .M  N  STORY  WHEN  THE  MaNAOINC  KpITOR  “BAWI.EP  OUT”  THE  STAFF. 


TWO  MORE  PAPERS  LIMIT  ADS  NEWS  PRINT  FAMINE  IN  MAINE 


New  York  Mail  anil  Globe  Follow  Lead 
of  the  Times. 

Following  the  lead  of  the  New  York 
Times,  which  recently  announced  that 
advertising  with  a  news  value  would 
be  given  the  preference,  and  that  the 
amount  of  advertising  was  to  be  lim¬ 
ited,  two  evening  papers  have  fallen 
into  line  with  the  same  announcement. 
They  are  the  Mail  and  the  Olobe.  Both 
announced  this  week  that  on  account 
of  the  shortage  of  news  print  they 
would  be  forced,  at  least  temporarily, 
to  limit  the  amount  of  advertising 
which  would  be  carried.  They  also  re¬ 
serve  the  right  to  limit  the  amount  of 
sjiace  to  lx?  allotted  to  each  advertiser 
on  any  particular  day,  even  to  reject¬ 
ing  the  ad  altogether. 


Publishers  Meet  at  Bangor  and  Agree 
to  Conserve  the  Supply. 

.\t  a  meeting  of  the  Maine  Daily 
Newspaper  Publishers’  Association,  held 
at  Bangor  this  week,  the  principal  sub¬ 
ject  of  discussion  was  the  news  print 
situation.  Because  of  the  shortage,  all 
the  newspapers  agreed  to  enforce  the 
rule  regarding  waste  paper  and  free 
copies.  'I'he  Ixiwiston  Journal  will  on 
Monday  cut  down  the  free  list. 

It  w.is  reported  that  .some  Now  Eng¬ 
land  nev'siiapers  are  on  <he  verge  of 
absolute  famine  in  news  print.  One 
.Maine  n-'iwspapcr  reported  pay;n.g  $70 
per  ton  for  paper  that  cost  $40  one  year 
$^o. 


That  increased  demands  for  news 
print  will  undoubtedly  make  the  market 
unsettled  for  the  balance  of  the  year,  is 
the  opinion  of  one  of  the  most  promi¬ 
nent  publishers  in  the  ITnited  States, 
who  sees  no  remedy  in  the  plan  to  ab- 
•sorb  the  ral.se  in  price  by  an  advance  in 
advertising  rates.  This  authority  also 
.states  that  the  present  high  prices  are 
not  warranted,  in.sisting  that  the  in¬ 
creased  cost  of  making  paper  by  manu¬ 
facturers  who  make  their  own  sulphite 
and  other  supplies  is  only  $6  a  ton.  He 
declares  that  there  is  a  profit  in  paper 
making  at  2V^  cents  a  pound,  and  he  is 
of  the  opinion  that  if  publi.shers  would 
stop  talking  cooperation,  and  practice 
what  they  preach,  the  bidding  for  ex¬ 
cess  tonnage  to  supply  demands  beyond 
contract  limitations,  would  cease,  news- 
pajiers  would  lx?  compelled  to  bring  the 
demand  within  the  supply,  and  prices 
would  be  controlled  to  better  advantage. 
It  is  the  present  competition  among 
publishers,  he  says,  that  has  driven 
prices  for  excess  amounts  as  high  as  7 
cents  a  pound,  delivered.  The  practice 
of  bidding  against  each  other  in  the 
open  market,  only  tends  to  make  prices 
changeable,  erratic,  and  range  to  new 
high  level.s.  Newspapers,  he  says,  must 
be  reduced  in  size,  and  in  his  opinion, 
unless  they  do  cooperate,  excess  tonnage 
will  go  higher,  and  cause  a  number  of 
suspensions. 

A  prominent  New  York  publisher,  who 
has  given  the  matter  the  closest  study, 
but  who  declines  to  allow  his  name  to  be 
u.sed,  says: 

PARE  NOT  RAISE  IMTES  ENOUGH. 

“It  is  out  of  the  question  to  rai.se  ad¬ 
vertising  rates  to  offset  the  difference 
of  $20  to  $23  a  ton  in  the  price  of  news 
print.  A  newspaper  consuming  10,000 
tons  of  white  paper  a  year,  would,  if 
compelled  to  pay  $23  a  ton  more  next 
year  than  it  has  this  year,  be  forced  to 
provide  an  additional  revenue  of  $230,- 
000 — and  how  many  papers  do  you  sup¬ 
pose  are  making  $230,000  annually?  Do 
you  imagine  for  a  moment  that  the  ad¬ 
vertisers  in  such  newspapers  can  add 
that  much  to  their  cost  for  this  one 
newspaper?  It  would  not  be  so  bad  if 
only  one  newspaper  were  concerned, 
but  where  there  are  a  number  to  con¬ 
sider,  the  additional  cost  to  the  adver- 
ti.ser  will  run  more  than  $1,000,000.  Can 
the  merchants  afford  it?  Will  their 
profits  admit  of  such  an  increase?  The 
remedy  lies,  not  in  advancing  advertis¬ 
ing  rate.s,  but  in  individual  economies 
among  publishers,  mutual  cooperation, 
and  a  spirit  of  fraternity  that  will  en¬ 
able  them  to  understand  one  another. 
As  long  as  some  men  continue  to  print 
bulky  newspapers,  taking  advantage  of 
the  economies  of  others  in  order  to  bene¬ 
fit  themselves,  there  will  be  uncertainty, 


6 


THE  EDITOR  &  PUBLISHER  FOR  OCTOBER  21.  1916 


and  this  uncertainty  will  increase  and 
further  aggravate  the  present  serious 
situation. 

“VV’e  might  as  well  look  the  situation 
square  in  the  face.  It  is  only  by  a 
realization  of  what  will  amount  to  a 
calamity,  unless  there  is  a  check,  that 
a  solution  of  this  problem,  which  is 
simple,  and  not  complex,  may  be  reach¬ 
ed.  Some  publishers  are  taking  advan¬ 
tage  of  the  efforts  of  others  to  force 
them.selves  ahead,  and  in  doing  this 
they  are  shimpeding  others.  Instead  of 
averting,  they  are  actually  bringing 
al)out,  the  very  panic  they  deplore,  and 
which  they  are  agreed  should  not  exist 
This  is  not  a  time  for  excitement,  par¬ 
ticularly  on  the  part  of  publishers.  In- 
.stead  of  calmly  surveying  the  situation, 
and  meeting  it  in  a  business  way,  some 
new.spaper  men  are  taking  the  only  step 
they  can  to  defeat  the  very  ends  they 
.seek. 

"Publi.shers  with  contracts,  who  con¬ 
tinue  to  print  large  editions  and  refuse 
to  cut  off  returns,  while  competitors 
are  doing  everything  within  their  power 
to  control  the  market,  the  supply  and 
the  price,  are  respon.sible  for  the  unset¬ 
tled  condition,  which  will  injure  them 
more  in  the  long  run  than  they  will  gain 
by  any  temporary  advantage. 

MANY  ADVANCES  UN J LSTIFIEX). 

“Prices  have  advanced  on  all  materials 
that  enter  into  the  making  of  news 
print,  but  not  .sufficient  to  justify  the 
advances  quoted  by  mills  that  make  their 
own  supplies.  For  example,  take  a  mill 
that  produces  sulphite  for  its  own  use, 
and  other  supplies,  the  additional  cost, 
a-s  far  as  I  am  able  to  learn,  has  been 
about  *6  per  ton,  but  in  calculating  the 
cost  of  their  paper  to  the  consumer, 
the  publisher,  they  raise  the  price  to  the 
I>oint  demanded — by  exclusive  sulphite 
mills,  manufacturing  and  selling  to  the 
trade  at  the  advanced  rates — to  take 
advantage  of  the  pre.sent  war-time  con- 
dition.s.  They  demand  for  themselves 
the  profits  the  independents  ask. 

“There  should  be  a  .splendid  profit  in 
the  making  of  paper  at  2%  cents  a 
P«uind.  When  the  supply  exceeded  the 
demand,  in  the  past,  manufacturers 
found  no  difficulty  in  running,  and  were 
willing  enough  to  carry  reserve  supplies 
to  protect  the  newspapers.  They  didn’t 
»lo  that  because  there  was  no  profit  in 
the  busines.s,  because  they  remained  in 
business,  selling  news  print  around  two 
cents  a  pound,  contracting  for  as  much 
tonnage  as  pos.sible,  and  endeavoring  to 
increase  their  sales  at  the  then  pre- 
viiiling  prices  of  their  own  making. 

“They  have  sufficient  machines  to 
manufacture  more  news  print,  but  with 
the  development  of  this  acute  condition, 
they  took  a  number  of  their  machines 
off  of  white  paper  and  commenced  the 
manufacture  of  kraft,  taking  advantage 
of  the  growing  demand  and  the  rising 
market,  to  get  as  much  for  their  product 
a.s  the  newspapers  will  pay.  Now  the 
price  h.as  reached  a  point  where  it  is  no 
longer  possible  to  pa.ss  the  increase 
along  to  the  advertiser. 

WHAT  THREE-CENT  PRICE  MEANS. 

“News  print  that  co.st  3  cents  at  the 
mill  means  cents  a  pound  at  destin¬ 
ation.  The  newspaper  business  has  been 
built  up  on  prices  that  the  manufac¬ 
turers  themselves  have  set  for  a  period 
of  nearly  twenty-five  years,  when  they 
were  trying  to  dispose  of  their  excess 
tonnage,  and  when  they  were  guaran¬ 
teeing  delivery  and  taking  every  step 
calculated  to  insure  delivery,  by  the 
creation  of  a  reserve  supply.  A  busi¬ 
ness  like  our.s,  that  has  been  built  up 
and  developed  on  prices  which  the 
manufacturers  themselves  have  set, 
cannot  be  changed  overnight  It  is 
not  possible  to  go  to  the  merchants  and. 


calmly  notify  them  that  they  must  pay 
more  money.  It  cannot  be  done  that 
way.  If  these  high  prices  are  to  rule, 
many  newspapers  will  be  forced  to  sus¬ 
pend,  through  sheer  inability  to  raise, 
from  their  subscription  and  advertising 
revenue,  an  amount  necessary  to  meet 
the  increased  demands  of  the  news 
print  manufacturers. 

"There  was  more  money  in  the 
manufacture  of  book  paper  than  news 
print.  The  price  of  book  has  doubled, 
and  so  many  machines  were  placed  on 
this  grade  that  now  the  supply  of  this 
quality  exceeds  the  demand — which 
would  indicate  that  more  news  print  can 
be  made,  if  the  machines  are  restored 
to  the  line  they  formerly  outputted. 

“The  plan  of  the  Federal  Trade  Com¬ 
mission,  to  reduce  the  sizes  of  Sunday 
newspapers,  will  hardly  work.  Suppose 
each  paper  dropped  two  pages;  while  it 
would  appear  to  be  a  great  saving,  the 
actual  tonnage  conserved  would  be 
very  small.  The  cut  must  be  deep,  must 
extend  to  all  editions,  and  reading  mat¬ 
ter  must  be  reduced  to  the  smelliest 
amount  consistent  to  give  the  subscrib¬ 
ers  the  news  and  all  the  news.’’ 

SOME  NOTABLE  ECONOMIES. 

The  most  notable  examples  of  news 
print  economies  that  have  been  put  into 
practice  are  those  adopted  by  the  Hearst 
newspapers  in  New  York,  Boston,  At¬ 
lanta,  Chicago,  San  Francisco,  and  Los 
Angeles.  With  the  thoroughness  char¬ 
acteristic  of  this  organization,  returns 
have  been  eliminated,  the  number  of 
pages  have  been  reduced,  and  the  ab¬ 
solute  possible  minimum  of  paper  is 
being  consumed  daily.  The  rule  applies 
to  all  the  Hearst  newspapers,  and  op¬ 
erates  in  all  departments,  to  the  end 
that  the  greatest  number  of  copies  may 
be  printed  on  the  least  amount  of  news 
print. 

The  New  York  Sun  has  made  notice¬ 
able  reductions,  the  Sunday  Issues  being 
reduced  from  80  to  56  pages,  regardless 
of  the  increase  in  advertising  lineage. 

The  New  York  World  has  put  econ¬ 
omies  into  practice  along  systematic 
line.s,  as  has  also  the  New  York  Globe, 
and  others. 

These  reductions  were  made  in  ad¬ 
vance  of  the  letter  from  Chairman  Hur¬ 
ley,  of  the  Federal  Trade  Commission, 
calling  upon  the  publishers  of  large 
Sunday  issues  to  voluntarily  reduce 
their  size  in  order  that  the  supply  may 
be  conserved,  and  the  smaller  newspa¬ 
pers  protected. 

On  account  of  a  lack  of  news  print, 
the  Daiiy  Ledger,  of  Newark,  N.  J.,  has 
been  compelled  to  suspend  its  week-day 
editions,  continuing  the  Sunday  issue. 
Uesumption  of  the  daily  will  take  place 
just  as  soon  as  an  adequate  supply  of 
white  paper  can  be  purchased. 

Villa  Encamps  on  Hearst  Ranch 

Francisco  Villa,  who  is  known  as  the 
thorn  in  the  side  of  the  Mexican  situa¬ 
tion,  has  established  his  headquarters 
on  the  ranch  of  William  R.  Hearst,  near 
Bahicora,  and  it  is  expected  that  he  will 
continue  his  raids  into  American  terri¬ 
tory  from  that  place.  The  ranch  in¬ 
cludes  3.000,000  acres  of  land  on  which 
there  are  many  thousand  head  of  cat¬ 
tle.  It  is  about  forty-five  miles  south¬ 
west  of  Gen.  Pershing’s  base,  and  less 
than  a  hundred  miles  from  the  Ameri¬ 
can  border. 

Wisconsin  Daily  League 

The  Wisconsin  Daily  League,  com¬ 
posed  of  newspapers  outside  of  Mil¬ 
waukee,  has  elected  the  following  offi¬ 
cers;  President,  Frank  Noyes,  of  Mari¬ 
nette;  vice-president,  O.  J.  Hardy,  of 
Oshkosh,  and  secretary-treasurer,  H.  H. 
Bliss,  of  Janesville. 


McINTYRE  WILL  BEGIN 
WORK  HERE  NEXT  WEEK 

Paper  Experts  of  American  Newspaper 

Publishers’  Association  Will  Have  an 

Office  in  the  Pulitzer  Building — Well 

Qualified  as  Intermediary — Manager 

Palmer  to  Enjoy  a  Vacation. 

A.  Gordon  McIntyre,  the  paper  ex¬ 
pert  of  the  American  Newspaper  Pub¬ 
lishers’  Association,  will  arrive  in  New 
York  next  week  to  take  up  his  work 
with  that  organization,  as  intermediary 
between  the  newspaper  publishers  and 
the  manufacturers  of  news  print.  Mr. 
McIntyre  will  have  an  office  in  the 
World  Building,  and  will  enter  at  ance 
upon  his  new  duties.  No  information 
will  be  available  until  Mr.  Meintj  re 
arriv'es.  Whether  he  will  have  his  office 
in  the  present  quarters  of  the  Associa¬ 
tion,  or  will  take  additional  rooms  in 
another  portion  of  the  building,  has  not 
been  decided.  These  are  matters  that 
will  be  left  to  the  judgment  of  the  new 
official. 

That  he  will  outline  a  plan  of  action, 
and  proceed  with  his  work  actively  and 
vigorously,  is  the  general  opinion,  with 
the  idea  of  rendering  the  greatest  pos¬ 
sible  service  to  publisher^  who  are  at 
the  present  time  contending  with  the 
most  complex  situation  with  which  they 
have  had  to  deal  in  recent  years. 

His  wide  knowledge  and  technical 
training  equip  him  to  handle  the  dif¬ 
ficult  problems  that  are  arising,  and 
to  make  suggestions  of  value  to  pub¬ 
lishers  as  to  remedies  to  be  adopted, 
and  methods  to  be  followed  to  obtain 
the  relief  they  seek.  Having  been  in 
the  newspaper  business,  he  is  intimately 
acquainted  with  peculiar  difficulties  that 
confront  publishers,  and  the  blending 
of  the  knowledge  of  the  two  lines  of 
business  is  expected  to  bring  about  re¬ 
sults  that  can  be  gained  in  no  other 
way,  for  Mr.  McIntyre  can  discuss  the 
conditions  that  vex  the  one  industry, 
quite  as  well  as  he  can  those  that 
bother  the  other,  and  hence  is  in  a  po¬ 
sition  to  place  his  finger  on  the  remedies 
that  will  prove  of  benefit  to  each. 

Lincoln  B.  Palmer,  the  manager  of 
the  Association,  who  has  handled  the 
news  print  problem  in  addition  to  his 
work  for  a  long  period,  expects  to  be 
able  to  take  a  well-merited  vacation. 
Mr.  Palmer  has  worked  incessantly  for 
months,  and  was  the  first  man  to  fore¬ 
see  the  crisis  in  the  paper  market,  and 
his  warnings  of  the  present  shortage, 
based  upon  the  information  he  has  ob¬ 
tained,  carefully  followed  up  for  the 
past  year,  have  attracted  the  widest  at¬ 
tention  on  the  part  of  publishers,  who 
not  only  realize  the  extra  work  he  has 
voluntarily  taken  upon  himself,  but  ap¬ 
preciate  the  data  he  has  gathered,  which 
has  been  the  means  of  starting  the 
movement  for  the  conservation  of  the 
news  print  supply. 

Referring  to  Mr.  McIntyre,  Emil 
M.  Scholz,  of  the  Evening  Post,  who  was 
one  of  the  committee  that  make  the 
selection,  said:  “I  consider  Mr.  Mc¬ 
Intyre  a  splendid  man,  and  a  man  who 
will  win  the  complete  confidence  of  the 
people  he  comes  in  contact  with.  He 
will  be  a  splendid  intermediary  between 
the  publishers  and  the  paper  manufac¬ 
turers.’’ 

“Big  Six"  Band  Brought  Cheer 

“Big  Six,’’  or,  as  it  is  known  in  cir¬ 
cles  other  than  printing.  Typographical 
Union  No.  6,  of  New  York,  is  givin,g  a 
.series  of  Sunday  concerts  ir*  hospitals 
by  its  Union  Printers’  Band.  It  brought 
cheer  to  the  patients  of  Seloii  Hospital, 
232d  Street  and  Spuyten  Duyvil  Park¬ 
way,  with  Its  music  last  Sunday. 


SHOULD  BE  CLEARING  HOUSE 

So  Chairman  Hurley  Says  of  Federal 
Trade  Commission. 

Addressing  500  delegates  at  the 
twelfth  annual  convention  ot  the  Na- 
tional  Association  of  Stationer.s  and  Man¬ 
ufacturers,  at  Atlanta,  Ga.,  Edward  N 
Hurley,  chairman  of  the  Federal  Trade 
Commission,  .said  that  this  country 
must  be  prepared  to  meet  great  indus¬ 
trial  changes  after  the  Eurojiean  war. 
He  raid,  in  part: 

“Loss  and  waste  can  lie  prevented 
only  by  accurate  and  comprehensive  in¬ 
formation,  supplied  by  .some  such  body 
as  the  Federal  Trade  Commission, 
which  should  be  a  clearing  house  be¬ 
tween  Government  and  business.” 

“Let  me  outline  a  sugge.stion  which 
it  seems  to  me  will  go  far  to  give  us 
intelligent  help  in  the  movement  for 
business  efficiency.  I  hope  that  in  the 
not  very  distant  future  each  industry 
in  this  country  will  have  developed  a 
basic  cost  system  that  will  tit  its  par¬ 
ticular  needs;  that  the  question  of  a 
reasonable  and  adequate  basis  for  de¬ 
preciation  will  be  worked  out  for  each 
industi-y,  and  that  these  basic  systems 
will  be  approved  by  the  Federal  'I'rade 
Commission.  Moreover,  I  hope  that  it 
will  be  possible  for  any  public  account¬ 
ant,  by  conforming  to  certain  te.sts  and 
rules  laid  dow'n  by  the  Federal  Ite.serve 
Board,  to  have  a  United  States  regis¬ 
try. 

"Under  this  plan  the  balance  sheet 
of  to-morrow,  as  presented  to  a  i>anker, 
will  have  the  certificate  of  a  pulilic  ac¬ 
countant,  and,  in  addition,  bear  a  regis¬ 
tration  stamp  or  number  of  the  Region¬ 
al  Reserve  Board.  When  this  is  brought 
about,  the  banker  will  be  particularly 
benefited.” 

AKRON  (0.)  TIMES  SOLI) 

Peoria  (Ill.)  Journal  Men  Will  Assume 
Control  on  November  1. 

On  November  1,  Messrs.  Ross  F. 
Walker  and  W.  Kee  Maxwell,  of  Pe¬ 
oria,  111.,  will  take  over  the  business 
of  the  Akron  (O.)  Times.  The  deal  was 
closed  recently  whereby  these  men 
bought  the  interest  held  by  E.  S.  Har¬ 
ter  and  C.  W.  Grant.  The  new  owners 
were  with  the  Journal  in  Peoria,  Mr. 
Walker  as  business  manager,  and  Mr. 
Maxwell  in  charge  of  the  editorial  de¬ 
partment.  Both  men  come  to  .\kron 
highly  recommended.  Mr.  Maxwell  is 
a  member  of  the  American  Press  Hu¬ 
morists’  Association,  and  has  written 
many  articles  of  general  interest  for 
leading  magazines.  They  expect  to  ar¬ 
rive  in  Akron  October  25.  They  aim  to 
make  the  Times  the  leading  paper. 

H.  C.  Field,  for  five  years  managing 
editor  of  the  Erie  (Pa.)  Herald,  is  now 
connected  with  the  Times  as  political 
writer.  Mr.  Field  came  to  Akron  after 
his  recovery  from  a  bullet  wound  in 
the  chest.  While  covering  the  New 
York  Central  wreck  at  Amherst  for 
the  Cleveland  News,  he  was  shot  by 
a  drink-crazed  man  named  Martin 
Bishoff,  who  had  killed  a  Deputy  Sher¬ 
iff.  As  the  Deputy  fell,  mortally  wound¬ 
ed  he  deputized  Field  to  arrest  the 
man,  but  before  Field  could  move,  the 
murderer  had  fired  a  bullet  into  him. 

Soldiers  Issue  Daily  Paper 

At  Corpus  Christi,  Tex.,  the  Texas 
Brigade,  under  command  of  Brigadier- 
General  John  A.  Hulen,  has  launche<i 
a  dally  puldication,  known  as  the  Re- 
veill6.  The  newspaper  is  devoted  to 
news  of  the  Texas  troops  in  camp  at 
Corpus  Christi,  and  carries  advertising 
of  the  local  merchants. 
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NO  RESULTS  ATTAINED 
RY  OTEAWA  CONFERENCE 


Newspaper  Publishers  and  Paper  Manu¬ 
facturers  Could  Not  Agree  to  Definite 
Price  Understanding  —  Government 
Has  been  Appealed  to  in  Fight 
Against  High  Cost  of  News  Print. 

The  meeting  at  Ottawa,  Canada,  on 
October  17  between  representatives  of 
the  newspaper  publishers  and  paper 
manufacturers  over  the  contract  price 
of  news  ijrint  for  next  year  did  not 
result  in  a  definite  understanding.  The 
manufacturers  have  intimated  that  they 
cannot  .supply  paper  at  less  than  three 
cents  a  pound,  and  the  publishers  have 
appealed  to  the  Government  for  support 
in  opposing  this  heavy  charge. 

The  conference  on  Tuesday  was  the 
result  of  a  meeting  at  Ottawa  on  Oc¬ 
tober  9,  when  representatives  of  pub¬ 
lishers  and  paper  makers  met  with  Sir 
Thomas  White  to  confer  on  the  prob¬ 
lems  and  perplexities  of  the  paper  situa¬ 
tion  as  it  has  developed  in  Canada. 
Siiokesmen  for  both  sides  presented 
their  ca.ses  and  views,  and  it  was  ob¬ 
vious  that  the  sympathies  of  the  Min¬ 
ister  of  Finance  inclined  towards  the 
publishers  rather  than  towards  the  pa¬ 
per  makers. 

Sir  Thomas  counselled  the  two  inter¬ 
ests  to  get  together  themseives  on  the 
matter  of  their  difficulties,  hinting 
broadly  that  otherwise  he  would  feel 
called  upon  to  fix  a  price  himself,  in 
which  case  he  would  not  be  governed 
in  naming  the  price  at  which  publish¬ 
ers  could  have  news  print  by  either 
the  cost  of  manufacture  or  the  export 
price. 

J  lie  committee  of  publishers  to  con¬ 
fer  with  the  paper  inaKers  consisted  or 
the  following:  F.  U.  Koss,  the  Ottawa 
Journal;  J.  F.  MacKay,  the-  Toronto 
Globe;  J.  E.  Atkinson,  the  Toronto 
Star;  W.  K.  Givens,  the  Kingston 
Standard;  G.  Fred  Pearson,  Halifax 
Chronicle;  John  It.  Robinson,  Toronto 
Telegram,  and  W.  E.  Smallfield,  the 
Itenfrew  Mercury. 

The  paper  men  at  the  meeting  on 
October  9  were:  F.  H.  Anson,  Abitibi 
Mills;  J.  R.  Booth,  Jackson  Booth,  and 
Mr.  Ersklne,  of  the  Booth  Mills;  Messrs. 
Millen  and  Taylor,  the  Eddy  Mills;  A. 
G.  Campbell,  the  Belgo-Canadian  Mills; 
J.  F.  Campbell,  Canada  Paper  Co.; 
T.  J.  Stevenson,  the  Riordan  Mills; 
J.  A.  Bothwell,  the  Brompton  Mills;  Mr. 
Lineham,  the  Laurentide  Mills,  and  Roy 
F.  Campbell,  secretary  the  Canadian 
Paper  and  Pulp  Association. 

The  paper  men  suggested  a  price  at 
which  they  were  prepared  to  accept 
contracts  for  one  year  from  January  1 
next,  but  this  price  was  unanimously 
declared  to  be  impossible  by  the  pub¬ 
lishers.  It  is  understood  that  the  paper 
*  makers  are  asking  three  cents  f.  o.  b. 
mills  on  new  contracts  for  one  year,  as 
compared  with  a  minimum  of  consid¬ 
erably  under  two  cents  on  old  contracts. 

The  publi.shers  argued  that  since 
Canada  is  the  chief  source  of  supply  of 
news  print  and  pulp,  Canadian  publish¬ 
ers  ought  to  receive  some  advantage 
from  this  fact,  and  that  the  paper- 
makers  were  receiving  many  special 
conces.slons  at  the  expense  of  the  public, 
in  water  rights  and  cutting  rights. 


War  Writer  Twice  Wounded 
Capt.  C.  Beresford  Topp,  who  went 
lo  England  with  the  first  Canadian  con¬ 
tingent  as  correspondent  of  the  Toronto 
Mail  and  Empire,  and  who  later  joined 
the  regular  forces,  has  been  wounded 
for  the  second  time,  but  not  seriously. 


MAKING  FRENCH  NEWSPAPERS  IN  WAR  TIME 


Stephane  Lauzanne,  nistinpuished  Paris  Editor,  Xow  in  Neio  York,  Talks 
Interestingly  of  Conditions  of  Ncivspaper  Editing  and  PuUishing 
in  French  Capital — Brings  Message  of  Gratitude  to 
American  People. 

STEPHANE  EAUZANNE,  who  arrived  on  the  Lafayette  this  week  for  an 
extended  stay  in  the  United  States,  relinquished  temporarily  upon  the 
outbreak  of  the  war  his  position  as  editor  of  Le  Matin,  in  order  to  enter 
the  military  and  diplomatic  service  of  France.  It  is  Mr.  Lauzanne’s  intention 
to  resume,  at  the  conclusion  of  the  war,  his  journalistic  activities  with  Le 
Matin,  with  which  paper  he  has  been  associated  for  eighteen  years  and  of 
which  for  fifteen  years  he  has  been  the  chief  editor. 

When  interviewed  by  a  representative  of  The  Editor  and  Publisher,  Mr. 
Lauzanne  spoke  in  most  glowing  terms  with  regard  to  American  journalism. 
“The  American  newspaper,”  he  asserted,  "excels  in  clarity  and  vividness,  and 
in  its  remarkable  celerity  and  promptness  in  presenting  its  news.  Recognizing 
this  fact,  I  paid  a  visit  to  this  country  eight  years  ago  for  the  purpose  of  de¬ 
voting  a  considerable  amount  of  time 
to  the  studying  of  American  journal¬ 
ism.  Upon  my  return  to  France,  I 
endeavored  to  imitate  your  newspa¬ 
pers  in  Le  Matin.  My  colleagues 
were  quick  to  follow  my  steps,  and  lit¬ 
tle  time  elapsed  before  the  character¬ 
istic  qualities  of  the  American  news¬ 
paper  were  discernible  in  practically 
all  the  French  dailies.  The  French 
newspapers  of  twenty  years  ago, 
when  compared  to  the  present  ones, 
are  almost  unrecognizable.  The 
French  headlines  and  the  methods  of 
telling  a  story  have  been  thoroughly 
Americanized  in  .style.  I  attribute  the 
great  metamorphosis  in  French  jour¬ 
nalism  to  the  inestimable  influence  ol 
the  American  newspaper.” 

When  questioned  about  the  reputed 
strictness  and  rigidity  of  discipline 
demanded  of  the  employees  in  the  of¬ 
fices  of  Le  Matin,  Mr.  Lauzanne  re¬ 
sponded.  “No  employee  of  Le  Matin  is 
Stephane  Lauzanne.  permitted  to  leave  the  building  during 

the  time  that  the  paper  is  being  printed.  Every  man  must  be  at  his  post  just 
as  on  an  ocean  liner.  I  do  not  claim  the  originality  of  this  .system,  for  it  has 
been  used  for  a  number  of  years  by  the  London  Times,  a  publication  for  which 
I  worked  before  becoming  editor  of  Le  Matin.  This  method  prevents  many 
undesirable  abuses.  Formerly  people  tried  often  to  obtain  copies  of  Le  Matin 
before  the  paper  was  actually  out.  They  accomplished  this  through  their 
friendship  with  some  employees  of  the  newspaper.  Moreover,  people  at¬ 
tempted  to  steal  the  proof  sheets  of  featured  articles  in  order  to  sell  them  to 
other  newspapers.  The  restrictions  we  place  on  our  employees  are  merely  pre¬ 
cautions  to  make  impossible  such  occurrences.” 

FEW  NEWSPAPER  WOMEN  IN  PARIS. 

“The  French  woman,”  declared  Mr.  I.auzanne,  when  the  topic  was  suggested 
to  him,  “will  never  attain  the  journalistic  heights  of  the  American  woman.  She 
does  not  possess  the  stamina,  the  physical  resistance  of  your  women,  and  these 
qualities  are  essential  in  newspaper  work.  The  French  woman  is  too  occupied 
with  social  duties  to  aspire  to  intellectual  honors.  Men  will  practically  always 
monopolize  intellectual  life  in  France.  Women  cannot  be  assigned  to  such  tasks 
as  visiting  fires,  witnessing  fatalities,  or  visiting  the  front.  Comparatively  few 
women  write  for  French  newspapers,  and  almost  none  do  for  the  better  class 
journals.  The  majority  of  the  women  writers  are  employed  on  L'OCuvre  and 
I.,e  Journal.  They  confine  themselves  usually  to  writing  on  political  subjects. 
French  social  life  makes  it  difficult  for  women  to  ever  occupy  more  than  sub¬ 
ordinate  positions  In  the  journalistic  world.  Virtually  no  women  supplanted 
the  men  of  Le  Matin  as  a  result  of  the  war.  Women  are  not  meant  for  jour¬ 
nalism.” 

“What  effects  have  war  conditions  had  on  advertising?”  was  the  next  ques¬ 
tion  put  to  Mr.  Lauzanne. 

“For  a  period  of  six  months  following  the  beginning  of  the  war,”  he  answered, 
“advertising  in  French  newspapers  was  stagnant.  The  men  had  departed  to 
the  army,  and  the  women  were  not  yet  prepared  to  take  their  places.  There 
was  therefore  for  a  long  time  little  or  no  advertising.  When  the  war  necessi¬ 
ties  began  to  be  advertised  conditions  improved.  Advertisements  of  luxuries 
were  rare  for  a  long  time.  Lately,  there  has  been,  however,  a  not  inconsider¬ 
able  amount  of  advertising  of  such  commodities  as  liquors,  soaps,  tooth  pastes, 
perfumes,  etc.  The  French  newspapers  carry  as  much  advertising  as  they  did 
prior  to  the  war.  Soldiers,  returning  from  the  front  on  a  six-day  leave  of  ab¬ 
sence  bring  vvith  them  the  money  that  cannot  pos.sibly  be  spent  at  the  front 
leadened  with  innumerable  luxuries  procurable  in  Paris,  they  return  to  the 
front  six  days  later.  The  increased  demands  of  .soldiers  for  luxuries  has  greatly 
stimulated  advertising  in  the  French  papers.  In  Paris,  the  great  department 
stores,  such  as  Le  Louvre,  Galerie  Lafayette,  and  Bon  March4,  are  doing  even 
a  larger  business  than  they  did  before  the  struggle  began.  The  war  has  had 
no  effect  on  advertising  rates;  they  are  virtually  the  same  as  formerly.”  Mr. 
Lauzanne  denies  that  the  French  people  ever  looked  upon  the  advertising  of  a 
commodity  .as  a  confe.ssion  that  it  could  not  be  sold  on  its  merits.  “The  French¬ 
man  coincides  with  the  American  in  his  opinion  that  only  articles  of  real  merit 
can  stand  the  test  of  advertising,”  declared  Mr.  Lauzanne.  “Those  who  regard 
(Continued  on  page  23) 


SUGGESTS  CUTTING  SIZE 
OF  SUNDAY  NEWPAPERS 


Federal  Trade  Commission,  Through 

Chairman  Hurley,  Asks  Publishers  to 

Eliminate  Part  of  Big  Issues,  to 

Decrease  Demand  for  News  Print,  and 

Thus  Help  “the  Little  Fellows.” 

The  Federal  Trade  Commission  has 
recommended  that  the  size  of  Sunday 
newspapers  be  reduced,  in  order  to  de¬ 
crease  the  demand  for  news  print,  and 
to  reduce  the  demand  for  white  paper. 
This  may  be  the  means,  the  letter 
states,  of  preventing  a  number  of  news¬ 
papers  from  suspending  because  of  lack 
of  stock  on  which  to  print.  The  Com¬ 
mission’s  letter,  sent  to  all  the  large 
publishers  of  Sunday  newspapers,  fol¬ 
lows: 

Federal  Trade  Commission, 
Washington,  D.  C.,  October  It.  191G. 
Dear  Sir  : 

In  connection  -with  its  inTestlg.Ttlon  of  news 
print  prices,  tiie  Commission  lias  given  serious 
consideration  to  possible  means  of  preventing 
tile  suspension  of  papers  because  of  the  increas¬ 
ing  scarcity  and  advancing  prices.  The  present 
situation  can  only  be  alleviated  by  Increasing 
the  output  or  reducing  consumption.  The  Com¬ 
mission  has  conferred  with  a  number  of  promi¬ 
nent  publishers  regarding  ways  to  reiluce  con¬ 
sumption  in  addition  to  the  cutting  off  of  re¬ 
turns,  eliminating  wastes,  etc.,  which  many 
iK'wapapers  are  reported  to  liave  already  done. 
These  publishers  are  of  the  opinion  tliat  there 
is  still  an  opportunity  to  effect  a  considerable 
iHMluction  in  consumption  by  cutting  down  tlie 
size  of  Sumiay  papers.  They  feel  that  the 
elimination  of  certain  features  would  meet  with 
public  approval  and  would  not  decrease  the  reve¬ 
nues  of  the  publishers.  The  paiier  saveil  by  cut¬ 
ting  down  the  size  of  one  large  Sunday  eilltion 
several  pages  would  be  sufficient  to  keep  a  num¬ 
ber  of  smaller  papers  supplied  for  a  consider¬ 
able  time.  Unless  present  supplies  of  paper 
can  be  increased,  v^iich  does  not  now  seem 
Iirobabie,  such  unselfish  action  on  the  part  of 
the  large  city  papers  appears  to  be  the  only 
means  that  will  save  many  of  the  smaller  pub¬ 
lishers  from  going  out  of  business. 

The  Commission  asks  your  cooperation  in  this 
matler  and  would  like  to  know  your  attitude  to¬ 
ward  this  proposition.  The  Commission  would 
also  appreciate  any  suggestions  that  occur  to 
you  regarding  practical  ways  of  making  this 
proiKisal  effective. 

(Signed)  Edward  X.  IIcri.et.  Chairman. 

APPROVED  BY  EMIL  SCHOLZ. 

Referring  to  the  letter  sent  out  by 
the  Federal  Trade  Conimis.sion  to  the 
variou.s  Sunday  newspapers,  Emil 
Scholz,  of  the  Evening  Pok,  said  to  a 
representative  of  The  Editor  and  Pub¬ 
lisher  on  Wednesday:  "I  agree  with 
the  Commission  absolutely.  We  have 
constantly  maintained  that  there  is  an 
over-advertising  in  the  Sunday  new.s- 
papers.  They  are  the  refuge  of  the 
lazy  advertiser,  who  thinks  ho  can  push 
in  a  large  quantity  on  Sunday  and 
make  up  for  the  poor  quantity  and 
quality  of  his  advertising  throughout 
the  week.  Very  few  advertisers  are 
justified  in  using  more  than  a  page  at 
a  time. 

“The  Sunday  newspaper  is  the  omni- 
gatherum  of  the  newspaper  fleid.  It 
tries  to  print  everything  about  every¬ 
thing,  and  has  a  ready  argument  as  to 
why  it  should  carry  every  kind  of  ad¬ 
vertising.  It  also  plays  the  dog-in- 
the-manger  policy  of  carrying  certain 
kinds  of  advertising  below  the  cost  of 
production  simply  to  keep  the  other 
fellow  from  getting  it.  I  believe  the 
newspapers  with  the  high  costs  have  got 
to  specialize  and  find  their  sphere. 
Then  when  they  find  it  they  must  make 
a  particular  appeal  to  that  one  sphere. 
If  they  are  popular  and  are  catering 
to  the  masses,  then  iet  them  make 
a  mass  appeal.  If  they  are  a  class  pa¬ 
per,  let  them  make  a  cla.ss  appeal.  They 
can’t  db  both  at  one  time.” 
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HOW  K.  C.  B.  COVERED  THE  WORLD  SERIES 


TOWNE 

G055IP 


Ay  K  •  C  •  B« 


IF  YOU  were  interested. 

*  *  « 

YOU  PROBABLY  noted. 

*  •  • 

THAT  YESTERDAY  morning. 

•  •  • 

THERE  WAS  nothing  in  the  paper. 

•  •  • 

FROM  ME. 

•  •  • 

AND  I’M  worried. 

•  •  • 

BECAUSE  I  wrote  a  piece. 

•  •  • 

IN  BOSTON. 

»  •  • 

AND  SENT  it  by  messenger. 

«  •  • 

TO  THE  telegraph. 

•  •  • 

AND  I  know  it  was  good. 

•  •  • 

BECAUSE  I  saw  the  messenger. 

•  •  • 

STANDING  OUTSIDE  the  hotel. 

.  •  * 

AND  READING  it 

*  «  • 

AND  LAUGHING. 

... 

AND  I  will  say. 

•  #  • 

JUST  IN  passing. 

•  •  • 

THAT  BOSTON  messengers. 

•  «  • 

ARE  INTELLIGENT. 

... 

OF  COURSE  they  have  to  be. 

•  •  • 

TO  ALL  wear  glasses. 

AS  THEY  do. 

... 

BUT,  ANYWAY. 

... 

I’M  WORRIED. 

... 

AND  I’VE  been  that  way. 

*  •  * 

SINCE  YESTERDAY  morning. 

... 

WHEN  I  got  off  the  train. 

•  •  « 

FROM  BOSTON. 

0  0  0 

AND  BOUGHT  an  American. 

0  0  0 

AND  FOUND. 

... 

I  WASN’T  in  it 

... 

AND  THE  reason  I’m  wor  ici. 

0  0  0 

IS  THIS. 

0  0  0 

WHEN  I  was  in  Boston. 

0  0  0 

FOR  THE  first  game. 

0  0  0 

I  BORROWED  twenty  dollars. 

*00 

FROM  DAMON  Runyon. 

.  .  . , 

THE  SPORTING  writer. 

•  *  • 

WHO  WAS  in  Boston. 

... 

ASSISTING  ME. 

... 

TO  COVER  the  games. 


AND  ON  Wednesday. 

I  MADE  out  an  expense  account 

0  0  0 

AND  ONE  of  the  items. 

•  •  • 

READ  LIKE  this:  , 

... 

“BORROWED  FROM  Damon  Run 
yon — 120.” 

•  #  • 

AND  FRIDAY  morning. 

«  •  • 

I  FOUND  out. 

•  «  • 

THAT  DAMON. 

0  0  0 

HAD  TURNED  in. 

0  0  0 

AN  EXPENSE  account. 

•  •  • 

AND  ONE  of  the  items. 

0  0  0 

ON  HIS. 

*  •  • 

READ  LIKE  this; 

•  •  • 

“LOANED  K.  C.  B.— $20.” 

0  0  0 

AND  IF  the  accounts. 

0  0  0 

ARE  BOTH  O.  K’d. 

... 

WE’LL  GET  $40. 

... 

AND  ALREADY. 

... 

I’VE  HAD  $20. 

... 

AND  THAT’LL  make  sixty. 

*  •  « 

ALTOGETHER. 

•  •  • 

AND  I  try  to  figure  it  out. 

0  0  0 

AND  I  can’t. 

•  •  • 

I  BECOME  confused. 

0  0  0 

AND  IT  looks  to  me. 

0  0  0 

AS  THOUGH. 

... 

THERE’S  SOMETHING  crooked. 

... 

SOMEWHERE.  ' 

... 

AND  I’M  afraid. 

THEY’VE  DISCOVERED  it 

0  0  0 

AT  THE  office. 

... 

AND  I’M  canned. 

•  •  • 

AND  THAT’S  why. 

... 

I  WASN’T  in  the  paper. 


I  THANK  you. 

Hi/  PrrmIsKbm  /nternniionni  Kctci  Herrlcr, 

[Kknneth  C.  Heaton,  who  has  been  cau-ei)  “the  (’harlie  Chaplin  of 
New  York  journalism,”  has  made  his  "Ye  Towne  (Jossip”  featitre,  in. the 
New  York  American,  a  soi-rce  of  delioht  to  the  readers  of  that  news¬ 
paper.  An  example  of  his  quaint  humor  is  shown  in  his  account  oF  how 
HE  covered  the  bio  B.ASEBALL  SERira,  REPRODUCED  ABOVE. — KDITOR.] 


CIVIC  UNDERTAKING  BY 
BIG  CLEVELAND  DAILY 


Press  Seeks  to  Solve  City’s  Traffic  Prob¬ 
lem  by  Employing  Ernest  P.  Goodrich, 
an  Authority,  to  Point  the  Way  to 
Relief  from  Dangerous  Congestion 
in  Streets. 

f'LE\’EijiND,  O.,  October  18. — What  is 
believed  to  be  the  biggest  civic  under¬ 
taking  by  any  newspaper  anywhere  in 
this  country  is  being  conducted  by  the 
tneveland  Press.  The  Press  seeks  to 
solve  the  traffic  problem  of  this  city. 
Of  chief  importance  is  the  employment 
by  this  newspaper  of  the  traffic  expert. 
Krnest  P.  Ooodrich,  consulting  engineer 
of  the  Safety  First  Federation  of 
America,  and  probably  the  leading  au¬ 
thority  of  the  world  on  city  traffic  con- 
dition.s. 

Professor  Ooodrich  covered  Cleveland 
for  the  Pres.s,  made  voluminous  notes  on 
conditions  at  every  congested  section, 
and  then  combined  his  findings  in  half- 
first-page  articles  appearing  in  the 
Pn'.ss.  The  series  will  be  carried 
through  a  week. 

The  step  was  taken  by  the  Press,  be¬ 
cause  the  city  is  virtually  liankrupt, 
certainly  not  having  any  funds  for  this 
much-needed  service.  Professor  Oood¬ 
rich  was  selected  by  the  Press  because 
his  investigations  have  lieen  world-wide 
and  instrumental  in  making  for  safe 
and  sane  conditions  in  city  traffic  in 
Valparaiso,  (?hili,  Paris,  New  York,  and 
other  cities.  Following  his  investiga¬ 
tions  for  the  Press  Profes.sor  Ooodrich 
will  take  up  similar  work  for  the  city 
of  Omaha. 

In  connection  with  the  work  a  re¬ 
markable  photograph  of  Kuclid  Avenue 
and  Ka.st  Ninth  Street,  said  to  be  one 
of  the  five  busiest  street  cro.ssings  in 
the  Cnited  States,  was  taken  by  Press 
I’hotographer  Clarence  Steiglitz.  This 
picture  showeil  about  a  dozen  different 
rea.sons  why  traffic  can  be  tied  up  at 
that  Intersection,  each  of  which  prob¬ 
lems  was  analyzed  by  Professor  flood- 
rich. 

This  entire  move  by  the  Press  is  con¬ 
sidered  the  latest  idea  in  con.structive 
journalism.  In  this  case  the  revelations 
by  Profes.sor  (Joodrich  were  of  vital  in- 
tere.st  to  every  person  in  the  city,  for 
the  simple  reason  that  in  the  four 
months  fresn  June  1  to  October  1  forty- 
one  per.sons  have  l>een  killed  in  traffic 
accidents  and  826  injured. 

Another  important  feature  of  the  in¬ 
vestigation  is  that  no  muck-raking  or 
criticism  enter  into  the  .stories.  No  one 
is  blamed  for  the  condition,  which  is  a 
natural  one,  coming  apace  with  the 
growth  of  the  city. 

.Mo.st  gratifying  of  all  is  that  Councils 
have  adopted  some  of  the  recommenda¬ 
tions  set  forth  by  Profe.ssor  fJoodrich, 
have  taken  action  to  investigate  others, 
and  give  promise  of  putting  into  effect 
the  most  needed  reforms. 


Not  Liable  for  Phelan's  Death 

The  [letition  of  Mrs.  Hazel  E.  Phelan, 
of  Holioken,  N.  J.,  for  coinpen.sation  from 
the  Hol>oken  Observer  for  the  death  of 
her  hu.slKand.  Nathaniel  C.  Phelan,  for- 
inerely  an  asi»stant  city  editor  of  the 
pai>er,  has  Iieen  dismissed  by  Judge 
•Mark  Sullivan,  at  Jersey  Oty.  It 
was  the  contention  that  as  Phelan  had 
used  an  elevator  de.spite  printed  warn¬ 
ings  not  to  do  so,  and  while  doing  .so 
had  fallen  down  the  shaft  to  his  death, 
he  had  not  met  with  his  death  in  the 
performance  of  his  duties  on  the  paper. 
This  contention  was  upheld  by  the 
judge,  who  dismis.sed  the  petition. 


Railroad  to  Advertise  Three  States 
The  Burlington  railroad  is  to  spend 
$350,000  to  adverti.se  the  Pike’s  Peak  re¬ 
gion  of  Colorado,  as  well  as  the  re.sorts 
of  Wyoming  and  .Montana,  to  popularize 
its  “three-in-one”  ticket  .sales,  which  of- 
.fer  unusual  stop-over  privileges.  — 


Denounce  British  Ban 
The  Chicago  Examiner  and  the  Chi¬ 
cago  American  are  devoting  con.siderable 
space  to  a  denunciation  of  the  British 
Oovernment  for  placing  a  ban  on  the  In¬ 
ternational  News  Service. 


N.  Y.  TIMES  GETS  PROFIT 
FROM  CLASSIFIED  ADS 


Business  Manager  Wiley  TelU  How  the 

Feat  Has  Been  Accomplii-hed,  De¬ 
spite  Many  - Restrictions  Pia.  ed  Upon 

Columns — Policy  Has  Been  Pursued 

for  Years. 

The  reference  In  last  week’s  Editor 
AND  Publisher  to  the  fact  that  the  New 
York  Times,  is  one  exception  to  the  rule 
that  newspapers  carry  classified  ad.s  at  a 
loss,  has  attracted  considerable  atten¬ 
tion,  and  the  question  has  boon  asked 
many  times  during  the  week,  "How  do 
they  do  it?”  To  answer  the  question, 
a  representative  of  The  Editor  and 
Publisher  called  on  Louis  Wib  y,  busi¬ 
ness,  manager  of  the  Times,  and  put 
it  up  to  him.  Mr.  Wiley  said: 

“The  New  York  Times  has  accom¬ 
plished  the  upbuilding  of  its  cla.ssifled 
advertising  columns  on  a  .sound  basis 
and  at  a  rate  that  makes  a  lu-nfit  by 
giving  those  columns  distinctive  news 
value. 

"The  New  York  Times  makes  no  effort 
to  secure  a  mere  quantity  of  want  ad¬ 
vertisements;  those  having  a  news 
value  are  preferred,  and  no  fraudulent, 
objectionable,  or  misleading  advertise¬ 
ment  is  accepted.  The  strictest  cen¬ 
sorship  is  exercised  to  prevent  the  use 
of  the  want  advertising  columns  of  the 
Times  by  designing  advertisers.  No 
help-wanted  advertisement  is  accepted 
that  does  not  state  clearly  whether  sal¬ 
ary  or  commission  is  to  be  paid,  and  a 
reward  of  one  hundred  dollars  is  offered 
for  information  which  will  lead  to  the 
arrest  and  conviction  of  any  advertiser 
who  has  secured  money  under  false  pre¬ 
tences  through  an  advertisement  in  the 
Times. 

charges  high  rates. 

“The  Times  charges  a  higher  rate 
for  want  advertisements  than  any 
other  American  newspaper.  The  rate 
for  boarders  and  rooms  is  30  cents  per 
agate  line;  employment  agencies.  50 
cents  per  agate  line;  help  wanted,  25 
cents  per  agate  line;  lost  and  found, 
50  cents  per  agate  line,  and  business 
opportunities,  50  cents  per  agate  line. 
The  general  advertising  rate  of  the 
Times  is  50  cents  per  agate  line.” 

“The  Advertising  Index  Expurgator- 
ius  of  the  New  York  Times  is  as  fol¬ 
lows: 

Fraudulent  or  doubtful  financial  of¬ 
ferings. 

Bucket  shops. 

Attacks  of  a  personal  character. 

Large  guaranteed  dividends. 

Offers  of  something  for  nothing. 

Guaranteed  cures. 

Massage. 

Matrimonial  offers. 

Fortune  tellers,  palmist.s,  etc. 

Suggestive  books. 

Objectionable  medical  advertisements. 

Offers  of  large  .salaries. 

“Want  advertisement  which  request 
money  for  samples  of  articles. 

“This  is  not  a  new  policy  for  the 
Times.  It  has  been  pur.sued  for  year.s, 
but  for  the  last  year  or  two  there  has 
lieen  an  unusual  and  striking  growth 
in  the  want  advertising. 

"The  want  advertisements  of  the 
Times  aggregate  liundreds  of  thousands 
of  dollars  jier  year,  and  are  increasing 
in  value  and  numlier.” 


After  Fraudulent  .\dvcrti8ers 
The  (’hamber  cf  (.'ommerce  of  Harris¬ 
burg,  I’a ,  announces  that  it  will  prose¬ 
cute  local  merchants  who  publish  false 
and  misleading  advertisements. 


•  TRADE 
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Brooklyn  “Home  Talk” 
Purchases  (mSS.)  Linotypes 


This  elghteen-pag-e  weekly  unhesitatingly  endorses  the 
auxiliary-magazine  method  by  ordering  one  Model  14 
and  three  Model  19  Linotypes,  all  equipped  with  auxiliary 
magazines.  Any  of  the  magazines  in  the  all-Linotype  plant 
of  the  Home  Talk  Publishing  Company  can  now  be  changed 
for  another  in  less  than  one  minute. 

This  order  for  four  new  Linotypes,  carrying  thirteen  interchangeable 
magazines,  furnishes  further  evidence  that  newspaper  publishers  to-day 
measure  composing-machine  efficiency  in  terms  of  multiple-magazines. 

Matrices  from  the  auxiliary  and  main  magazines  are  conveyed  on  the 
same  assembler  belt.  This  is  an  exclusive  Linotype  advantage  that  you 
cannot  afford  to  overlook. 

Write  Tod  ay,  for  AIT  the  Facts 

MERGENTHALER  LINOTYPE  CO. 

Tribune  Building 
NEW  YORK 


CHICAGO  -  1100  So.  Wabash  Avenue 

SAN  E’RANCISCO  -  BIB  Saeramento  Street 
NKW  ORLEANS  -  5+9  Raronne  Street 

TORONTO  -  Canadian  Linotype,  Limited 


MODEL  1+ 
Three  MaKazines 
Witli  Auxiliary 
LINOTYPE 
Price  13700 


MODEL  19 
Two  Magazines 
With  Auxiliary 
LINOTYPE 
Price  igiJTOO 
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CONDITIONS  IN  CANADA 
ENCOURAGE  NEWSPAPERS 


Ba()ine88  is  Good  and  Advertising  is 
Heavy,  Says  Manager  Marson,  of  the 
Montreal  Star — War  Has  Spurred 
Many  Activities,  Making  Paper  Con¬ 
servation  a  Difficult  Proposition. 
.Montreal,  Canada,  October  19. — In 
tills  part  of  Canada,  at  least,  when  one 
i.s  In  doubt  about  the  how,  when,  and 
where  of  advertising,  he  consults  W.  S. 
Marson,  with  whom  a  representative  of 
The  Kpitor  and  Pi  blishbr  has  Just  had 
an  Intere.sting  chat. 

Mr.  Mar.son  is  the  advertising  man¬ 
ager  of  the  Montreal  Star,  the  head  of 
the  promotion  department,  and  the 
oriKinator  of  it.s  trade  and  commerce 
bureau. 

A  manager,  an  aasi.stant,  twelve 
<lerks,  and  several  oHice  boys  are  kept 
busy  compiling  trade  statistics,  answer¬ 
ing  inquirie.s,  and  mailing  information 
of  vital  interest  to  all  the  Star  adver- 
tiscTs.  The  slogan  of  this  department 
is  “Canada  advertising  and  the  Star." 
I’atrioti.sm  and  national  pride  lead,  but 
furni.shing  stati.stics  of  course,  has  pull- 
e<l  a  mighty  lot  of  advertising  for  the 
Star. 

"The  advertiser  from  the  States  is 
mis.sing  his  opportunity — the  big  op- 
iMirtunlty.  Canada  is  liooming,  the  peo¬ 
ple  are  making  money,  spending  money, 
and  .saving  money.  They  are  buying 
more  automobiles  than  ever.  More  dia¬ 
monds  were  sold  here  by  a  local  firm 
during  July  and  August  than  in  the 
corresponding  months  of  several  years 
iH'fore.  The  Chri.stmas  trade  was  enor¬ 
mous.  15ut  os  soon  as  the  advertistsr  in 
the  States  heard  the  word  war  he  got 
scared,  and  our  adverti.sing  from  this 
source  fell  off  very  much.  He  ha.s  not 
come  back  as  he  .should.  He  is  coming 
Iwick,  of  course,  but  not  as  quickly  as 
he  should,  and  this  is  the  big  oppor¬ 
tunity  he  is  letting  go  past,"  Mr.  Mar.son 
remarked. 

KEIEPS  TWO  Bt.’MlAUS  BUST. 

Since  the  war  the  Trade  and  Com- 
merc-e  Hureau  has  lieen  kept  busy,  in¬ 
quiries  having  been  very  large.  Many 
American  firms  have  not  only  wanted 
to  know  about  advertising,  but  have  in¬ 
quired  and  then  opened  manufacturing 
plants  in  ('anada.  The  .saving  of  duties 
and  in  the  cost  of  transport  forms  a  very 
considerable  advertising  fund.  The  In- 
gersoll  Watch  Co.  and  the  Stetson  Hat 
Company  now  have  the  establishing  of  a 
Canotlian  factory  under  con.sideratlon. 

Since  the  war  the  Promotion  Hureau 
has  had  Incrc-ased  duties  at  its  Ix)ndon 
oftic'c.  The  soldiers  at  the  front  and  the 
folks  at  home  have  l)een  served  well  by 
the  Foreign  Office  in  forwarding  mail. 
Kvery  ('anadian  is  encouraged  to  make 
the  .Montreal  Star’s  I»ndon  office  their 
h<'adquarter8  while  in  Ixtndon,  and  many 
relatives  of  the  soldiers  have  met  rela¬ 
tives  they  have  never  liefore  seen  while 
the  troops  were  en  route  to  the  front  at 
the  Ixindon  branch  of  the  Montreal 
Star. 

The  Editor  and  Publisher  was  found 
on  file  in  every  Canadian  newspaper  of¬ 
fice  and  preia  a.ssociation  visited,  and 
the  way  the  critical  situation  in  paper 
supply  is  being  editorially  handled  by 
The  Editor  and  Pubusher  meets  with 
the  hearty  approval  of  all  Canadian 
publishera 


Only  big  men  appreciate  the  merit  of 
others — that's  the  quality  which  makes 
them  great  To  recognize  genius  is  the 
next  thing  to  possessing  it 


BAD  AND  DOUBTFUL  ADVERTISING  DEBTS 

This  Is  the  Third  Article  in  the  Series  by  Mr.  Walker  on  Newspaper  Aeeounting 
Systems  and  Methods. 

EDMUND  WALKER. 

Auditor,  The  Kcclcy-Handy  Syndicate,  Chicago,  III. 

Nobody  can  absolutely  prevent  making  bad  debts  as  long  as  a  credit  busi¬ 
ness  is  being  conducted,  but  there  are  ways  and  means  of  materially  re¬ 
ducing  the  percentage  of  bad  debts  to  total  business  carried. 

There  should  be  one  clerk  or  officer  in  the  company,  who  is  in  no  way, 
either  directly  or  indirectly,  connected  with  the  advertising  department,  whose 
duty  is  to  place  a  rating  on  each  credit  advertiser.  This  rating,  if  fixed  by  a 
clerk,  should  be  approved  by  one  of  the  officers,  and,  when  so  approved,  entered 
in  red  ink  on  the  top  left-hand  corner  of  the  advertiser’s  ledger  sheet.  When 
fixing  this  rating  you  will  bear  in  mind  the  accounting  system  which  you  may 
be  using.  If  it  is  customary  to  debit  the  advertiser  with  space  used  only  at  the 
end  of  the  month  in  one  amount — then  the  rating  figure  should  be  the  full 
amount  less  one  month’s  average  business.  It  should  be  the  duty  of  the  ledger 
clerk,  who  posts  the  accounts  receivable  ledger,  to  compile  a  statement  of  over¬ 
due  accounts  each  month,  showing  the  name  of  the  advertiser,  his  rating,  the 
amount  of  the  account,  and  the  amount  already  overdue.  This  statement  should 
pass  through  the  collection  department,  so  that  they  may  note  any  specific  rea¬ 
son  of  non-payment,  and  then  it  should  be  submitted  to  the  business  manager — 
who  will  take  up  the  overdue  accounts  with  the  party  who  gave  the  credit  in 
the  first  place. 

get  financial  iuting  befoius  giving  credit. 

I  would  point  out  to  you,  as  I  have  to  so  many  others,  that  it  is  much 
easier  to  obtain  valuable  information  regarding  an  advertiser’s  standing  finan¬ 
cially  before  credit  has  been  extended,  than  afterwards,  when  an  overdue  ac¬ 
count  is  on  the  books.  Even  if  you  are  put  to  a  little  extra  work  and  trouble 
you  will  be  well  repaid  in  the  long  run.  This  information  has  got  to  be  ob¬ 
tained  without  causing  the  advertiser  any  offence,  and  the  easiest  way  is  to 
provide  the  credit  department  or  the  advertising  solicitors  with  a  printed  card, 
which  they  will  hand  to  the  prospective  advertiser  for  him  to  fill  up,  stating 
that  it  is  simply  a  matter  of  form  and  for  record  purposes. 

This  card  should  be  something  along  the  following  lines: 

Name  of  company . . . 

Bank  at . '. . 

lAirgeat  cuatomer . 

I-arkeat  creditor . ^ . 

Mortkagea  or  Hens  on  stock . 

President  of  company’s  full  name . 

References  . 

I  hereby  certify  the  above  stateimuits  to  tie  true  and  correct,  and  I  have  made  the  same  In  order 

to  Induce  The  ABC  Publishing  Company  to  extend  me  credit  on  advertising 

Witness 


Date . lUl  Account  No . 

''Have  these  cards  printed  and  never  ask  the  advertiser  the  questions,  but 
let  him  fill  in  the  answers  himself — this  causes  him  much  less  embarrassment. 

GUARANTEES  SHOUU)  BE  WRITTEN,  NOT  VERBAL. 

Often  a  party  comes  into  the  office  with  copy  for  the  ABC  Gold  Mine,  Inc., 
or  some  other  doubtful  liability  corporation,  making  the  statement  that  he. will, 
“of  course,  guarantee  the  account.”  I  have  seen  so  much  lost  money  on  these 
verbal  guarantees  that  I  had  a  special  form  printed  and  always  available  for 
just  such  occasions.  If  the  advertiser  refuses  to  sign  the  form,  then  you  may 
rest  assured  that  his  verbal  guarantee  was  without  value — and,  having  made 
the  statement,  he  will  seldom  refuse  to  back  it  up  in  writing. ,  Don’t  get  a  long 
form — ^the  shorter  the  better — and  have  it  printed.  It  appears  that  you  can  get 
people  to  sign  printed  forms  far  quicker  than  a  typewritten  document.  Before 
leaving  the  matter  of  agreements  and  forms,  let  me  make  a  suggestion  for 
your  contracts.  At  the  end  of  your  present  contract  add  the  words  “Value  re¬ 
ceived  and  copy  approved.”  These  few  words  have  often  meant  the  difference 
between  a  lost  and  won  suit  at  court,  and  may  help  you  some  day. 

Now,  as  to  the  matter  of  collections.  I  have  seen  some  publishing  houses 
where  the  collection  department  was  always  the  “sore  point”  with  the  adver¬ 
tising  department.  This  condition  should  not  exist — it  is  bad  for  the  general 
business  of  the  company.  Collectors  should  be  trained  to  not  only  collect  the 
money,  but  to  leave  the  advertiser  in  a  receptive  mood  for  the  advertising  so¬ 
licitor.  I  would  rather  see  an  account  not  collected  when  due  and  remain  over¬ 
due  than  a  lost  advertiser  and  probably  a  “knocker.” 

QUICK  COLLECTIONS  REDUCE  BAD  ACCOUNTS. 

Advertising  accounts  should  always  be  collected  quickly.  The  advertiser  is 
paying  for  something  already  used — a  dead  horse.  The  advertiser  in  a  small 
paper  can  seldom  trace  any  direct  sale  to  his  advertising,  and  for  these  rea¬ 
sons  it  is  very  wise  for  country  papers  to  issue  weekly.  Instead  of  monthly,  ac¬ 
counts,  and  to  do  everything  which  will  educate  the  advertiser  into  paying  week¬ 
ly.  There  is  yet  another  reason  for  pushing  quick  collectiona  I  once  heard 
a  man  say,  "I  am  not  going  to  advertise  in  that  paper — I  owe  them  some 
money.”  It  is  a  peculiar  thing,  but  none  the  less  true,  that  when  an  advertiser 
has  paid  up,  he  is  really  anxious  to  do  more  business.  He  takes  a  sort  of  pride 
in  having  established  a  credit.  Form  letters  are  useless — in  fact,  worse  than 
that,  they  do  harm.  I  had  a  friend  who  went  to  stay  on  a  farm  in  Oregon. 
There  was  a  post  office  called  “Williams,”  and  the  entire  village  was  made  up 
of  about  ten  farmers.  A  letter  he  received  stated  that,  unless  the  account 
(which  Incidentally  he  had  already  paid  once)  was  paid  within  ten  days,  the 
company  would  place  the  matter  in  the  hands  of  their  attorneys  at  Williams. 
There  never  was  and  never  will  be  an  attorney  at  Williams,  and  this  sort  of 
letter,  coming  from  a  responsible  firm,  simply  holds  them  up  to  ridicule.  It  was 
a  form  letter,  with  the  town  name  filled  in  on  a  machine. 

£ku:h  Individual  account  needs  separate  treatment  A  letter  which  will  at- 
iGoneluded  en  page  28) 


ADVERTISING’S  DRAWING  POWER 

Strikingly  Demonstrated  in  the  Little 
Town  of  Strasburg,  Ohio. 

Newspaper  advertising,  backed  Jiy 
direct  methods,  has  made  tlr  .store  of 
Garver  Bros.,  of  Strasburg,  ().,  the 
biggest  country  establishment  in  Amer. 
lea.  There  are  about  1,100  jieople  in 
Strasburg,  which  is  located  .m  a  trol¬ 
ley  line  within  a  short  distance  of  such 
centres  as  Akron  and  Canton,  but  be¬ 
cause  these  merchants  make  use  of  the 
newspapers,  they  not  only  hold  all  the 
trade  of  their  community,  but  reach 
out  into  surrounding  fields.  Last  year 
the  total  volume  of  receipts  of  Garver 
Bros.,  who  employ  seventy  iieople. 
reached  $428,000.  It  is  expected  to 
touch  $500,000  before  the  end  of  1916. 

“Advertising  is  the  biggest  factor  in 
our  growth,”  said  G.  A.  Garver,  in 
speaking  before  the  Chamber  of  Com¬ 
merce  of  Toledo,  O.,  recently.  He  ad¬ 
vocates  advertising  at  regular  intervals 
as  an  antidote  for  bad  business,  guar¬ 
anteeing  goods,  being  courteous,  back¬ 
ing  up  his  advertising  by  value,  and 
demonstrating  tp  his  patrons  that  he 
is  trying  to  do  the  fair  thing. 

In  order  to  keep  the  people  of  his 
town  homo  Saturday  night.s,  ,and  to 
keep  them  from  going  to  the.  larger 
cities  for  amusement,  he  plans  to  con¬ 
struct  an  auditorium  within  liis  store, 
in  which  to  give  moving-picture  per¬ 
formances. 

He  expects  to  double  the  size  of  his 
business  by  following  in  the  future  the 
same  advertising  methods  he  has  used 
so  successfully  in  the  past.  The  Gar¬ 
ver  store  was  started  half  a  century 
ago  in  a  log  cabin,  and  has  grown  to  its 
present  proportions  by  following  the 
method  of  keeping  up  with  the  times— 
by  advertising. 


EDITORIAL  WAS  APPRECI.\TED 


Philadelphia  Editor  Gave  Views  o( 
This  Paper  to  Department  (Chiefs. 

In  these  trying  times,  what  can  be 
advantageously  left  out  of  over-taxed 
columns  and  the  most  efficient  handling 
of  what  gets  in  are  matters  of  vital 
Importance  to  every  newspaper  owner. 
The  editorial  on  the  subject  in  The  Edi¬ 
tor  AND  Publisher  two  weeks  ago  has 
been  so  highly  thought  of  by  the  Phila¬ 
delphia  Bulletin,  that  Managing  Editor 
Charles  W.  Shull,  whose  attention  had 
been  called  to  the  article  by  William 
Simpson,  business  manager,  had  the 
entire  editorial  set  up,  with  due  ac¬ 
knowledgment,  and  copies  disti'ibutcd 
to  every  department  chief. 

“It  was  very  sensible  counsel,”  .said 
Mr.  Simpson.  “Much  of  what  is  jirint- 
ed  on  the  topic  is  twaddle.  There  is 
so  much  waste  of  space  in  the  average 
newspaper,  that  I  believe  the  editorial 
made  a  strong  impression  in  many 
other  offices  besides  this  one,  and  if 
heeded,  will  be  most  helpful  to  every¬ 
body." 

Since  Jason  Rogers,  publisher  of  the 
New  York  Globe,  recently  wrote  in 
these  columns  that  the  Bulletin,  from 
first  to  last,  was  a  newspaper  success, 
the  action  of  the  management  has  es¬ 
pecial  significance. 


Editor  Will  Manage  University 
Lloyd  P.  Lochiidge,  former  managing 
editor  of  the  Austin  (Texas)  Statesman, 
has  been  appointed  as  business  mana¬ 
ger  of  the  University  of  Texas.  Mr. 
Lochridge  left  the  Statesman  when  that 
paper  was  reorganized  about  three 
weeks  ago  following  its  purchase  at  re¬ 
ceiver’s  sale  by  John  H.  Kirkby,  of 
Houston,  one  of  the  principal  bondhold 
'•Mk  -  - 
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The  United  Press 

in  France 

As  a  result  of  arrangements  completed  in 
Paris  this  week  the  United  Press  hereafter 
will  serve  the  two  greatest  French  dailies: 

LE  MATIN 

and 

LE  JOURNAL 

Not  only  will  American  news  be  sent 
from  New  York  but  the  war  stories  from 
United  Press  men  at  the  battle  fronts  and 
in  other  European  capitals  will  comprise 
an  important  part  of  the  service. 

This  Connection  Gives  The  United  Press 
Access  to  the  Unequalled  News  Resources 
in  France  of  These  Great  Papers. 

The  U.  P.  Serves  More  Afternoon  Newspapers 
Than  Any  Other  Agency  in  the  World 

UNITED  PRESS  ASSOCIATIONS 

General  Offices  New  York  City 
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“BIG  SIX”  MADE  DEFENDANT 

Di  xrharged  Sun  Men  Carry  Appeal  from 
Union  to  State  Courts. 

As  a  result  of  the  amalgramation  of 
the  New  York  Sun  and  the  Press,  under 
the  ownership  of  Frank  A.  Munsey,  New 
York  Typographical  Union,  better  known 
as  “Big  6,”  has  been  made  the  defen¬ 
dant  in  an  action  in  the  New  York  Su¬ 
preme  Court  to  comi)el  the  reinstate¬ 
ment  of  certain  men  on  the  Sun  staff. 
When  the  amalgamation  was  effected 
there  were  two  crews  cf  men.  The  pri¬ 
ority  rule  is  in  effect  in  the  New  York 
union,  and  this  rule  was  made  to  apply 
in  this  instance.  The  double  crew  was 
rated  according  to  this  rule,  and  the 
oldest  men  in  point  of  service  were  re¬ 
tained,  the  younger  in  the  service  be¬ 
ing  dropped. 

These  discharged  men  appealed  from 
tho  action  of  the  officers  to  the 
executive  committee,  to  the  union, 
to  the  executive  council  of  the 
International  Union,  and  Anally  to 
the  International  itself  at  the  annual 
<onvention,  held  recently  in  Baltimore. 
.Ml  of  these  l)odies  sustained  the  of- 
licers  of  "Big  6.” 

Now  the  men  have  appealed  to  the 
State  courts,  and  ask  for  restoration  to 
their  standing  in  the  Sun  office  as  a 
situation-holder  before  the  amalgama¬ 
tion.  It  is  the  contention  of  the  men 
that  there  was  no  amalgamation,  that 
.Mr.  Mun.sey  bought  the  Sun,  that  the 
staff  should  have  remained  as  it  was, 
jind  that  if  there  was  any  vacancy  to  be 
filled,  then  it  should  be  filled  by  Press 
men,  according  to  priority. 

PRESS  AND  PUBLIC  BARRED 

Justice  Levy  Opposed  to  Publicity  in 
Children’s  Court  Cases. 

Justice  Samuel  D.  Levy  is  hearing 
Children’s  Court  ca-ses  in  Brooklyn  in 
chanil>ers  in.stead  of  in  open  court.  He 
.innounced  on  Tuesday  that,  as  long  as 
he  was  .sitting  in  Brooklyn,  fills  pro- 
ccutire  would  Ije  followed,  and  that  only 
those  directly  interested  vould  ba  pcr- 
inillcd  to  Gt  present.  He  said  report¬ 
ers  would  obtain  information  only  in 
«ases  where  he  believed  that  publicity 
would  servo  a  good  purpose. 

“We  are  here  for  the  welfare  of  the 
child,"  said  Justice  Levy.  “Tne  inter¬ 
ests  of  the  child  wilt  best  be  .served  by 
curtailing  publicity  given  tha  cases 
which  come  here.” 

The  Justice  called  attention  to  sec¬ 
tions  of  the  law  which  give  the  Justice 
at  ('hildren’s  Courts  the  power  to  exclude 
all  except  those  directly  interested  in 
the  case. 

Alloway  Assistant  Manager 

A.  B.  Alloway  was  formally  appointed 
assistant  manager  of  the  Canadian 
Press  A.s.sociation  on  a  permanent  basis 
at  a  meeting  of  the  directors  last  week. 
Mr.  Alloway  has  been  acting  in  a  tem¬ 
porary  capacity  for  the  past  year  and 
a  half,  during  the  absence  of  John  M. 
Inrie,  the  manager.  It  was  decreed  at 
the  la.st  annual  meeting  of  the  C.  P.  A. 
that  there  should  be  an  assistant  man¬ 
ager,  to  be  chosen  by  the  manager,  the 
choic-e  being  subject  to  the  approval  of 
the  Board  of  Directors. 

'  Ads  to  Aid  Thrift  Campaign 

The  Thrift  Campaign,  to  be  put  on 
with  the  backing  of  the  Canadian  Fed¬ 
eral  Goverment,  is  likely  to  make  ex¬ 
tensive  use  of  newspapers,  and  an 
agency  will  probably  place  the  busineas. 
The  Chartered  Banks  of  Canada  are  In¬ 
teresting  themselves  In  tbs  proJest/  . 


EARLY  DAYS  OF  THE  SPHINX  CLUB 

T/ic  Days  of  George  P.  Rowell,  Robert  C.  Ogden,  and  George  It.  Daniels.  An 
Historical  Sketch  by  the  Founder  of  The  Sphinx  Club. 

By  FREDEKIC  JAMES  GIBSON, 

General  Manager,  The  Home  News  Trio,  New  York. 

IN  March,  1896,  eight 
New  York  advertis¬ 
ing  men  met  on  a 
call_  from  one  of  their 
number,  ,at;'  the  old  St. 

Denis  Hotel,  ^Broadway 
and  Eleventh  Street,  to 
discuss  the  formation  of 
an  Advertising  Men’s  As¬ 
sociation.  Present  at  this 
meeting  were  the  late 
George  P.  Rowell,  Arte- 
mas  Ward,  Manley  M. 

Gillam,  Charles  Austin 
Bates,  the  late  J.  Angus 
MacDonald,  Theodore  ,S. 

Holbrook,  the  late  Ed¬ 
ward  Y.  Thorpe,  and  the 
writer.  The  chair  was 
occupied  by  Mr.  Rowell, 
who  appointed  Mr.  Gil¬ 
lam,  Mr.  Ward,  Mr.  Bates, 

Mr.  Thorpe,  and  the  writ¬ 
er  a  committee  of  organ¬ 
ization.  Mr.  Bates  invit¬ 
ed  the  committee  to  dine 
at  his  home  the  following 
week.  At  this  dinner  the 
plan  and  scope  of  the 

„  ,  ...  Fredeiuc  James  Gibson.- 

p  r  o  p  o  se  d  organization 

was  fully  discussed.  It 

was  decided  to  organize  a  club  of  not  more  than  thirty  members,  including,  so 
far  as  possible,  men  of  all  the  principal  branches  of  the  advertising  business. 
A  list  of  names  of  those  who  were  to  be  invited  to  become  charter  members 
was  made  up. 

The  name  selected  for  the  new  club  was  suggested  by  Mr.  Ward.  I  re¬ 
call  him  saying:  “The  word  ‘Sphinx’  seems  to  be  an  appropriate  one  on  ac¬ 
count  of  the  mystery  attaching  to  the  origin  of  the  great  monument  in  the 
Egyptian  Desert.”  His  thought  was  that  advertising  was  still  in  its  infancy; 
that,  in  short,  there  was  more  or  less  of  a  mystery  surrounding  it. 

The  ffrst  Sphinx  Club  dinner  was  given  at  the  old  Waldorf  Hotel,  in  34th 
Street,  where  sixteen  of  the  charter  members  were  present.  Preceding  the  din¬ 
ner  an  election  was  held  which  resulted  as  follows:  President,  M.  M.  Gillam; 
vice-president,  George  P.  Rowell;  treasurer,  Charles  Austin  Bates;  secretary, 
F.  James  Gibson;  member  of  the  executive  committee,  Arteinas  Ward.  Al¬ 
though  present  at  this  dinner,  1  am  unable,  much  to  my  regret,  to  recall  the 
names  of  all  who  were  there,  ’rhere  is,  1  understand,  no  record  of  all  the 
names.  Those  names  that  1  can  rememlier  arc:  M.  M.  Gillam,  George  P.  Row¬ 
ell,  Arternas  Ward,  Newcomb  Cleveland,  Will  Phillip  Hooper,  George  F.  Fielder, 
T.  B.  Holbrook,  E.  Y.  Thorpe,  E.  H.  Masters,  R.  R.  Remington,  E.  A.  Wheat- 
ley, 

Most  of  the  time  at  this  first  dinner  was  taken  up  wiUi  getting  acquaint¬ 
ed.  My  recollection  is  that  Mr.  Rowell  and  Mr.  Ward  knew  nearly  all  of  the 
sixteen,  but  very  few  of  the  others  were  acquainted.  The  honor  of  suggesting 
the  first  subject  of  discussion  for  the  Sphinx  Club  belongs  to  Newcomb  Cleve¬ 
land.  The  subject  was:  “Are  Advertising  Rates  Too  High?”  It  was  decid¬ 
ed  to  discuss  the  problem  at  the  next  dinner,  the  date  for  which  was  fixed  for 
the  following  November. 

At  the  November  dinner,  Mr.  Cleveland  opened  the  discussion  by  stat¬ 
ing  that  in  his  opinion  advertising  rates  were  too  high.  The  topic  was  found 
to  be  very  interesting  and  caused  much  speech-making.  It  was  a  gratifying 
novelty  for  buyers  and  sellers  of  speice  to  be  able  to  get  together  and  discuss 
advertising  rates  or  anything  else  relating  to  advertising.  The  usefulness  of 
the  Sphinx  Club,  therefore,  was  demonstrated  from  the  very  outset,  and  its  pro¬ 
moters  were  much  encouraged. 

The  Sphinx  Club  succeeded  because  it  was  founded  right,  that  is  to  say, 
it  was  founded  by  the  right  men.  The  three  men  who  did  the  most  important 
part  of  the  foundation  work  were  George  P.  Rowell,  Arternas  Ward,  and  Man- 
ley  M.  Gillam.  As  the  secretary  of  the  club  for  the  first  ten  years,  I  was  natur¬ 
ally  closely  associated  with  them  in  their  Sphinx  Club  work.  I  am,  therefore, 
in  a  position  to  testify  to  the  great  debt  of  gratitude  that  the  club  owes  to 
them.  If  it  had  not  been  for  the  “big  three,”  as  I  came  to  call  them,  the 
Sphinx  Club  might  not  have  been  organized,  or,  if  it  had  been  organized,  it 
probably  would  have  failed.  The  three  men  differed  very  much  temperament¬ 
ally.  Mr.  Ward  was  for  going  slow.  Mr.  Gillam  was  for  going  fast.  Mr.  Row- 
eU  was  betwixt  and  between.  He  had  the  knack  of  saying  or  doing  exactly 
the  right  thing  at  exactly  the  right  time.  No  one  better  than  the  Sphinx,  Club 
“Old  Guard”  realizes  the  great  things  Mr.  Rowell  did  for  the  club  through  his 
unique  personality  and  his  famous  little  publication.  Printers’  Ink.  At  one 
time  I  thought  that  Mr.  Ward  was  too  much  for  going  slow.  Later  on  I  real¬ 
ized  that  the  success  of  the  dub  was  largely  due  to  his  counsel.  The  Big 
Three  were  the  life  and  soul  of  the  early  days  of  the  club.  That  they  never 
entirely  agreed  with  one  another  In  anything  added  materially  to  the  piquancy 
of  the  discussions.  Very  often  the  fur  flew  in  all  directions.  The  discussions 
were,  however,  so  good-natured  that  everybody  enjoyed  'them.  I  rentemlMr 

-  -  -  <ConMftW«d  on  Page  J7.) 


NEWS  PRINT  REPORT  DEUYED 

Findings  of  Commission  May  Be  With 
held  Until  Congress  Meets. 

Washington,  October  20.— 't  he  report 
of  the  Federal  Trade  Commi.s.sion  on  it* 
investigation  into  the  increase  in  the 
price  of  news  print  paper  may  not  be 
made  public  until  Congress  convenes. 
This  news  will  be  received  with  keoi 
disappointment  by  publisher.s  through¬ 
out  the  country,  who  were  looking  for- 
ward  to  the  publication  of  the  report 
with  the  hope  that  it  would  help  to 
relieve  the  print  paper  situation. 

The  representative  of  the  Editor  and 
Publisher  has  been  informed  hy  an  of¬ 
ficial  of  the  Commission  that  the  Com¬ 
mission  is  now  re-considering  its  de¬ 
cision  that  it  would  issue  a  “prelimin¬ 
ary”  report,  and  that  in  all  iirobability 
such  a  preliminary  report  will  not  be 
issued,  but  the  Commission  would  wait 
and  file  its  entire  report  and  conclusions 
after  Congress  meets.  It  will  be  re¬ 
called  that  the  Commission  definitely 
stated  that  a  report  of  some  kind  would 
be  made  by  October  1  at  the  latest. 

It  has  been  printed  in  leading  East¬ 
ern  papers  that  the  (’ommi.ssion  would 
not  make  a  report  on  the  print  paper 
situation  until  “after  election,”  it  be¬ 
ing  broadly  intimated  that  the  Commis¬ 
sion  feared  the  report  would  have  a 
damaging  effect  on  the  admini.st ration. 

Representatives  of  publishers  here 
say  that  if  the  report  is  delayed  un¬ 
til  Congress  meets,  it  will  moan  that 
they  will  be  compelled  to  ask  Represen¬ 
tative  Mann  to  have  action  taken  on 
the  resolution  introduced  by  him  provid¬ 
ing  for  a  Congressional  investigation  of 
the  whole  subject  of  the  production  and 
price  of  news  print  paper. 

It  will  be  recalled  that  Repre.senla- 
tive  Mann  Introduced  this  ro.solution 
several  weeks  before  Congress  adjourn¬ 
ed  because  of  the  dis.satiRfaction  at  the 
delay  of  the  Federal  Trade  Commission 
in  pro.secuting  the  investigation  under 
the  Owen  resolution,  and  that  he  did 
not  lU'ess  it  liecause  the  officials  of  the 
Cornnii.ssion  gave  a.ssurances  to  the 
House  leaders  that  the  investigation 
would  be  prosecuted  with  all  expedi¬ 
tion. 


DINED  BY  UNKNOWN  HO.ST 

“Hoo-doo”  Feast  of  Dallas  Reporters 
Dedicated  New  Union  Station. 

Reporters  of  Dallas,  Texas,  were 
guests  of  an  unknown  host  for  a  “Hoo¬ 
doo  Dinner,”  on  Friday,  October  13,  in 
the  dining  room  of  the  new  $5,000,000 
union  depot  of  Dallas.  This  dinner 
formally  dedicated  the  big  dining  room. 
Only  reporters  and  their  ladies  were 
present. 

The  dinner  carried  out  the  thirteen 
idea.  The  general  theme  in  the  deco¬ 
rations  was  “13”;  the  guests  were  ar¬ 
ranged  at  the  tables  in  rows  of  thirteen 
and  an  elaborate  menu  of  thirteen 
courses  was  .served  by  a  .staff  of  ^thir¬ 
teen  waiters.  The  menu  was  written  in 
newspaper  terms.  Including  “machine 
set”  chicken;  “30-point  olives,”  and 
“demi-French  linotype  slugs.” 

Hubert  M.  Harri.son,  of  the  .staff  of 
the  Evening  Journal,  was  toastma.ster, 
and  numerous  guests  responded  to 
toasts.  Jack  H.  Estes,  of  the  Dallas 
News  staff  was  chairman  of  arrange¬ 
ments,  and  was  thanked  Tiy  the  gath¬ 
ering  for  the  manner  in  which  he  had 
carried  out  the  Instructloxui  of  the  un- 
knoene  host.  .  ^  — . - 


THE  EDITOR  &  PUBLISHER  FOR  OCTOBER  21.  1916 


Michigan  Leads  All 

America ! 

Foremost  in  the  production  of  automobiles;  the  manufacture  of  drugs  and  pharmaceuticals; 
Furniture;  Salt  Industries;  modern,  well  kept  Farms;  the  making  of  stoves; — leads  the 
Western  World  in  growth,  energy  and  prosperity; — is  the  home  of  the  newspaper  which 
leads  America  in  paid  advertising  and  boasts  the  highest  class  daily  publications  in  the 
world  from  a  .newspaper  standpoint.  We  “make  good”  for  the  advertisers  because  we 
have  the  publications  that  bring  results.  We  know  we  can  produce,  we  have  brought  results 
in  the  past — are  bringing  them  to-day — and  will  continue  -to  bring  results  for  any  article 
that  has  merit. 

You  Should  Not  Overlook  This  Field — 

If  you  will  stop  to' consider  the  present  prosperous  con- 
ditions  in  Michigan  and  realize  that  the  papers  listed 
Evening  Papers  serving  practically  all  the  territory  where  nearly 

Thoroughly  Cover  the  Field  three  million  people  live,  you  certainly  must  admit 
No  Duplication  there’s  an  opportunity  for  an  advertising  cam- 

cr„,..,o„  c...  P,...  Paign  that  should  prove  very  gratifying.  Here’s  a 

CITY  y®,?""  NBwspAPEn  cir*n-  field  you  Hecdl 

_ latlon  lotion 

Detroit  725,000  News  187,993  .17  XT  i  •  I  T  1  O  J'j.*  I 

Gd.  Rapids  125,000  Press  82,302  .09  INotC  thlS  UnUSUa.1  V^OnClltlOn  1 

65,000  Daily  Journal  22,168  .03 

Saginaw  55,oco News  19,642  .03  In  NINE  of  the  citics,  the  ONLY  daily  newspaper  pub- 

BayCity  52,000  Times  Tribune  18,000  .03  Ushed  and  in  the  otherlfwe  citics,  the  LEADING  evening 

Lansing  50,000  State  Journal  20,000  .035 

Kalamazoo  46,000  Gazette-  paper. 

Telegraph  26,332  .035 

Jackson  40,000  Citizen-Press  15,941  .02  jf  yQ^  planning  a  Campaign,  you  can  rest  assured 

Muskegon  35,000  Chronicle  11,298  .02  1  \  V  ^  L  •  ’ 

Battle  Creek  32,000  Moon  Journal  6,114  .015  '  that  such  a  list  of  eveuiug  papers  IS  to  be  seriously 

Port  Huron  25,000  Timer-Herald  12,454  .025  COUSideted. 

Ann  Arbor  20,000  Times-News  6,974 .0215 

Pontiac  20,000  Press-Gazette  10,640  .02  Ij. 

Adrian  12,000  Telegram  10,219  .02  LVLNllNti  rapCfS  Ofing  KCSUltS 
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NEWSPAPER  MAKING 

By  JASON  ROGERS, 

Publisher,  The  New  York  Globe. 


A  MOST  Interesting  experience  In 
the  making  of  newspapers,  or, 
rather,  in  the  founding  of  a 
great  newspaper,  took  place  with  the 
l»irth  of  the  New  York  Evening  Jour¬ 
nal  in  1896.  The  birth  of  the  Journal 
caused  the  death  of  the  old  Recorder. 
It  was  as  if  a  very  sick  man  suddenly 
suffocated  at  a  time  when  the  doctors 
thought  he  had  a  chance  for  life. 

The  Recorder  was  a  morning  news¬ 
paper,  which  made  a  sensational  growth 
in  circulation  and  advertising,  but 
which,  as  I  have  stated  in  a  previous 
article,  failed  in  sustaining  Interest 
through  lack  of  sincere  purpose.  The 
Recorder  floundered  on  for  a  year  or 
two,  going  from  bad  to  worse,  as  a 
morning  paper. 

Along  al>out  the  fall  of  1896  it  was 
plac«“d  in  tlie  hands  of  men  who  clever¬ 
ly  conceived  the  idea  that,  as  an  even¬ 
ing  newspaper,  it  could  be  made  a  suc¬ 
cess.  As  luck  would  have  it,  things 
commenced  to  look  brighter  in  the  of- 
fl<-c  of  the  Recorder.  Its  circulation 
commenced  to  grow,  with  increased  ad¬ 
vertising  following  suit 

Meanwhile,  Mr.  Hearst,  who  had 
previously  bought  the  old  Morning 
Journal  from  Albert  Pulitzer  and  re¬ 
named  it  the  American,  had  been  se¬ 
riously  considering  the  starting  of  an 
evening  edition.  Whether  or  not  the 
signs  of  life  in  the  Recorder  office  gave 
him  the  Incentive  or  not,  he  suddenly 
e.stablished  his  Evening  Journal,  which 
came  as  a  cloudburst  upon  the  town. 
Mr.  Hearst  announced  his  willingness 
to  supply  the  newsboys  and  newsdeal¬ 
ers  all  the  copies  they  thought  they 
could  sell  for  nothing.  The  demand 
for  Journals  on  the  very  first  day  prob¬ 
ably  exceeded  the  circulation  previously 
secured  by  any  other  New  York  news¬ 
paper.  The  Recorder’s  growth  as  an 
evening  newspaper  had  been  largely 
the  result  of  effective  work  in  getting 
the  newsboys  to  call  at  the  office  for 
their  papers.  This  was  before  the  days 
of  the  expensive  automobile  delivery, 
through  which  the  papers  are  carried 
to  new.sboys  and  dealers  throughout 
New  York  and  its  suburbs. 

As  the  result  of  the  Journal’s  give¬ 
away  campaign,  the  newsboys  forsook 
the  Recorder  office  and  could  not  be  in¬ 
duced  to  go  there  and  buy  papers  at 
fifty  cents  a  hundred,  when  Mr. 
Hearst’s  enterprise  was  giving  them 
away  as  fast  as  they  could  take  them. 
The  Recorder  was  not  rigged  to  meet 
fire  with  back-fire,  and  In  a  few  days 
It  simply  died  for  lack  of  air — its  cir¬ 
culation  was  so  badly  impeded  that  it 
gave  up  the  ghost. 

The  Evening  Journal,  from  the  start, 
was  breezy  and  immensely  popular — 
just  the  sort  of  a  newspaper  the  mass¬ 
es  wanted,  as  has  been  proved  by  the 
BulKsequent  record  in  developing  a  dally 
circulation  of  more  than  800,000  copies 
— on  occasions  running  close  up  to  or 
over  the  million  mark — a  feat  never 
equalled  in  this  country. 

If  I  remember  correctly,  the  Evening 
Journal’s  “give-away”  introductory 
campaign  was  announced  for  two 
weeks.  In  that  time  the  newsboys  and 
newsdealers  bad  established  routes  of 
regular  customers  and,  with  a  sale  well 
up  to  the  200,000  mark,  a  new  widely 
circulated  paper  had  been  created  in 
twelve  or  fourteen  days. 

Subsequent  newspaper  launchings  by 
the  Hearst  organization  in  other  cities, 
by  the  same  or  similar  methods  have 
proven  the  accuracy  of  the  manner  tn 


which  a  very  popular  newspaper  of  the 
Evening  Journal  type  can  be  quickly 
placed  on  its  feet. 

So  far  as  I  know,  no  newspaper 
tragedy  ever  equalled,  for  quick  action, 
the  demise  of  the  Recorder.  Newspa¬ 
pers  have  expired  without  end  almost 
everywhere,  but  I  have  never  heard  of 
one  which  so  rapidly  crumbled  up  and 
blew  away. 

I  have  merely  touched  upon  the  high 
spots  of  this  remarkable  bit  of  news¬ 
paper  history  for  the  benefit  of  those 
who  may  not  have  knowledge  of  it.  It 
opens  up  a  wide  range  of  po.ssibilities 
for  the  consideration  of  those  who  may 
want  to  start  a  new  paper  or  bolster 
up  a  dead  one. 

To  give  the  news  dealers  a  few 
thou.sand  or  many  thousand  dollars  for 
their  as.sistance  in  putting  a  new  news¬ 
paper  on  the  map  may  in  rpany  cases 
lie  found  to  be  much  more  effective 
than  to  spend  the  same  money  in  pro¬ 
motion  by  other  methods. 

In  order  that  such  a  campaign  may 
result  in  any  enduring  success,  the 
newspaper  so  distributed  must  have  in 
it  sufficient  merit  to  warrant  a  demand 
for  it  after  the  whirlwind  period  has 
elapsed,  or  all  of  the  effort  will  have 
been  in  vain: 

[In  next  tocck’s  article  Mr.  Rogers 
will  present  the  consideration  of  some 
very  interesting  phases  of  plant  loca¬ 
tion  and  cquipmenfi — Editor. 


CONDUCTS  REFERENDUM 


Yonkers  (N,  Y.)  Herald  Polls  City  on 
Question  of  Strike-Breakers: 

The  city  of  Yonkers  has  been  torn 
with  dissensions  over  a  street-railway 
strike  for  a  month  past,  a  local  ordi¬ 
nance  prohibiting  the  employment  of 
.strike-breakers.  The  question  of  re¬ 
pealing  that  ordinance  came  before  the 
Board  of  Aldermen  on  Monday  last,  but 
went  over  for  two  weeks  because  of 
the  fact  that  the  Yonkers  Herald  was  on 
that  day  conducting  a  referendum  poll 
of  residents  of  Yonkers.  The  poll  was 
made  by  means  of  a  ballot  printed  in 
the  Herald  for  only  one  day.  The  result 
of  the  vote  showed  a  tremendous  major¬ 
ity  in  favor  of  sustaining  and  keeping 
the  ordinance  in  effect. 

The  figures  on  the  vote  were  truly 
remarkable.  There  was  a  press  run  of 
23,130,  out  of  which  19,976  were  sold 
in  Yonkers.  Only  residents  of  Yonkers 
could  vote.  There  wore  11,751  votes 
cast,  out  of  which  10,116  voted  to  sus¬ 
tain  the  ordinance,  308  to  repeal,  79  to 
amend,  56  were  defective,  and  1,182  were 
void  because  unsigned.  A  total  of  8,225 
papers  sold  were  not  voted.  Had  these 
been  voted  and  added  to  all  of  those 
stated  above  as  against  sustaining,  there 
would  still  be  a  majority  of  256  in  favor 
of  sustaining,  \yomen  cast  3,303  of  the 
votes,  3,133  voting  to  sustain.  At  the 
recent  primary  election,  where  there 
was  a  spirited  contest,  a  trifle  over 
6,000  votes  only  were  cast. 

This  is  the  first  referendum  ever  held 
in  Yonkers  by  a  newspaper,  and  the  first 
time  women  have  been  allowed  to  vote 
on  a  question  affecting  city  interests  in 
that  city.  The  judges  of  the  contest 
were:  Walter  F.  Haskett,  Y.  M.  C.  A. 
secretary;  William  E.  Saunders,  a  man¬ 
ufacturer;  Dr.  N.  A.  Warren,  president 
of  the  Chamber  of  Commerce;  W.  J.  Mc- 
Glory  and  J.  C.  Winded,  labor  leaders; 
Rev.  R.  O.  Hughes,  and  Rev.  G.  Schul- 
man. 


EACLE  FAMILY  TO  CELEBRATE 


Diamond  Jubilee  of  Brooklyn's  Big 
Daily  to  be  Notable  Event. 

On  Thursday  of  next  week  the 
Brooklyn  Daily  Eagle  will  celebrate  the 
diamond  jubilee  of  its  existence,  as  it 
was  just  seventy-five  years  pgo,  on 
October  26,  that  the  first  copy  of  the 
paper  was  issued  from  a  little  office  on 
Fulton  Street.  A  special  edition  of  the 
paper,  consi.sting  of  175  pages,  will  be 
issued,  including  a  100-page  magazine, 
giving  a  detailed  pictorial  history  of 
Brooklyn.  A  unique  feature  of  the 
edition  will  be  a  section  devoted  to  the 
Brooklyn  of  the  future,  with  articles  on 
Brooklyn  in  1991.  Fanciful  pictures  of 
the  transportation  of  that  period,  of  the 
dre.ss  and  what  will  be  eaten,  of  the 
health  regulations,  the  advance  of  re¬ 
ligious  tolerance,  of  the  public  servant 
of  that  period,  the  development  of 
tran.sit  problems  and  of  various  other 
subjects  will  Ije  shown  in  articles  by 
well  known  writer.s. 

The  Academy  of  Music  has  been  en¬ 
gaged  by  the  management  for  the  real 
celebration.  There  the  employees  of 
the  Eagle  will  give  a  pageant,  written 
by  editors  of  the  paper,  portraying  by 
episodes  important  stages  in  the  ca¬ 
reer  of  the  newspaper.  One  episode 
will  show  a  scene  in  the  first  office, 
where  the  directors  have  assembled  to 
decide  on  a  name  for  the  paper.  An¬ 
other  shows  a  scene  in  the  same  office 
at  the  time  of  the  outbreak  of  the  Civil 
War.  Various  other  scenes  are  to  be 
shown  bringing  the  history  down  to 
the  present  day.  Some  of  the  char¬ 
acters  shown  will  be  Walt  Whitman, 
once  an  editor  of  the  Eagle;  Rev.  Henry 
Ward  Beecher,  I.saac  Van  Anden,  foun¬ 
der  of  the  Eagle,  Thomas  Kinsclla,  and 
others  who  were  famous  as  editors 
during  the  newspaper’s  career. 

The  entire  Academy  has  been  reserv¬ 
ed  for  the  Eagle  family  and  it  is  intend¬ 
ed  to  have  present  only  employees  of 
the  Eagle  and  their  families,  together 
with  former  employees  or  graduates. 
Special  honors  in  the  shape  of  gold, 
silver,  and  bronze  medals  are  to  be 
presented  to  employees  fifteen,  twenty- 
five,  and  fifty  years  in  the  employ  of 
the  paper.  A  dance  will  follow  the  en¬ 
tertainment.  ' 


Miss  Lund's  Good  Work 
The  Chicago  Daily  News  is  publishing 
a  series  of  articles  by  “Inge  Lund,”  a 
Swedish  writer  and  journalist,  who  came 
to  the  United  States  to  study  the  immi¬ 
grant  girl  who  works  in  American 
home.s.  As  a  housemaid  .she  entered  the 
service  of  wealthy  families  in  Chicago 
and  New  York,  and  had  interesting  ex¬ 
periences.  Miss  Lund,  whose  pen  name 
was  evolved  from  her  maiden  name, 
Ingeborg  Lundstrom,  was  married  in 
Chicago  on  July  29  to  Einar  Berg.sten, 
a  young  Swedish  painter.  For  some 
months  she  has  been  Investigating  the 
Juvenile  Court  and  other  social  agencies 
in  Chicago.  She  found  that  domestics 
are  better  treated  in  America  than  in 
any  other  country.  She  expects  to  re¬ 
turn  to  Sweden  soon. 


Three  Cities  Will  Advertise 

Toronto,  Canada;  Troy,  N.  Y.,  and 
Richmond,  Va.,  are  the  latest  cities  to 
enter  the  lists  as  advertisers  of  the 
city.  .iVnnouncement  to  this  effect  was 
made  recently  by  all  three  cities.  To¬ 
ronto,  as  the  result  of  a  speech  made 
by  President  Herbert  S.  Houston,  of  the 
A.  A.  C.  W.,  is  planning  a  three-year 
campaign,  to  cost  about  $180,000.  Troy 
has  decided  to  use  the  leading  newspa¬ 


pers  within  a  radius  of  fifty  miles  of 
that  city  for  one  week  in  each  month 
to  advertise  the  beauties  t.f  the  collar 
city  and  to  Impress  upon  readers  the 
Importance  of  Troy  as  a  shopping  cen¬ 
tre.  Richmond  will  for  the  pre.«ent  con¬ 
fine  Its  advertising  to  the  billlKtard  va¬ 
riety,  advertising  especially  the  cheap¬ 
ness  of  gas  In  that  city. 


Winnipeg  Editors  Co  Free 

The  four  Winnipeg  newspaper  men 
who  were  sentenced  to  lmi>risonment 
and  a  fine  by  Justice  Galt  for  alleged 
contempt  of  court,  and  who  spent  four 
hours  in  jail  before  being  released  on 
a  writ  of  habeas  corpus,  are  now  free. 
Justice  Haggart  decided,  on  an  appeal 
case,  that  Justice  Galt  exceeded  his 
authority  in  imposing  sentence.  The 
judgment  declared  that  judges  sitting 
as  commissioners  have  no  more  power 
than  any  other  citizens  who  may  be 
appointed  commis.sloner.s. 


Ad  Men's  Open  Forum 

The  Open  Forum  of  the  .Xdvertising 
Association  of  Chicago  has  started  a 
movement  to  bring  the  general  public 
into  closer  touch  with  various  civic 
problems.  A  series  of  bi-monthly  lec¬ 
tures  on  current  topics  has  been  inau¬ 
gurated,  to  be  followed  at  each  meeting 
by  open  discussions  of  the  subject  in 
hand.  E.  C.  De  Clerque,  chairman  of 
the  Open  Forum  committee,  said  that 
the  Association  will  get  men  noted  in 
every  line  of  endeavor  as  speakers  dur¬ 
ing  the  season.  Dr.  William  Healey,  di¬ 
rector  of  the  Psychopathic  Institute  of 
the  Juvenile  Court,  addressed  the  Forum 
on  October  20,  on  the  subject  of  “Some 
Problems  of  Mental  Defectives.” 


Ads  as  Spur  to  Matrimony 

In  a  recent  contest  conducted  by  the 
New  York  Tribune,  in  which  contestants 
were  asked  to  answer  the  question, 
“Why  advertising  Interests  me,”  one  an¬ 
swer  gave  the  following  unique  reason: 
“Love  is  by  far  the  most  Important  rea¬ 
son  why  advertising  interests  me.  The 
stimulus  of  love  has  been  spurring  me 
on  towards  the  goal  termed  ‘earning 
enough  for  two.’  Advertising  may  aid 
me  to  arrive  sooner.” 


A.  B.  C.  Opens  New  York  Office 

Russell  R.  Whitman,  manager  of  the 
Audit  Bureau  of  Circulation.s,  Chicago, 
has  opened  a  branch  office  of  the  Bu¬ 
reau  in  New  York,  at  1211  Candler 
Building,  220  West  42d  Street.  The 
New  York  office  will  be  In  charge  of 
John  F.  Barry.  There  are  now  127 
members  of  the  A.  B.  C.  in  the  New 
York  field,  and  the  object  of  the  new 
branch  office  will  be  to  keep  in  closer 
touch  with  these  members  and  to  ren¬ 
der  more  efficient  service  to  them. 
Twelve  auditors  are  at  pre.sent  at  work 
in  New  York,  and  these  will  make  the 
New  York  office  their  basis  of  opera¬ 
tions. 


Advertising  Women  Meet 

The  October  meeting  of  the  New  York 
League  of  Advertising  Women  wa.H  held 
at  the  New  York  Advertising  Clul>,  on 
October  17,  and  was  attended  by  about 
sixty  women  and  men  prominent  in  the 
advertising  field.  The  subject  of  the  eve¬ 
ning  was  “The  Advertising  Woman  in 
Politics.”  Among  the  speakers  were 
M1.SS  Rose  Young,  Miss  Helen  Varick 
Boswell,  Maylin  Hamberger,  of  Banff 
Metzger,  Inc.,  and  Miss  Helen  M.  Hill. 
The  New  York  Advertising  Club  ha.s  ex¬ 
tended  to  the  League  of  Advertising  Wo¬ 
men  the  courtesy  of  its  Club  for  fu¬ 
ture  meetings. 


many  writers  worked 

FOR  EDITORIAL  PRIZES 


Pablir  Ledger’s  Contest  Drew  Politieal 
Manu.'i  rJpts  from  All  Over  the  Conn- 
tjy — Two  Thousand  Dollars  Distrib 
nted  to  Lucky  Winners,  One  of  Them 
a  Negro  Student  of  Journalism. 

PHii.Ama.PHiA,  October  18. — The  win¬ 
ners  in  the  Public  Ledger  prize  editorial 
contest,  which  were  announced  on  Mon¬ 
day,  were: 

Democratic  prize  winners  —  “Why 
Woodrow  Wilson  Should  Be  Reelected.” 

First,  $500  —  Ernest  F.  Boddington, 
copy-reader,  Philadelphia  North  Ameri¬ 
can. 

Second  $300 — Frederic  Perry  Noble, 
editorial  writer,  Spokesman-Review, 
Si>okane,  Wash. 

Third,  $200 — Benjamin  Boisseau  Bob¬ 
bitt,  editor  Long  Branch  (N.  J.)  Daily 
Record. 

R(;publican  prize  winners  —  "Why 
Charles  E.  Hughes  Should  Be  Elected.” 

Mr-st,  $500 — Robert  Webster  Jones, 
chief  editorial  writer,  Pittsburgh  Chron¬ 
icle-Telegraph. 

S(?cond,  $300 — Philip  Payne,  editorial 
writer,  Minneapolis  Journal. 

Third,  $200 — James  Weldon  Johnson, 
memljer  editorial  staff  New  York  Age, 
Republican  Negro  weekly.  First  choice 
for  third  prize  to  E.  Webster  Evans,  of 
Chicago,  who  was  unable  to  meet  quali¬ 
fications. 

With  one  first  prize  going  to  Phila¬ 
delphia  and  the  other  to  a  man  from 
Ifittsburgh,  Pennsylvania  newspaper 
men  are  justly  preening  themselves 
over  the  result  of  the  Ledger’s  prize 


This  little  round  “A”  stands 
for  Adams  features. 

Whenever  you  see  it,  think  of 
bright  little  features  that  say 
and  do  a  great  deal  in  a  very 
small  space. 

George  Matthew  Adams 
started  in  the  syndicate  busi¬ 
ness  years  ago  with  the  idea 
of  getting  the  world’s  best 
feature  producers  and  having 
them  concentrate,  their  genius 
into  small,  daily  doses. 

There  are  about  30  Adams 
features  now:  poem.s,  pictures, 
essays,  and  solid  and  sensible 
talks  on  health,  happiness, 
business,  law,  and  otner  sub¬ 
jects. 

It  is  a  feature  education  to 
study  the  Adams  line.  Write 
us  for  a  package  of  literature 
and  samples. 


The 

George  MatthewAdams 
Service 

8  W.  40lh  ST.,  NEW  YORK 


Model  G  ■  $30oo 
Model  B  •  26op 


•for  a  single-magazine 
machine. 


For  that  difference  in  price — $400 — the  owner  of 
a  Standardized  Model  B  (two-magazine  Intertype) 
can  convert  his  machine  into  a  Standardized  C 
(three-magazine  model)  whenever  he  may  want  to 
— within  a  year,  five  years,  ten  years.  Or  he  can 
convert  his  Standardized  Model  A  (single-magazine 
machine)  into  a  Standardized  Model  C  (three- 
magazine  machine)  for  $900t_the  difference  in 
price  between  these  models. 


■for  a  two-magazine 
machine. 


'  I  ^HIS  Standardized  Intenype  is 
ready  to  be  completed  as  a 
Model  A,  B  or  C.  If  you  buy  it 
as  an  A  (52100)  you  can  change 
it  at  any  time  into  a  B  (for  5500) 
orintoaC(for5900).  If  you  buy 
it  as  a  B  (52600)  you  can  later 
convert  it  into  a  C  (for  5400). 

The  prices  of  such  changes 
include  labor  and  all  equipment 
necessary  to  make  the  converted 
machine  absolutely  standard  in 
every  respect. 


Don’t  you  wish  your  single-magazine  machines 
of  other  manufacture  could  now  be  converted 
into  two-  and  three-magazine  models 


INTERTYPE 

=  CORPORATION  — . 


New  York,  World  Building  Chicago.  Old  Colony  Buildtnl 
New  Orleani  539  Carondelet  St.  San  Francisco,  86  Third  St. 

Canadian  Agents:  MILLER  &  RICHARD,  Toronto  and  Winnipeg 


-for  a  three-magazine 
machine. 
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THE  EDITOR  &  PUBLISHER  FOR  OCTOBER  21.  1916 


THE  EDITOR 
&  PUBLISHER 

Entered  as  second-class  mail  matter 
in  the  yew  York  Post  Office. 


Now  York,  Octol)er  21,  1916. 


“If  the  devil  ever  laughs  it 
must  he  at  hyporrites;  they  ser\'c 
him  better  than  any  other  of  his 
dupes,  and  receive  no  wages.” — 
(Bolton. 


“C 


1 1;< TJ.ATION  is  all  that  a  news- 
I>ap<‘r  has  to  sell,”  assorts  a 
Texas  inihli.sher.  Clothos  may  Ik*  all 
that  a  <’lothior  has  to  soil — hut,  like  c-ir- 
nilation,  all  clothing  does  not  have  the 
same  value. 


“S 


AY.  ■•■•.on.  do  you  know  Moccas?"  is 
about  the  mo.st  ill-advised  adver¬ 
tising  a|i|>oaI  imaginable,  (’igarette  ad¬ 
vertising  should  be  addressed  to  men. 
What  should  we  think  alH>ut  it  if  liquor 
advertising  were  addre.s.s<>d  to  boys?  The 
offence  would  be  different  only  in  degree. 


Till-'  .V.s.sociated  Fres.s,  the  great  co¬ 
operative  news  service,  is  on  its 
mettle  these  days  to  keep  pace  with 
the  enterprise  of  at  lea.st  two  other 
news  {gs.sociation.s — the  I'nited  I’re.ss  As- 
.sociation  and  the  International  News 
Service.  The.se  younger  organizations 
are  snowing  how  competition  can  be 
m  ide  highly  profitable  to  the  publish¬ 
ers  of  newsjiaiwrs  and  to  the  readers 
of  newspapers.  They  are  strivi.ig  for 
individual  leadership.  This  can  be  won 
only  throu,gh  superior  service.  Thus 
the  pr<  tit  to  the  clients — the  advanta.ge 
to  the  readers  of  news. 


WALDO  ON  HOSTON  NKWSPAPERS 

RIOHAKI)  H.  W.VIAK),  of  the  New 
York  Tribune,  in  his  addre.ss  to 
the  Ho.ston  Women's  Publicity 
Club,  denounced  the  Ito.ston  newspapers 
— excepting  only  the  Transcript  and 
Chri.stian  Science  Monitor — as  being 
"without  influence,"  and  “prostituted  to 
the  advertiser.” 

He  cited  their  neglect  to  cen.sor  ad¬ 
vert  i.sing.  according  to  his  standards  of 
cen.sor.ship,  as  iK-ing  due  either  to  “a 
la7y  mentality  or  a  deliberate  desire  to 
support  the  thief.” 

Mr.  Waldo  preaches  “truth  in  adver- 
t i.sing."  Why  should  he  practice  exag¬ 
geration  in  his  utterances  about  news- 
ItaiM-rs?  If  what  he  says  of  Ho.ston 
newspapers  were  literally  true,  Boston 
would  Im‘  a  civic  plague-spot.  The  pub- 
lisheis  of  such  great  newspai>ers  as  the 
Ito.ston  Po.st,  Glolie,  and  Herald  would 
be  public  •■nemies. 

.Mr.  Waldo  admits  the  high  intelli¬ 
gence  of  Boston  iK-ople.  Could  Mr. 
fJrozier,  for  exam|>le,  have  made  o^  the 
Post  one  of  the  world's  great  newspa- 
|wr.s,  accomidi.shing  the  feat  in  a  com¬ 
munity  of  high  culture,  through  any 
other  iKilicy  than  that  of  the  highest 
public  service? 

The  Boston  newspapers  doubtle.ss 
have  tln-ir  share  of  shortcomings.  They 
will  grow  better — but  this  does  not  mean 
that  they  are  not  alrea/ly  gofsl.  If  an 
advertlwr,  se<*king  to  u.se  the  columns 
of  the  Tribune,  u.sed  in  his  copy  lan¬ 
guage  so  intemiierate  and  statements 
so  far-fetched  as  Mr.  Waldo  employs  in 
bis  criticism  of  the  Ho.ston  newspafiers, 
would  he  not  be  barred? 


NEW  BASIS  OF  NEWS  PRINT  DISTRIBUTION  TO  BE  ESTAB¬ 
LISHED  IN  NEW  CONTRACTS 

PUBLISHERS  are  increa.singly  anxious  as  to  the  terms  and  conditions  upon 
which  renewals  of  existing  contracts  for  news  print  are  to  be  made. 
Dominant  manufacturers,  such  as  the  International,  decline  to  submit 
prices  that  are  to  rule  under  contract  renewals  until  such  contracts  shall  have 
practically  expired.  A  majority  of  these  expire  on  December  31. 

It  is  now  stated,  on  high  authority,  that  new  contracts  will  be  based,  so 
far  as  tonnage  is  concerned,  on  quantities  specified  in  contracts  for  1916.  The 
manufacturers  plan,  it  is  stated,  to  subject  their  output  for  1917  to  what  will 
amount  to  a  jirocess  of  pro-rating  among  contract  customers.  If,  forecasting 
the  output,  a  manufacturer  is  able  to  allot  to  a  customer  a  tonnage  equal  to 
that  named  in  his  1916  contract,  that  will  lie  done.  If  the  output  should  permit 
a  larger  allotment — which  is  not  likely — that  would  be  made,  but  made  in  each 
in.stance  on  the  basis  of  1916  contract  tonnage. 

It  is  .stated  that,  in  the  new  contracts,  it  will  be  provided  that  twelve  equal 
monthly  shipments  of  jiaper  will  be  m  ;de  to  each  customer.  Publishers  will 
assume  the  burden  of  storage  of  excess  stock  received  in  months  when  con- 
sumiition  is  lightest.  Publishers  will  also  pay  freight  and  cartage  charges. 
Prices  quoted  will  lie  f.  o.  b.  mill.  These  prices  are  not  expected,  according  to 
prominent  manufacturers,  to  rule  much  under  $60  a  ton. 

Wild-cat  prices,  which  rule  now  in  what  is  termed  “the  open  market,” 
apply  to  surplus  stocks,  furnished  to  this  market,  by  mills  which  have  sought 
to  iirotit  to  the  utmost  through  present  conditions,  and  have  placed  in  the 
hands  of  brokers  all  .stocks  not  requir  q  in  iiliing  existing  contracts.  For  such 
stocks  publishers,  facing  the  necessity  of  securing  immediate  supplies,  have 
lieen  bidding  again.st  each  other,  turning  the  market  into  a  sort  of  auction,  and 
allowing  speculators  to  reap  a  harvest.  It  must  be  said,  in  justice  to  the 
larger  manufacturers,  that  they  do  not  apjiear  to  have  taken  any  large  part, 
if  any  at  all,  in  this  game. 

It  seems  safe,  at  this  time,  to  foreca.st  a  supply  for  1917  equal  to  normal 
demands  of  publishers,  yet  at  an  advance  in  price  which  will  make  conservation 
of  white  paper  a  necessity,  and  increased  advertising  and  subscription  revenues 
imperative.  Prospects  are  for  a  greatly  increased  demand  in  1917,  but  this,  as 
the  situation  looms  up  now,  cannot  be  met;  and  reduction  In  consumption,  to 
a  rea.sonable  degree,  appears  to  be  the  only  course  possible  to  publishers. 


AS  TO  BOOSTING  FLORIDA 

WE  are  on  the  verge  of  the  Florida 
tourist  season.  It  is  gratifying 
to  learn,  through  an  editorial 
in  the  Jacksonville  Metropolis,  that  ex- 
ten.sive  advertising  campaigns,  by  mu- 
nicipa'itios,  counties,  commercial  bod- 
ic.s,  and  by  prixate  sub.s<’riptions  are 
to  Ik?  carried  through. 

P'lorida  has  something  to  sell  to  the 
people  in  the  North  who  are  so  .situ¬ 
ated  that  they  may  follow  their  inclin¬ 
ations  toward  winter  rest,  recupera¬ 
tion  and  amu.sement.  Heretofore  the  in¬ 
terests  which  have  profited  most  by 
“s'-lling  Florida  to  tourists"  have  lieen 
the  recipients  of  unlimited  free  adver¬ 
tising  by  the  great  newspapers  of  the 
big  ciiit-s.  In  the  graphic  sections  of 
these  papers  great  space  has  been 
given  to  picturing  social  activities  at 
Palm  Beach  and  other  resorts.  This 
advertising  has  lieen  a  real  expense  to 
the  newspapers.  It  has  not  cost  the 
hotel,  railway,  and  steam.ship  people 
anything  at  all. 

Of  course,  these  interests  have  ad¬ 
vertised.  But  they  have  contented 
themselves  with  limited  newspaper  ad¬ 
vertising  space,  using  booklets  and  bill¬ 
board  advertising  very  liberally  It  is 
not  strange  that  this  .should  be  so. 
The  newspapers  have  been  anxiou:i, 
apparently,  to  serve  as  press  agents 
fer  Florida  resorts,  and  to  lavish  upon 
them  free  publicity  to  such  an  extent 
that  it  was  hardly  neces.sary  to  buy 
space.  The  billlioard  people  do  not  give 
free  reading  notices  or  free  publicity  of 
any  sort.  The  Florifla  advertisers  have 
had  to  BUY  their  billboard  advertis¬ 
ing — .MJ.I  OF  IT.  If  they  were  forced, 
al.so,  to  BUY  AI.L  OF  THEIR  NEWS¬ 
PAPER  A  D  V  E  R  T  I  S  I  N  O.  THEY 
WOULD  IX>  A  GREAT  DEAL  MORE 
t)F  IT. 


EARLY  CHRISTMAS  SHOPPING 

T^HE  newspapers  will  be  urged,  as 
usual,  this  year,  to  appeal  to 
their  readers  to  do  their  Christ¬ 
mas  shopping  early.  It  is  a  perfectly 
proper  apjieal — it  is  a  form  of  legiti¬ 
mate  cc-dperation  between  the  puVili.sh- 
ers  ai:d  their  largest  advertisers. 

But  the  appeal  will  be  justitleil,  and 
effective,  only  if  it  can  be  made  by  the 
newsiiapers  with  the  full  assurance  that 
readers  who  heed  it  shall  not  lose 
money  by  shopping  early.  Readers  of 
newsiiapers  have  become  somewhat 
cynical  about  the  matter,  and  with  rea- 
.son.  They  have  discovered  that  some 
merchants  have  a  way  of  cutting  prices 
ju.st  before  Christmas,  in  order  to  clean 
up  Chiistmas  stocks.  These  readers, 
once  fooled  into  shopping  early,  uic* 
paying  higher  priced  than  those  who 
shopped  at  the  la.st  minute,  need  some¬ 
thing  more  substantial  than  the  hu- 
nu.ne  argument  as  to  consideration  for 
the  tired  salesgirl,  etc.  THEY  WANT 
ASSLRANCE  THAT  THEY  WILL 
NOT  LOSE  MONEY  BY  SHOPPING 
EARLY. 

Why  should  newspapers  not  urge 
upon  adverti.sers  to  make  clear  in  their 
advertisements  that  THE  GOODS  AD¬ 
VERTISED  WILL  NOT  BE  REDUC¬ 
ED  IN  PRICE  DURING  THE 
CHRISTMAS  SHOPPING  PERIOD? 
Merchants  who  will  do  this  will  bene¬ 
fit  by  the  .seasonable  appeal  aliout  ear¬ 
ly  shopping — and  tho.se  who  fall  to  .so 
pledge  them.selves  will  be  .subject  to 
just  suspicion. 


■t  F  news  print  is  to  co.st  $20  a  ton 
■  1  more  than  last  year,  each  ton  u.secl 
in  making  newspaper  mu.st  yield  $20 
_  more  in  revenues  than  last  yc?ar.  On 
this  ‘‘bras.s-tack*’  basis  you  may  figure 
what  rate  of  increase  in  advertisin'* 
'rates  will  lx;  necessary  to  cover  the 
added  tax. 


Manly  M.  GILLAM  says  that  “un¬ 
less  the  writer  of  an  ad  thinks  his 
article  is  the  be.st  in  the  world,  his  copy 
will  not  Ik?  convincing.”  This  involves 
so  gnat  a  gift  of  self-hypnosis  that 
not  all  copy  men  will  find  themiselves 
able  to  measure  up  to  the  standard.  P 
would  mean,  too,  that  unless  the  ad 
man  were  always  fortunate  enough  to 
be  writing  about  the  best  article  of  Its 
kind  in  the  world  he  could  not — with¬ 
out  first  fooling  himself — write  copy 
which  would  bring  results. 


“PUBLICITY” 

Through  the  efforts  of  the  Sub 
World,  and  Tribune  a  nuin  named 
Rains,  alleged  to  have  represented 
himself  as  collector  for  a  society  of 
newspaper  reporters  in  New  York,  has 
been  placed  under  arrest  and  held  for 
trial  in  special  sessions. 


It  is  charged  that  Rains  h-i.s  secured 
contributions  from  kindly  dispo.sed  peo- 
pie  under  the  pretext  that  .such  con- 
tributions  would  not  only  be  worthily 
bestowed  upon  thid  fictitious  .society  of 
reporters,  but  that  through  them  the 
contributors  would  be  able  to  secure 
“publicity”  presumably  on  call,  and 
for  any  sort  of  purpose  or  enterprise. 
It  is  claimed  that  he  has  secured  con¬ 
tributions  amounting  to  more  than  a 
hundred  dollars  in  single  instances,  and 
that  he  has  carried  on  the  work  for 
some  time.  The  charge  upon  which  the 
arrest  was  made  involved  a  matter  of 
but  five  dollars,  secured  from  a  Ur. 
Payne  as  a  contribution  to  a  lienefit 
fund  for  “the  boys.” 

It  seems  scarcely  credible  that  men  of 
intelligence  and  experience  in  worldly 
matters  should,  in  these  days,  contribute 
to  a  pretended  collector  for  an  imag¬ 
inary  organization  of  newspaper  men, 
even  though  such  collector  should  rep. 
resent  himself — as  it  is  alleged  was  done 
in  this  case — as  having  some  connection 
with  a  reputable  daily  newspaper. 

What  makes  such  enterprises  possi¬ 
ble  is  the  vague  notion,  still  prevalent, 
that  “publicity”  may  be  secured  by  de¬ 
vious  routes— by  paths  leading  to  the 
editorial  rooms,  but  avoiding  the  hu.si- 
ness  offices  of  newspapers.  And  this 
notion  is  fostered  by  the  fact  that  “press 
agents”  are  still  employed,  and  presum¬ 
ably  earn  their  .salaries — obtaining  for 
Jimusemcnt  and  other  enterprises  news¬ 
paper  space  which  should  be  a  source 
of  adverti.sing  revenue  to  the  paper.s. 

If  a  man  .should  propose  to  a  manu¬ 
facturer  that,  for  a  fee,  or  for  a  salary, 
he  could  secure  for  him  valuable  com- 
moelitles,  such  as  raw  materials,  free  of 
charge,  that  manufacturer  would  hara- 
ly  waste  his  time  discussing  the  matter. 
He  would  know  th.at  commodities  have 
to  be  paid  for,  at  'prevailing  pricerr 
and  that  if  secured  in  any  other  way 
some  sort  of  larcenous  method  would 
have  to  be  utilized.  Yet  business  men, 
not  fully  convinced  that  advertising 
space  IS  A  COMMODITY;  of  definite 
value,  often  consider  proffered  plans  for 
securing  it,  under  the  guise  of  “pub¬ 
licity,”  for  nothing. 


The  “press  agents”  of  the  department 
stores  are  their  advertising  managers, 
who  pay  for  the  “publicity”  accorded  to 
their  stores,  and  call  It  by  its  right 
name— ADVERTISING.  Should  not  the 
newspapers  insist  that  all  “press  agent” 
matter  be  deprived  of  its  mask,  and 
published,  if  at  all.  as  ADVERTISING.? 


A  CHICAGO  advertising  specialist, 
William  E.  Kier,  ha.s  a  method 
of  testing  the  .  value  of  a  .proposed  form 
letter.  If  such  a  letter  is  to  appeal  to 
women,  he  .sends,  in.  advance  of  its  di.s-' 
tribution,  a  copy  of  it  to  his  wife.  If 
he  finds  that  she  has  read  it,  and  that 
it  ha.s  intere.sted  her,  he  sends  that 
letter  broadcast.  If  she  has  thrown  it 
away,  he  prepares  another  letter.  Some, 
writers  of  store  advertising  are  wise 
enough  to  test  their  work  In  much  the 
sanrve  way.  They  persuade  their  wives 
to  point  out  to  them  points  of  value  in 
competitive  advertising,  and  to  give 
them  a  “woman’s  reason”  for  finding 
more  Interest  in  the  advertising  of  the 
other  atore. 
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PERSONALS 


“We  are  more  inclined  to  hate 
one  another  for  points  on  which 
we  differ  than  to  love  one  an¬ 
other  for  points  on  which  we 
agree.” —  t.olton, 

XTEW  YORK.— Ralph  R.  Haslett,  of 
N  the  news  staff  of  the  Brooklyn 
Eagle,  ha.s  resigned  as  a  first  lieutenant 
in  the  Forty-seventh  Infantry.  N.  G. 

N.  Y. 

Stuart  Kdgar.  of  Nutley,  N.  J..  has 
resigned  from  the  staff  of  the  Evening 
Sun,  and  has  sailed  for  France,  where 
he  will  become  a  member  of  the  Ameri¬ 
can  Ambulance  Corps. 

Edwin  N.  Lewis,  of  the  Tribune  staff, 
is  with  Col.  Roosevelt  on  the  latter’s 
Western  trip,  reporting  the  speeches  of 
the  former  President  in  favor  of  Charles 
E.  Hughes  for  the  Presidency. 

Frank  A.  Munsey,  proprietor  of  the 
New  York  Sun  and  a  number  of  other 
newspapers,  returned  to  New  York  on 
Monday  last  on  the  Lafayette.  Mr. 
Munsey  has  been  for  two  months  in 
Europe,  visiting  the  various  battle¬ 
fields  and  watching  history  in  the  mak¬ 
ing. 

Harry  B.  Kelly,  formerly  of  the  Al¬ 
bany  Knickerbocker  Press,  is  now  a 
member  of  the  New  York  Evening 
Journal  copy  desk. 

George  A.  Lindsay,  former  city  editor 
of  the  Albany  Knickerbocker  Press,  is 
visiting  friends  in  New  York.  Rumor 
has  it  that  he  is  soon  to  take  an  impor¬ 
tant  executive  position  with  a  New 
York  daily. 

Harry  O’Donahue,  of  the  New  York 
Journal,  accompanied  W.  H.  McIntyre, 
of  New  York,  president  of  the  San  An¬ 
tonio  and  Aransas  Pass  Railway,  on  a 
recent  tour  of  inspection  over  the  line 
named. 

Fletcher  B.  Cooper,  of  the  World’s  re¬ 
write  force,  has  returned  from  spend¬ 
ing  a  month  on  his  farm  in  Connecti¬ 
cut. 

Stevenson  H.  Evans,  city  editor  of 
the  Buffalo  (N.  Y.)  Express  and  for 
twelve  years  on  the  editorial  staff  of 
that  newspaper,  has  resigned  to  be¬ 
come  travelling  political  writer  for  the 
New  York  Tribune.  Mr.  Evans  has 
assumed  his  new  position. 

Don  Seitz,  business  manager  of  the 
New  York  World,  delivered  an  address 
yesterday  at  the  convocation  of  the 
University  of  New  York  on  "The  Writ¬ 
ten  Word  in  the  Daily  Press." 

OTHER  OITliM.i-Harvey  W.  Fer¬ 
guson,  former  city  editor  of  the 
Oklahoma  City  Daily  Times,  Is  now 
editor  of  the  Employer,  a  magazine 
publi.shed  iti  Oklahoma  City  in  the  In¬ 
terests  of  the  Oklahoma  Employers’ 
Association. 

•  Robert  Hughes,  former  editor  of  the 
Kiowa  County  News,  published  at  Lone 
Wolf,  Okla.,  is  now  editor  of  the  Belle¬ 
vue  (Texas)  News. 

•Mi.ss  Irene  M.  Davld.son,  of  the  staff 
of  the  Denton  (Texas)  Record-Chron¬ 
icle,  ha.s  become  publicity  secretary  of 
the  College  of  Industrial  Arts  at  Den¬ 
ton. 

T.  P.  Junkin.  formerly  connected 
with  Grand  Rapids,  Mich.,  newspa- 
p<T.s,  has  been  appointed  managing  edi¬ 
tor  of  the  Grand  Porks  (N.  D.)  Her¬ 
ald. 

W.  F.  Stovall,  editor  of  the  Tampa 
IFIn.)  Tribune,  has  been  named  as  one 
of  the  delegates  to  represent  Florida 
at  the  coming  convention  of  the  South¬ 
ern  Coinmerctal  Congress. 

P.  W.  Canfield,  of  the  Springfield  (III.) 


Journal,  has  located  in  Jackson,  Mi.s.s. 
Mr.  Canfield’s  Impaired  health  prompt¬ 
ed  him  to  seek  a  gentler  climate. 

Charles  E.  Malone,  of  Yorktown. 
N.  Y.,  sailed  October  7  for  France,  and 
has  been  assigned  to  the  Verdun  front, 
with  the  American  Ambulance  Corps. 
He  was  formerly  with  the  County  Press 
Service,  of  White  Plains. 

Joseph  Mayer,  associate  publisher  of 
the  Chicago  Herald,  was  a  visitor  in 
Salt  Lake  City  last  week,  on  his  way 
to  California. 

Miss  Grace  Brown,  society  editor  of 
the  Greenville  (S.  C.)  Piedmont,  has 
been  visiting  friends  at  Spartanburg, 
S.  C. 

Alva  E.  Lamberton,  formerly  busi¬ 
ness  manager  of  the  Jacksonville  (Fla.) 
Metropolis,  has  been  appointed  general 
manager  of  the  Charleston  (S.  C.) 

American. 

Ralph  W.  Trueblood,  city  editor,  and 
Harry  Carr,  feature  writer  of  the  Los 
Angeles  Tlme.s,  accompanied  by  their 
wives,  are  visitors  at  the  San  Diego 
Exposition. 


Boston.— Featherstone  Witty,  edi- ' 
tor  and  owner  of  the  Bristol  Guar¬ 
dian  and  Bedminster  Advertiser,  of 
Bristol,  England,  is  a  visitor  in  Boston. 
He  came  to  America  with  Sir  Edwin 
Pears,  of  London,  who  is  delivering  a 
series  of  lectures  at  the  Lowell  Insti¬ 
tute. 

“Jack”  Harding  left  Boston  Wednes¬ 
day  for  Seattle,  Wash.,  where  he  hopes 
to  locate  for  a  time.  Mr.  Harding  is 
fresh  from  the  Mexican  border  where 
he  worked  for  the  New  York  Tribune 
and  the  International  News  Service. 

Clayton  Young  has  joined  the  city 
staff  of  the  Boston  American. 

Dr.  Charles  P.  Haven,  who  has  been 
doing  rewrite  on  the  Herald,  has  joined 
the  staff  of  a  Cambridge  (Ma.ss.)  news¬ 
paper. 

"Jack”  Ca.sey,  formerly  of  the  New 
York  Tribune,  has  joined  the  staff  of 
the  Boston  Traveler.  He  Is  fast  making 
a  reputation  for  hlm.self  as  a  writer  of 
feature  news  stores. 


PROVIDENCE.  R.  I —William  Mof¬ 
fett,  for  two  years  a  reporter  on 
the  Providence  Journal,  goes  to  Detroit 
next  week  to  assume  a  position  on  the 
Free  Press. 

Bert  Ford,  sporting  editor  of  the 
Evening  Bulletin,  is  taking  a  two  weeks’ 
vacation. 

William  Tugman,  who  has  been  with 
the  Rhode  Island  troops  in  Texas  for 
three  months,  has  returned  to  his  reg¬ 
ular  work  on  the  Journal. 

John  R.  Rathom  and  G.  Edward 
Buxton,  jr.,  of  the  Journal,  reviewed  a 
big  rally  of  Boy  Scouts  Saturday.  J. 
Harold  Williams,  of  the  same  paper, 
officiated  as  scoutmaster  of  the  Third 
Providence  Troop. 


PITTSBURGH — Lincoln  Steffens  was 
the  speaker  at  the  University  of 
Pittsburgh  last  Tuesday.  He  addressed 
the  Socialist  Club. 

Miss  May  Stranathan,  club  editor  of 
the  Pittsburgh  Dispatch,  has  had  her 
new  volume  of  poems,  "Four  Things 
There  Are,”  published  by  Sherman, 
French  &  Co. 

Charles  B.  Frost,  motion-picture  edi¬ 
tor  of  the  Pittsburgh  Dispatch,  and 
Mrs.  Frost  are  spending  their  honey¬ 
moon  In  New  York  city.  Mrs.  P'rost 
was  connected  with  the  buslne.ss  office 
of  the  Dispatch  previous  to  her  mar¬ 
riage. 

Gertrude  Gordon,  feature  writer  of 
the,  Pittsburgh  Press,  is  receiving  the 
congratulations  of  her  friends  on  her 
article  in  the  November  issue  of  the 


Motion  Picture  Maga'^ine,  “Wiriiam 
Hart,  the  Man  of  the  West.” 

George  S.  Oliver,  vice-president  and 
Manager  of  the  Pittsburgh  Gatette- 
Times,  is  enjoying  a  vacation  in  C'anada. 


Philadelphia— Charles  witham, 
formerly  with  the  Boston  Herald, 
breezed  into  town  this  week  and  greeted 
old  friends  on  the  l^edger.  He  is  a 
"Captain  on  the  .staff  of  the  Woodbury 
O'd  Guard.”  a  d's^ino+ion  wv-inh.  it  is 
.s.aid.  every  Boston  newspaper  man 
fuliv  appreciates. 

Marie  Kesner,  a  Gorman  trirl  ’’ew  to 
Philadolnh'a  now.spaper  riroles.  had  a 
sprightly  paare  story  in  la.st  Sunday’s 
Ledger  on  her  interview  with  Herr 
Kommandt  r  Thierischsen.  of  the  Eitel 
Friedrich,  now  interned  at  I.K'ague  Isl¬ 
and  navy  yard.  It  is  said  to  be  th^  first 
interview  granted  to  a  newspaper  rep¬ 
resentative  in  this  country  i)y  the  dar¬ 
ing  Teuton  raider. 

Joseph  Clapham.  former  mechanical 
superintendent  with  the  New'  York 
Sun,  has  ’.)een  put  in  charge  of  the 
entire  mechanical  plant  of  the  two 
I.iedgers.  succeeding  .Arthur  F.  Haise, 
who  has  filled  the  position  .since  Mr. 
Ciirtis  bought  the  paper. 

M.  Katz,  editor  of  the  .Jewish  World, 
of  this  city,  was  one  of  the  speakers  at 
the  annual  convention  of  the  Poalei 
Zion  Association  in  Boston. 


CLEVELAND  —  Barney  Lynch,  of 
the  copy  desk  of  the  Leader,  has 
resigned  to  accept  a  po.sition  with  a 
Detroit  newspaper. 

M.  W.  Davis,  of  the  New  York  Eve¬ 
ning  Po.st,  ha.s  l)een  in  (’leveland  the 
last  few  week.s,  visiting  Western  Re¬ 
serve  University,  where  he  is  organis¬ 
ing  a  group  of  college  graduates  for 
.social  .service  work  in  the  war  zone. 

.1.  F.  Snively,  advertising  manager, 
and  J.  G.  Meilink,  classified  advertis¬ 
ing  manager,  of  the  Toledo  (G  )  News 
Bee,  were  visitors  at  the  Pre.ss  ))l.nnt 
this  week. 


CHIC.AGO — .losei>h  Mf'dill  Patterson, 
one  of  the  editors  of  the  Chicago 
Tribune,  and  Ronald  Webster,  an  edi¬ 
torial  writer  on  the  Tril)une,  both  of 
whom  went  to  the  liorder  when  the 
First  Cavalry,  I.  N.  G.,  was  mu.stered 
into  Federal  .service,  have  returned  to 
Chicago  with  their  companies. 

Junius  B.  Wood,  well  known  as  a 
war  corre.spondent  for  the  (^hicago 


IJaily  News,  is  in  East  St.  Louis,  HI., 
covering  an  investigation  of  what  is 
declared  to  be  widespread  attempt  at 
wholesale  vote  frauds. 

Miss  Kitty  Kelly,  for  many  years 
movie  editor  of  the  Chicago  Tribune, 
has  retired  from  the  staff.  She  is  suc¬ 
ceeded  by  Mae  Tince,  of  the  Tribune 
Sunday  department.  In  private  life 
Miss  Kelly  is  Mrs.  Audrie  Alspaugn 
(’base.  Her  husl)and  is  a  copy  reader 
on  the  Tribune. 

Miss  Katherine  Sproehnle  has  joined 
the  staff  cf  the  Chicago  Herald  as  Uni¬ 
versity  of  Chicago  correspondent. 


SAN  FRANCISCO.  —  John  Taylor 
Waldorf,  former  newspaper  man 
of  San  Francl.sco,  now  enrolling  clerk 
of  the  United  States  Senate,  is  here  in 
the  interests  cf  the  Democratic  party 
and  will  remain  until  after  election. 

W.  C.  Brunner,  a  former  newspaper, 
man  of  San  Francisco,  was  recently  ap¬ 
pointed  general  agent  for  the  China 
Mail  Steamship  Co.,  with  headquarters 
in  Yokohama.  Mrs.  Brunner  leaves  here 
this  week,  to  join  her  hu.sband  in  Japan. 

E.  P.  Irwin,  of  the  staff  of  the  San 
Francisco  district  office  of  the  Asso<iat- 
ed  Pres.s,  will  soon  leave  for  Honolulu, 
to  become  city  editor  of  the  Commercial 
Advertiser,  the  only  morning  newspa- 
per’thcre.  Several  years  ago,  Irwin  was 
connected  with  the  staff  of  the  Hono¬ 
lulu  Bulletin. 

Kenneth  Smith,  who  had  been  in  I.os 
Angeles  for  some  time,  has  returned  to 
San  Francisco  and  taken  a  position  on 
the  de.sk  of  the  Bulletin. 


EDWARD  RASCOVAR  ELECTED 


Heads  News  Hiircaii  in  Brother's  Plaee 
—  ('rank  &  Co.  Change. 

At  a  meeting  of  the  directors  of  the 
New  York  New.s  Bureau  'As.sociation 
on  Thursday  Edward  Rascovar,  .secre¬ 
tary  for  many  year.s.  was  elected  presi¬ 
dent  to  sticcced  his  brother,  the  late 
.lames  Ra.seovar.  Frank  James  Raseo- 
var,  vice-pre.sident  of  Albert  Frank  & 
Co.,  and  son  of  James  Ra.seovar,  was 
elected  secretary  and  a  director  of  th« 
t'ompany. 

A  meeting  of  the  Hamilton  I’ress  was 
also  held,  at  which  Frank  James  Ras- 
covar  was  elected  a  director  and  vice- 
president  to  fill  the  vacancy  caused  by 
the  death  of  his  father. 
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EDITOR  McCLURE  BACK 
FROM  TRIP  IN  EUROPE 


He  Talks  Entertainingly  About  His  Ex- 
perienres  Abroad— Was  Twice  Under 
Fire  -  Had  Little  Difficulty  in  Getting 
or  Sending  Out  News — lessons  for 
Americans  to  Heed. 

S.  S.  McClure,  the  well-known  pub- 
li.sher,  arrived  home  Monday  on  the 
lAfayette  from  an  extended  trip 
through  Europe.  He  stated  that  the  re- 
port.s  of  the  trouble  he  had  with  the 
llritish  authorities  on  his  first  landing 
in  England  were  much  exaggerated. 
They  had  at  first  objected,  he  said,  to 
his  passport  permitting  him  to  vi.sit 
Switzerland  in  addition  to  France  and 
Germany.  Matters  were  adjusted  ami- 
<-ably,  however,  and  his  stay  in  England 
was  mo.st  intere.sting. 

When  .seen  by  a  repre.sentative  of 
Tub  Enmm  ani>  Piibi.isher,  Mr.  Mc¬ 
Clure  was  in  the  midst  of  a  mass  of 
work  in  his  office  in  the  Evening  Mail 
liiiilding.  A.sked  about  his  trip  and 
matters  of  interest  to  new.spapor  men 
he  .said: 

"From  the  standpoint  of  getting  at 
the  truth  in  all  of  the  countries  of  Eu¬ 
rope,  I  found  absolutely  no  difficulty, 
nor  did  I  have  any  difficulty  in  ge'tting 
the  truth  out  on  either  cable  or  tele¬ 
graph.  There  were,  of  course,  certain 


lines  of  investigation  that  I  did  not 
bother  with,  such  as  those  involving 
military  secrets.  Otherwise,  I  had  no 
difficulty  in  getting  the  news  and  the 
truth.  In  Turkey,  for  instance,  while 
inquiring  about  the  Armenian  atroci¬ 
ties,  I  was  able  to  talk  with  ■  former 
military  governors  who  had  resigned 
rather  than  carry  on  the  atrocities.  I 
was  able  to  get  actual  data  and  the 
truth  on  that  particular  subject  without 
any  trouble.  In  Belgium  1  was  able 
to  get  a  very  good  idea  of  the  situa¬ 
tion.  I  was  able  in  England  and  France 
to  get  a  very  complete  conception  of 
their  tremendous  efforts  along  war 
lines. 

NOT  MUCH  SECREXTT  OBSEKVEn. 

“The  notion  that  people  have  to  agree 
to  keep  .secret  and  conceal  what  they 
have  s(>en  is,  so  far  as  my  experience 
goes,  absurd.  One  can  get  the  truth 
very  easily  in  Europe.  One  does  not 
notice  any  difference  in  London  news¬ 
papers  from  ordinary  times.  In  Paris 
one  might  say  that  they  are  probably  a 
little  smaller  and  of  fewer  pages.  I 
enjoyed  reading  the  newspapers  of 
those  countries.  They  gave  a  very  com¬ 
prehensive  report  of  the  activities  of  the 
war. 

“There  are  many  regions  where  visi¬ 
tors  are  prohibited,  and  can  only  enter 
with  the  consent  of  the  Governor.  I  had 
no  difficulty  in  arranging  to  enter  these 
sections,  and  no  difficulty  in  going 
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through  munition  factories  or  in  getting 
information  on  various  tiwstions  a# 
they  came  up.  Certain  things 'are  kept 
secret'  by  the  Government,  Such  as  the 
tanks,  for  Instance;  I  knetv  for  Weeks 
that  something  big  was  Coming.'  I 
thought  it  •  was  an  improverfient  Ih"  the 
artillery,  but  It'provdd  to’bc  the  tanks. 

“So  far  as  I  saw,  newspapers'  gener¬ 
ally  are  free  '  to  '  diSCuSS  (fUtStiUns  as 
they  saw  fit;  At  -no  time  did 'I  suffer 
seriously  In  getting  my  stuff  out  of' any,, 
of  these  countries.  •'* 

TWICE  UNDER  SHELL  FIRE. 

“I  may  say  that- when  one  visits  Ver¬ 
dun  or  some  other  battle  front,  he  is- 
not  disappointed  in -  what  he  sees.  The 
spectacle  isibeyond.  bis  expectations,  es¬ 
pecially  at  Verdun.  The  day.  before  we 
arrived  there,  twenty-five  civilians 
were  killed.  Twice  we  were,  under  shell 
fire.  On  one  occasion  a  shell  burst  near 
us.  and  throw  the -dirt  into  our  automo¬ 
biles.  At  another  time  wo  had -just  left 
a  spot  when  a  couple  of  shells  fell  where 
we  had  been,  and  destroyed  things- 
pretty  well. 

“Al)out  everything  worth  seeing,  .one- 
can  see.  One  could  easily  forget  he 
was  in  a  country  at  war.  The ,  places 
are  all  full  of  energy,  The  farm  lands 
are  being  cultivated  as  never  before.  * 
Very  close  relations  are  maintained  Ikj- 
tween  the  civil  and  military  authorities, 
so  that  whenever  men  can  be  spared 
for  farm  work  they  are  sent  over.  I  - 
have  often  seen  men  in  military  uni¬ 
form  working  the  farms.  They  have 
also  increased  greatly  their  manufac¬ 
turing  facilities.  While  these  factories 
are  temporarily  making  munitions  of  ‘ 
war,  they  will  be  used  for  manufactur¬ 
ing  purposes  after  the  war.  That 
makes  something  for  us  Americans  to 
consider  seriously,  these  enormously  in- 
crea-sed  manufacturing  facilities  and 
the  enormous  increase  in  trained  work¬ 
ers.  They  have  learned  how  to  work 
with  much  greater  efficiency  than  ever. 
In  the  last  two  years  England  and 
France  have  gone  ahead  in '  leaps  and 
bounds  in  efficiency.  There  is  not  now 
much  choice  between  the  two  as  to 
ability  to  achieve  results.” 

Mr.  McClure  at  this  point  drew  out  a 
big  drawer  in  his  desk  showing  a  great 
ma.ss  of  clippings.  They  were  from 
European  newspapers,  bearing  on  his 
trip  to  that  country,  “Few  people,”  ho 
added,  “have  gone  to  Flurope  and  had  a 
better  chance  to  learn  things  than  I 
had.” 


FEWER  PArER-M AKERS  WORKED 


Stale  Industrial  Council  Figures  Show 
Decrease  for  Last  Month. 

Albany,  N.  Y.,  Octolicr  20. — While, 
the  monthly  statement  of  business  ac¬ 
tivity  by  the  State  Industrial  Council,  • 
i.ssued  this  week,  shows  that  more 
workers  were  employed  and  more  wages 
paid  in  the  factories  of  New  York  Slate 
in  September,  1916,  than  in  any  other 
month  since  these  records  have  l^en 
kept,  dating  back  to  June,  1914,  the 
figures  show  there  was  a  slight  reces¬ 
sion  of  activity  in  the  paper-making  in¬ 
dustry  in  September,  as  compared  with 
August  The  printing  and  paper-goods 
group  employed  two  per  cent,  more 
workers  and  paid  five  per  cent,  more 
wages  than  in  August,  establishing  a 
new  high  record  in  both  respects. 

The  decrease  In  employees  in  the  pa¬ 
per-making  Industry  from  August  was 
three  per  cent,  and  the  .same  decrease 
was  evidenced  in  wage.s.  As  compared 
with  September,  1915,  one-sixth  more 
workers  were  employed  and  .qne-t}ilrd 
more  wages  paid  in  the  group^  as  a 
whole.  ,  <  .,  ,.. . 


R-MLI^OADS  MAKE  MAH.  PROTEST 

/-V,  C  - • 

Interstate  Commerce  Coml.)•l^sion  Hears 
Committee  on  Compensation 

'  The  committee  of  counsel  for  the  rail- 
way.S  met  the  representativ- s  of  the 
gcnet-dl  post  office  and  Coniniissioner 
McChord,  of  the  Interstate  Commerce 
Commission,  in  Washington  Saturday 
morning,  October  14,  at  which  time  the 
plan  of  the  Post  Office  tk  p.irtment  to 
‘make  a  test  of  mail  compen.sation  on  the 
space  ba.sis  was  taken  up.  The  commit- 
tee  asked  that  the  mail  tested  by  space 
be  weighed  for  comparison,  and  pro¬ 
tested  at' the-  manner  in  which  the 
number'  of  mall  trains  was  being 
reduced-,  or  hi  the  reduction.s  made  in 
mail  shipments  on  trains  that  have 
usually  been  used  to  facilitate  the  move¬ 
ment  of  letters.  This  proces.s,  which  is 
called  the  “shaking-down  pi-ooe.ss,’’  is  a 
plan  of  the  Department,  it  is  .sjiid,  to 
carry  the  mall.s  on  as  few  trains  as  pos- 
sil)le,  in  order  to  cut  expense,  in  view 
'Of  the  fact  ttuxt  the  railroads  have  en- 
“Joyed  th.at  privilege  for  a  nmnlxer  of 
year.s,  they  ask  that  it  be  continued,  for 
•the  benefit  not  only  of  themsclve.s,  but  of 
thfe-  people  of  New  York  and  other  cities 
i  along  their  lines.  At  the  present  time 
large  users  of  the  mail  have  ixeen  cur¬ 
tailed,  it  is  said,  by  the  policy  adopted 
of  dispatching  mails  on  the  fewest  num- 
her  of  trains.  The  new  plan,  which  af¬ 
fects  towns  close  to  New  York  on  the 
Pennsylvania,  Baltimore  &  Ohio,  and 
New  York  Central  lines,  has  brought  out 
a  number  ot  protests.  The  meeting  in 
the  morning,  which  was  informal,  re¬ 
solved  itself  Into  a  formal  gathering  in 
the  afternoon,  before  the  entire  Com¬ 
mission,  which  Is  now  con.sidoring  the 
matter. 


WALDO  FLAYED  BOSTON  PAPERS 

Said  That  With  Two  Exceptions  They 
Display  Low  Intelligence. 

Boston,  October  14. — Richard  H. 
Waldo,  manager  of  the  New  York  Trib¬ 
une,  flayed  the  Boston  newspapers  dur¬ 
ing,  the  .course  of  an  addrcs.s  ho  made 
before  inenribcrs  of  the,  Boston  Women’s 
Publicity  Club  at  the  Hotel  Thorndike 
to-night.  . . 

“There  Is  no  City  in  this  country  with 
higher,  intelligence  in  the  city  and  low¬ 
er  intelligence  in  the  newspapers,”  he 
.said.  “This  is  one  of  the  few  cities  in 
the  world'  where  the  newspaper  is  pros¬ 
tituted  to  the  adverti.sers. 

“There  is  in-' this  city  no  ncw.spaper 
of  influence  except  the  Chri.stian 
Science  Monitor  and  the  Transcript. 
The  -  amount  of  money  taken  out  of 
your  pockets  by  the  newspapers  of  Pos¬ 
ton  is  amaz'ing.  There  is  no  other  rea¬ 
son  than  a  lazy  mentality  or  a  delilier- 
ate  desire  to  support  the  ttief. 

“Every  newspaper  publisher  can  find 
out  whether  an  advertisement  is  honest 
or  not.  'Find  the  concerns  that  are 
white:  -find  those  that  are  gray,  and 
those  that  are-  black  and  let  the  new-s- 
papers  know  about  it. 

“Honesty  is  the  only  policy  in  a 
newspaper.  There  is  no  limit  to  the 
obligation  of  the  publisher  to  the  read¬ 
er.  The  making  of  a  newspaper  is  no 
more  complicated  than  the  making  of 
•  Bhoe«.  The  newspapers  do  not  dare  to 
carry  misleading  information  in  oi>po- 
:  sition  to  women.” 


New  York  Herald  to  Install  Monotv  pes 

The  ’  New  York  Herald  will  inst.nll 
throe  Monotype  |Type-&-RuIe  Castcr.s. 
Monot^ypes  are  already  in  use  in  the 
New  York  World,  Times,  Glolxo,  Post, 
Journal,.  Aitjerican,  Mall,  and  Sun. 
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likes  tobacco  CO.’S 
NEW  ADVERTISING  PLAN 

jf.  W.  Gillam  Believes  that  the  Pro¬ 
posed  M'-lhod  of  President  Hill  Will 
Give  More  Efficiency  to  the  Corpora¬ 
tion’s  Publicity  —  Copy-Splitting  Ac- 
ronnts  Will  Focus  Best  Wits. 

The  policy  of  Perclval  S.  Hill,  presi¬ 
dent  of  the  American  Tobacco  Com¬ 
pany,  in  dividing  up  his  agency  ac¬ 
counts,  to  the  extent  of  placing  differ¬ 
ent  brands  in  the  hands  of  competing 
copywriters,  still  occupies  the  atten¬ 
tion  of  the  advertising  men  of  the 
United  states.  The  plan,  which  is  be¬ 
ing  watched  and  studied  with  unusual 
Interest,  is  endorsed  by  nearly  all  who 
have  discussed  it,  and  who  see  an  ad¬ 
vantage  of  bringing  to  the  advertising 
the  .same  quality  of  salesmanship  and 
indiviilual  originality  that  the  company 
has  instailed  in  its  .sales  force. 

M.  M.  Gillam,  of  the  Gillam  Service, 
of  New  York,  comments  on  Mr.  Hill’s 
action  as  follows: 

KNDORSES  THE  NEW  POIJCY. 

"I  think  President  Hill,  of  the  Amer¬ 
ican  Tobacco  Company,  does  well  to 
split  tip  his  advertising  between  a  con¬ 
siderable  number  of  agents. 

“I  do  not  see  how  in  any  other  way 
he  could  get  the  best  t/nf  of  an  agency 
focu.s.sed  on  all  of  the  work. 

"When  a  writer  has  skimmed  the 
cream  of  his  mind  for  one  cigarette,  for 
instance,  what  has  he  left  that  is 
cream  and  different  for  a  competitive 
cigarette? 

“It  is  not  the  volume  of  business 
this  great  company  does  that  makes 
this  divided  service  seem  wise  to  me, 
it  is  the  fact  that  among  the  thirty  or 
so  advertised  brands  it  puts  out  are 
many  that  are  directly  competitive  of 
the  same  kidney!  What  then  of  the 
possible  hundreds  of  the  American  To¬ 
bacco  Company.  No  one  person,  can 
do  justice  to  any  such  proposition.  Nor 
do  I  believe  that  any  one  agency  man¬ 
agement,  no  odds  how  well  equipped, 
can  do  full  Justice  to  the  merits  of 
numbers  of  products  so  similar.  Every 
great  agency,  like  every  other  great 
business,  has  a  dominating  head  or  in¬ 
fluence,  or  dominating  traditions  that 
color  Its  work,  even  If  Insensibly.  The 
evidence  of  klndship  crops  out  In  all 
the  Important  work  that  Is  done  by  it, 
although  nebulously,  perhaps. 

BELIEVES  IN  MULTIPLE  COPY. 

“If  this  tobacco  business  were  my 
own,  I  would  use  multiple  sources  for 
copy  and  method,  even  If  some  of  the 
work  and  some  of  the  plans  were  not 
to  my  mind  of  the  highest  grade. 

“No  one  can  say  with  certainty  that 
this  advertising  or  that  advertising  is 
the  best.  ‘Balance,’  ‘type  style,'  ‘dis¬ 
play,’  ‘illustration,’  and  all  the  fea¬ 
tures  so  dear  to  the  expert  mind,  are 
not  what  surely  make  the  most  effec¬ 
tive  advertising.  An  advertisement 
may  meet  every  requirement  of  the 
high  priests  of  the  art  and  fall  flat 
with  the  public,  while  a  mongrel  style 
and  random  makeup  may  score  a  hit. 
1  would  rather,  as  a  rule,  chance  the 
rugged  sort.  I  want  a  spear  to  be  pol¬ 
ished,  but  I  like  knots  on  a  club.  In 
advertising  the  aim  is  to  drive,  rather 
than  to  kill. 

PROmiCINQ  ORIGINAL  IDEAS. 

“The  most  effective  advertising  I  am 
aware  of  Is  done  for  a  single  product, 
without  friendly  competition.  The 


more  an  advertiser  studies  such  a 
product  and  believes  in  it,  the  more 
convincingly  he  can  write  for  it.  Ca¬ 
pacity  to  see  new  points  of  appeal,  new 
angles  of  application,  and  advantages 
and  to  make  them  strikingly  clear  to 
readers,  grows  with  experience  and 
with  confidence.  No  writer,  no  matter 
how  felicitous  in  expression,  ever  gets 
to  the  real  heart  of  an  unfamiliar  or  an 
unloved  .subject.  ‘You  must  love  your 
goods  to  sell  them,’  said  the  late  Eben 
D.  Jordan,  of  Boston.  Anyone  who  be¬ 
lieves  in  a  thing  and  knows  why  he  be¬ 
lieves  in  it,  can  make  a  market  for  it. 
The  size,  shape,  or  looks  of  the  printed 
story  of  it  are  all  secondary. 

“If  I  were  writing  a  tobacco  adver¬ 
tisement — but  no  matter,  I  never  wrote 
one. 

EFFEtmVE  WITH  TOBACCO  USERS. 

“One  of  the  advantages  of  this  mix¬ 
ed  advertising  parentage  is  the  effect 
on  tobacco  users  who  read.  It  would 
take  a  very  acute  guesser  to  even  mis¬ 
trust  that  some  of  these  apparently 
rival  products  came  from  under  a  com¬ 
mon  roof.  To  know  that  so  many  of 
them  are  pigs  of  one  litter  would  jolt 
many  a  smoker. 

“I  am  noting  with  interest  the  va¬ 
ried  lines  of  public  appeal  the  different 
agencies  are  following  in  this  tobacco 
campaign.  Some  of  the  work  is  start¬ 
lingly  unusual.  1  think  the  average  of 
it  is  very  creditable  to  the  producers. 

“But  at  the  best  it  is  on  its  face 
only  suggestion  or  assertion  by  inter¬ 
ested  parties.  Did  you  ever  think  that 
a  dead  pull  is  only  possible  to  such  a 
team  and  that,  too,  over  a  more  or  less 
rocky  road  of  doubt?” 

To  Increase  Output 
Indications  of  the  activity  of  Canadian 
manufacturers  in  preparing  to  increa.se 
their  output  are  shown  in  a  dispatch 
from  Vancouver: 

“George  F.  Whalen,  a  wealthy  capi¬ 
talist.  who  is  head  of  big  pulp  concerns 
In  Ontario  and  British  Columbia,  has 
completed  financial  arrangements  with 
eastern  Canadian  associates  for  the 
opening  of  great  pulp  mills  at  Quatsino 
Sound  and  Swanson  Bay,  in  addition  to 
the  present  works  of  his  company  at 
Howe  Sound.” 

After  the  Ad  Swindlers 
District  Attorney  I^ewls,  of  Kings 
County,  New  York,  has  established  a 
bureau  in  charge  of  Assistant  District 
Attorney  Peters  to  detect  swindlers  who 
use  fake  advertising  and  false  prospec- 
tiLses.  Commenting  upon  the  plan,  Mr. 
Lewis  said:  “The  saddest  features  of 
the  success  which  often  attends  the  ef¬ 
forts  of  these  swindlers  is  the  condition 
of  the  people  who  are  their  victims. 
Widows  and  earners  of  comparatively 
small  wages  are  usually  their  prey. 
Many  persons  have  filed  complaints 
with  me.  I  regard  it  my  duty  to  pursue 
these  petty  criminals  who  thrive  off 
the  earnings  of  the  poor.” 

A  Misleading  Paragraph 
•  In  the  issue  of  The  Editor  and  Pub¬ 
lisher  for  October  14  in  a  paragraph 
concerning  the  removal  of  the  offices  of 
S.  W.  Straus  &  Company,  investment 
hou.se,  there  was  an  Implication  that  all 
the  advorti.sing  of  Straus  &  Company 
is  placed  by  the  .lohn.son  Advertising 
Corporation,  of  Chicago.  This  is  not 
so.  Albert  Frank  &  Company,  of  New 
York,  handle  all  the  Eastern  advertis¬ 
ing  of  the  Straus  firm,  besides  a  good 
proportion  of  that  firm’s  magazine  ad¬ 
vertising. 


SALESMANSHIP  CLUB  S  BOOM 

Nearly  Three  Hundred  Added  to  Roll 

At  This  Week’s  Meeting. 

The  New  York  Salesmanship  Club 
received  a  large  addition  to  the  mem¬ 
bership  at  a  meeting  held  in  the  Wal¬ 
dorf-Astoria  on  Wednesday  night  of 
this  week,  over  2,500  salesmen  and  ex¬ 
ecutives  gathering  to  hear  the  speak¬ 
ers  and  to  learn  something  about  the 
organization.  The  meeting  was  held 
in  the  grand  ballroom  of  the  hotel  and 
was  presided  over  by  Douglas  Barnes, 
pre.sident  of  the  Barnes  Knitting  Cor¬ 
poration.  A  large  delegation,  headed 
by  the  entire  staff  of  officers,  attended 
from  the  Philadelphia  Club,  at  which 
place  a  similar  meeting  was  held  on 
Thur.sday  night. 

Norval  A.  Hawkins,  sales  manager  of 
the  Ford  Motor  Company,  the  man  who 
presided  at  the  World’s  Salesmanship 
Congress  held  at  Detroit;  Edward  A. 
Woods,  of  Pittsburgh;  Hugh  Chalmer.s, 
of  the  Chalmers  Motor  Company,  and 
C.  Louis  Allen,  president  of  the  Pyrene 
.Manufacturing  Company  were  the 
speakers.  The  principal  theme  brought 
out  by  the  speakers  was  that  .salesman¬ 
ship  is  the  only  profession  that  is  not 
organized,  that  it  should  be,  and  that 
it  should  be  put  on  the  same  plane  as 
accountants,  engineers,  etc.,  and  be 
certified  as  to  ability,  morality,  etc. 

An  exhibition  of  expert  salesmanship 
was  given  by  Mr.  Barnes  who  stopped 
the  speaking  at  nine  o’clock  and  “sold” 
memberships.  He  announced  that  the 
first  two  life  memberships  had  been 
taken  by  Mr.  Allen  and  by  George  C. 
Boldt,  proprietor  of  the  Waldorf.  He 
thereupon  proceeded  to  “sell”  life  mem¬ 
berships  and  stopped  only  when  he  had 
brought  the  number  up  to  eighteen. 
He  then  added  forty-eight  sustaining 
members  to  the  forty-one  already  en¬ 
rolled  and  over  200  to  the  ordinary 
membership. 

Early  Trial  for  Wheeler  Case 

The  question  as  to  whether  or  not 
John  N.  Wheeler  may  continue  the  use 
of  the  name  “Wheeler”  in  his  corpo¬ 
rate  name  came  before  Supreme  Court 
Justice  Cohalan  during  the  past  week, 
on  a  motion  to  enjoin  Wheeler  pending 
trial  of  the  action  from  using  the  name^ 
Wheeler  in  the  corporate  name. 
The  Justice  denied  the  motion  for  a 
temporary  injunction  “as  the  facts  set 
forth  do  not  jiLstify  the  granting  of  an 
injunction  pending  trial.”  The  mat¬ 
ter  came  up  as  a  result  of  the  contro¬ 
versy  between  Wheeler  and  the  Wheel¬ 
er  Syndicate,  with  which  he  was  form¬ 
erly  connected.  Announcement  was 
made  as  soon  as  the  decision  was  filed 
that  trial  of  the  action  would  be  asked 
for  at  the  first  available  moment  and 
that  the  action  would  be  pushed  to 
trial  as  quickly  as  possible. 

Discussed  High  Cost  of  Paper 
At  a  meeting  of  the  Pennsylvania 
Newspaper  Publishers’  As.sociation  last 
week  at  Reading,  Pa.,  the  high  cost  of 
news  print  was  the  principal  topic  of 
discussion.  C.  A.  Clinton,  a  Philadel¬ 
phia  jobber  declared  that  the  future 
promises  no  immediate  relief.  The 
speaker  recited  some  of  his  own  diffi¬ 
culties  with  the  manufacturers.  Ernest 
.T.  Smith,  of  the  Wilkes-Barre  I.«ader, 
chairman  of  the  special  committee  ap¬ 
pointed  to  investigate  the  paper  .situa¬ 
tion  for  the  Federal  Trade  Commis.slon, 
gave  a  report  of  the  committee’s  prelim¬ 
inary  findings.  The  se.ssion  was  at¬ 
tended  by  about  twenty  publishers 
from  eastern  Pennsylvania. 


“Hop,”  the  Cartoonist,  Is  Married 
Frank  W.  Hopkins,  known  all  over 
the  country  as  “Hop,”  the  man  who 
draws  the  “Scoop,  the  Cub  Reporter” 


comics,  announces  his  marriage  in  char- 
acteri.stic  fashion.  The  above  card,  sent 
to  his  friends,  breaks  the  news  that 
Miss  Eleanor  Phillips  is  now  Mrs.  Hop¬ 
kins — and  the  “News  Hound”  admits, 
with  regret,  that  he  was  beaten  on 
the  story. 

Movie  Shows  Newspaper  Making 

“A  Newspaper  in  the  Making,”  is  the 
title  of  a  new  movie  picture,  the  scenes 
of  which  were  made  in  the  New  York 
Herald  building.  The  general  idea  in 
the  making  of  the  film  was  that  thou¬ 
sands  of  interested  readers  would  never 
be  able  to  get  to  the  office  of  their  fav¬ 
orite  newspaper  to  see  how  it  was  made, 
therefore  the  picture  of  the  making 
would  be  brought  to  them.  The  entire 
life  story  of  a  news  item,  from  the  time 
of  its  occurrence,  through  its  report¬ 
ing,  writing,  editing,  thence  through  the 
mechanical  department  and  up  to  the 
final  climax  of  “going  to  press,”  is 
faithfully  depicted. 

Strikers  Issue  “Newsp.apers” 

Striking  cooks  and  waiters  in  San 
Francisco  are  using  their  own  “newspa¬ 
pers”  in  their  publicity  propaganda. 
When  restaurant  proprietors  secured  in¬ 
junctions  agaln.st  picketing,  the  Culi¬ 
nary  Workers’  Union  turned  the  pickets 
into  newsboys.  They  issued  alleged 
new.spapers  under  such  titles  as  the 
“Culinary  Worker”  and  “The  Strike.” 
The  picket,  carrying  a  bundle  of  papers 
and  wearing  a  cap  on  which  advertising 
is  displayed,  walks  up  and  down  in  front 
of  a  caf6,  calling  out  the  name  of  his 
paper  and  a.sking  passer.sby  to  read  all 
about  the  cook.s’  and  waiters’  strike. 

Big  Film  Campaign  in  N.  Y.  Dailies 

C.  C.  Capehart’s  Maiknown  Methods, 
Inc.,  is  to  place,  for  the  Wm.  Fox  Film 
Corporation,  $100,000  worth  of  adver¬ 
tising  in  the  New  York  dailies,  exploit¬ 
ing  the  big  film  production,  “A  Daugh¬ 
ter  of  the  Gods,”  in  which  Annette 
Kellerman  is  featured.  The  film  is 
being  exhibited  at  several  leading  thea¬ 
tres. 

Managing  Editors  as  Guests 

The  Fifth  Avenue  A.ssociation  of  New 
York,  composed  of  merchants  doing 
busine.ss  on  the  historic  thoroughfare 
named,  will  have  the  first  luncheon  of 
the  season  on  October  26.  They  will 
have  as  their  giie.sts  on  that  occasion 
the  managing  editors  of  all  of  the  New 
York  dailies. 


WINDOW  DISPLAYS  MADE 
IN  FORTY-EIGHT  STATES 


general  as  to  make  the  States  appear  WIRELESS  CENSOR  WITHDRAWN 
almost  a  black  mass  on  the  map. 

More  than  600  newspapers  contrib¬ 
uted  to  the  success  of  International 
Newspaper  Window  Display  Week,  and 
in  many  cities  there  was  complete  co¬ 
operation  among  all  the  local  publish¬ 
ers. 

An  analysis  of  the  reports  re¬ 
ceived  so  far  indicate  a  greater  interest 
among  merchants  than  previously.  In 
a  few  cities,  some  last  minute  condition 
has  interfered,  but,  as  a  rule,  publi.sh- 
ers  report  the  enthusiasm  greater  than 
a  year  ago.  In  some  instances  the  in¬ 
crease  in  the  number  of  disidays  reach¬ 
ed  100  per  cent. 


New  York  Herald  Operators  Put  on 
Honor  by  Secretary  Daniels. 

After  only  two  days'  duty  as  censor 
of  the  Herald's  wireless  station,  Lieut 
Fred  Welden  has  been  withdrawn  by 
the  Government  and  the  Herald's  oper¬ 
ators  put  on  honor  not  to  send  any 
me.ssages  that  might  ho  construed  as  a 
violation  of  the  netitrality  laws. 

During  the  recent  operations  of  the 
submarine  U-53  off  the  coast  at  New¬ 
port,  the  operators  of  the  Horald  sta¬ 
tion  .sent  out  warnings  to  vts.sels  in 
the  danger  zone.  This  was  lonstrued 
by  Secretary  Josephus  Daniels,  of  the 
Navy  Department,  as  a  violation  of 
the  neutrality  law.s,  a  censor  was  in¬ 
stalled  in  the  Herald  plant,  and  a  threat 
to  close  the  station  entirely  was  con¬ 
veyed  to  the  Herald  in  the  Secretary's 
letter. 

The  dispatch  sent  out  by  the  Herald 
operators  stated  that  “the  German  sub¬ 
marine  U-53  has  begun  operations  off 
the  Atlantic  Coast.”  It  then  detailed 
the  names  and  po.sitions  of  the  various 
vessels  torpedoed  by  the  submarine, 
and  ended,  “Further  advisement  later.” 
This  is  the  dispatch  that  the  Secre¬ 
tary  of  the  Navy  held  was  a  violation  of 
the  neutrality  laws,  and  in  connection 
with  which  he  stated  in  his  letter  to 
the  Herald: 

“The  transmission  of  the  above  con- 
.stituted  a  gross  violation  of  the  Presi¬ 
dent's  order  of  August  5,  1914,  .  ,  , 
it  being  in  effect  a  warning  to  all  mer¬ 
chant  ships  concerned  with  the  activi¬ 
ties  of  a  German  submarine  operating 
ofil  the  Nantucket  .shoals.  .  . 

Should  the  occasion  require  it,  your 
station  will  be  clo.sed  until  the  end  of 
n  Mills  to  Experiment  With  the  pre.sent  European  w’ar.” 

Product  of  the  West.  (Commenting  editorially  on  the  letter 

of  the  Secretary,  the  Herald  says  in 
part:  “(."ertainly  the  Herald  will  coni- 
ply_  with  the  order  of  the  Prc.sident,  but 
in  making  this  pledge  it  cannot  refrain 
from  commenting  on  a  remarkable  -Sli- 
uation  w'hich  the  imposition  of  the  duty 
of  neutiaiity  upon  this  (iovermnent 
has  brought  about.  No  matter  what 
is  transpiring  lieyond  the  three-mile 
limit  in  these  territorial  waters,  no  word 
must  go  out  to  sea.  A  dozen  .ships, 
laden  with  women  and  children,  may 
be  approaching  a  danger  zone,  but  no 
hint  must  go  forth  warning  them,  t)e- 
cause  such  word  might  also  be  a  warn¬ 
ing  to  warship.s.  Good  cannot  Ire  done 
lest  harm  follow  to  neutrality.” 


DBPARTMENT  STORES  JOIN  THE  MOVEMENT. 

Gne  of  the  notable  features  reported 
is  the  growing  intere.st  of  department 
stores.  The  Bureau  of  Advertising  has 
received  copies  of  at  lea.st  a  dozen  de¬ 
partment-store  adverti.scments  in  which 
reference  is  made  to  International 
Newspaper  Window  Display  Week,  and 
which  extend  an  invitation  to  look  at 
the  news{)aper-advertised  goods  in  their 
windows.  In  view  of  the  antagonism 
that  has  alw-ays  existed  between  the 
larger  department  store  and  the  manu¬ 
facturer  of  a  branded  article,  these  ex¬ 
amples  of  the  newspaper.s'  influence  are 
interesting. 

Hundreds  of  photographs  are  now 
coming  into  the  Bureau  of  Advertising 
showing  windows  filled  with  newspaper- 
advertised  products.  The  best  of  these 
will  be  shown  in  a  book  that  will  be  sent 
out  generally  to  national  adverti.sers 
and  agents. 

Director  William  A.  Thomson  and  his 
associate,  Thomas  H.  Moore,  are  being 
congratulated  on  the  way  this  event 
has  worked  out. 


WOOD  CHIPS  FOR  PAPER  PULP 


When  Nature  Turns  Outlaw 


Inve.sligations  ha\*e  demonstrated 
that  good  grades  of  jiaper  can  lie  made 
from  ft  number  of  Western  woods.  The 
expert:  now  estimate  that  some  of  these 
woods  can  be  delivered  to  the  mills  in 
Wiscon.sin  at  a  very  small  adva'ict 
over  the  cost  of  chips  made  from  local 
timber. 


INTERNATIONAL  WINDOW  DISPLAY  WEEK  AN  UNPARALLELED 


AMERICAN  Telephone  AND  Telegraph  Company 
And  Associated  Companies 
One  Policy  One  System  Universal  Service 


Four  Htnoijko  and  Twenty-koi’r  Cities  Hepri-»iented  in  Bureau  of  Advertis- 
iNc's  Continent- Wide  Campaion  to  Focus  Attention  of  National 
Advertisers  and  Retailers  on  Daily  News. 
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A  N.  P.  A.  PUSHING  ITS 
MEMBUKiiHIP  CAMPAIGN 


Emil  Srholz,  of  the  New  York  Evening 

Post,  Tells  What  the  Organization 

Means  to  Newspaper  Men— Has  Had 

Great  Inilucnre  in  Standardizing  Meth¬ 
ods  Four  Hundred  Papers  Belong. 

The  iinjiortance  of  the  A.  N.  P.  A. 
to  new.spaper  men  was  the  subiect  of 
a  talk  with  Kmil  Scholz,  of  the  Evening 
Post,  liy  a  representative  of  Tub  Edi¬ 
tor  AND  Pi'HLisHKii  this  Week.  Mr. 
Scholz  is  the  ehairman  of  the  finance 
coininittee  and  is  a  member  of  the  paper 
committee  of  the  Association,  and  is 
one  of  the  most  enthusiastic  workers 
among  the  membership.  He  stated  that 
an  active  campaign  for  memliership 
was  on  just  now,  and  that  it  was  par¬ 
ticularly  timely,  in  view  of  the  news 
print  situation. 

“The  membership,”  he  said,  “has  not 
yet  passed  the  400  mark,  yet  the  As¬ 
sociated  I’re.ss  has  over  800  members. 
If  the  newspapers  are  im)>ortant  enough 
to  have  the  Associated  Press  service 
they  are  imiiortant  enough  to  lie  pro¬ 
tected  by  the  A.  N.  P.  A.  There  seems 
to  1k!  a  tendency  on  the  part  of  some 
newspaiiers  to  scatter  their  fire,  some 
iH'longing  to  the  A.  H.  C.,  some  to  other 
organizations,  some  to  Chambers  of 
Commerce,  but  they  forget  the  Asso¬ 
ciation  organized  to  handle  their  busi¬ 
ness  matters  for  them. 

“The  smallest  paper  has  a  voice  in 
the  affairs  of  the  A.  N.  P.  A.,  and  some 
of  the  most  effective  work  done  on  the 
committees  is  by  men  from  the  me¬ 
dium  and  smaller  size  cities.  Here  we 
have  the  As.sociation  finding  it  neces¬ 
sary  to  make  a  special  appeal  to  the 
memliers  for  funds  to  support  the  work 
of  the  paper  committee  and  iiape'r  ex- 
liert,  when  the  Association  ought  to  be 
large  enough  to  have  funds  at  its  dis- 
po.sal  to  cover  all  special  emergencies. 
I  believe  evei’y  member  of  the  .Xssoeia- 
tion  has  great  confidence  in  Mr.  I’almer 
and  his  work. 

MOUB  FUNDS  AUK  NKBDKD. 

“The  finance  committee  has  found  that 
the  expenditures  have  been  far  below 
normal,  and  that  the  payment.^  for 
wages  and  office  help  have  Iieen  most 
con.servative.  As  a  matter  of  fact,  they 
have  been  handicapped  at  times  by  not 
having  greater  funds  at  their  disposal. 
The  facilities  for  handling  routine  w'ork 
of  the  Association  .will  take  care  of  far 
more  business  than  they  have  at  no 
greater  expense. 

“Some  papers  ask,  w’hy  doesn’t  the  A. 
N.  P.  A.  do  this  or  do  that?  The  an¬ 
swer  is  that  a  greater  membership 
^wonld  give  greater  scope  to  its  work. 
If  the  funds  had  been  available,  I  am 
quite  sure  that  the  Association  would 
have  had  on  its  staff  a  numlK-r  of  ex¬ 
perts  in  different  lines,  such  as  ac¬ 
counting  systems  and  methods,  me¬ 
chanical  information,  and  circulation 
work.  Now  that  economy  is  the  key¬ 
note  in  many  newspaper  offices  because 
of  the  rising  co.st  of  paper,  it  would 
1h‘  a  good  plan  to  look  through  the  list 
of  different  organizations,  associations, 
and  bureaus  they  belong  to,  and  if  the 
elimination  of  any  is  considered,  with  a 
view  of  cutting  down  expense,  it  might 
lie  wise  to  concentrate  all  expenses  for 
membership  in  organizations  into  the 
one  membership  in  the  A.  N.  P.  A. 

.  WHAT  MBMBERSiflP  MEANS.  j 

“I  should  say  there  are  about  400  pa¬ 
pers  in  the  country  not  now  members 


of  the  .V.  N.  P.  .\.  and  who  ought  to 
be.  Membership  to  them  would  lie 
a  matter  of  business  insurance,  and 
would  keep  them  in  step  with  progress. 
It  would  place  at  their  disposal  the  ser¬ 
vices  of  an  organization  in  New  York 
city,  constantly  on  the  alert  to  pro¬ 
tect  their  interests  and  put  them  under 
the  protecting  wing  of  the  board  of  di¬ 
rectors,  whose  membership  consists  of 
the  keenest  business  men  in  the  largest 
centres  in  America. 

“I  think  probably  the  greatest  influ¬ 
ence  in  the  standardization  of  newspa¬ 
per  methods  has  been  the  A.  N.  P.  A., 
and  the  pioneer  work  of  its  founders 
over  a  quarter  of  a  century  ago  has 
widened  year  by  year.  A  member  of  a 
large  organization  in  another  line  of 
business  told  me  recently  that  any  simi¬ 
lar  organization  to  the  A.  N.  P.  A.  in 
other  lines  of  business  would  have  had 
a  va.stly  greater  membership  and  far 
more  money  at  their  disposal  for  effec¬ 
tive  work.  1  have  attended  a  great 
many  meetings  of  the  A.  N.  P.  A.,  and 
any  impartial  observer  will  agree  with 
me  that  the  volume  of  business  trans¬ 
acted  and  the  intelligent  discussion  of 
the  affairs  of  its  members  are  not 
equalled  in  any  other  organization.” 


CARUTHERS  AT  OLD  HOME 


New  "York  World  Man  Visits  Office 
Where  He  Once  Worked. 

(I’arls,  IViiii.,  IVst-Iiitclligi'iicer. ) 

“Frank  I).  Caruthers,  assistant  busi¬ 
ness  manager  of  the  New  York  World, 
the  gieatest  newspaper  publication  in 
the  I'nitcd  States,  was  in  Paris  a  few 
days  this  week  visiting  relatives  and 
shaking  hands  with  his  many  friends. 
.Mrs.  (.'aruthers  accompanied  Mr.  (’ar- 
uthers,  and  they  stopiieil  with  Mrs.  Wil¬ 
lie  I’crter,  her  mother,  on  Dunlap 
Street. 

“Thirty-three  years  ago  Mr.  (’aruth¬ 
ers  was  emiiloyed  in  the  Post- Intelli¬ 
gencer  office,  or  rather  at  that  time  it 
was  the  Weekly-Intelligencer,  having 
been  consolidated  with  the  Paris  P.  st 
the  year  after  Mr.  (’aruthers  left  here 
to  accept  employment  with  the  Appeal- 
Avalanche,  in  Memphis,  now  the  Com¬ 
mercial  Appeal. 

"Mr  (’aruthers  inspected  the  Post- 
Intelligcncer’s  office,  every  nook  and 
coiner,  in  an  endeavor  to  find  some¬ 
thing  that  would  bring  back  a  remem¬ 
brance  of  old  times,  but  he  had  to  give 
it  up.” 


WAR  WRITERS  ARE  “PRISONERS” 

Charge  That  Germany  Forbids  Them 
to  Report  the  Truth. 

.\  special  cable  dispatch  from  Lon¬ 
don  to  the  New  York  World  says  that 
for  the  benefit  of  English  readers,  D. 
Thomas  Curtin  has  attempted  to  ex¬ 
plain,  in  Lord  Northcliffe’s  newspapers 
“the  extraordinary  measures  taken  in 
(iermany  in  regard  to  American  news¬ 
paper  correspondents,”  who,  ho  says, 
"are  now  jiractically  imprisoned”  in 
Germany. 

Curtin,  in  his  dispatch,  mentions  the 
na.ues  of  the  principal  American  cor- 

res{)odents,  including  that  of  Karl  H. 
von  Wiegand,  of  the  Now  York  World, 
to  whom  he  devotes  half  a  column. 

“From  one  week  to  another,”  he  con¬ 
tinues  “these  American  news  gatherei-.s 
could  not,  if  they  wished,  .send  the  un¬ 
adorned  truth  to  the  Cnited  State.s. 
.VII  they  are  permitted  to  send  is  that 
portion  of  the  truth  which  reflects  Ger¬ 
many  in  the  light  in  which  it  is  u.ss- 
ful  for  Germany  to  appear.” 
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Eight  Million  Lines 


In  nine  months  of  1916  The  New 
York  Times  published  8,126,723 
a^ate  lines  of  advertisements,  a 
Kain  of  1,247,626  agate  lines  com¬ 
pared  with  the  corresponding  pe¬ 
riod  last  year  and,  deducting  help 
and  situation  wanted  advertise¬ 
ments,  a  greater  volume  than  any 
other  New  York  newspaper. 


It*s  the  buying 
power  represented 
in  circulation 
that  counts. 


Pittsburg 

Leader 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  PublUher 

*’Thc  only  Buffalo  newspaper  that  can- 
sort  its  advertismf  columns.  Many  of 
our  advertisers  use  our  columns  aclusivo- 
ly.  The  above  it  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Ftrtign  Advtrtiting  Rtprtuntativtt 
KELLY-SMITH  COMPANY 
sso  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


100,000 

I»yal.  rcsixinslTe  readers,  whose  attention 
is  already  assured,  constitutes  splendid  mar- 
ketiiiK  lajssiliilities. 

•tod  its  practically  exclusive  with 


2Ubr 


CaU 


(Daily  and  Sunday) 

One-third  Circulation  Business  or  Profes¬ 
sional  Men. 

Yon  should  know  this  paper — 
Advertiting  Ratei  for  Now,  10c.  a  Use. 


The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONE.  LORENZEN  k  WOODMAN, 
Spedal  Representatives 
New  York.  DcUoit,  Kansas  Oty.  Chkags 

The  Newspaper  Situation  in 
New  Orleans 
(October  P.  O.  Stetements) 

THE  NEW  ORLEANS  ITEM 

Sunday,  68,942;  Average,  57,292; 
Daily,  55,365 

THE  TIMES  PICAYUNE 
Sunday,  66,453;  Average,  55,219; 
Daily,  53,359 
THE  DAILY  STATES 
Average,  36,660 
THE  NEW  ORLEANS 
AMERICAN 
Average,  12,976 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

IVndor  thit  caption  wc  ihaU  print,  each  wcelt, 
Ictterc  from  onr  readers  cn  tnbfectc  of  interett 
oonneeted  with  newipapor  pnblithing  and  adoer- 
titing.  Anp  publUkor  who  deoiroi  help  in  the 
iolution  of  hit  problema,  or  who  has  pronounoed 
view*  on  anp  nbfeot  oonneeted  with  the  buH- 
nete,  ie  invited  to  oontributa  to  (his  eolstnn.  Wa 
are  confident  that  ssch  a  eolnmn  ean  be  made  of 
great  value  through  the  oo-operation  of  our  read- 
ere. — En.l 


Mills  Will  Not  Quote  Prices 
Entebpbisb  Publishinc  Compaxt, 
Cl-EBCBNE,  Tex..  Oct.  12.  1918. 
Tun  Ehitob  and  Pcblisiieb: 

I  have  Just  read  Mr.  (5teelc'8  article  in  your 
valuable  publication  about  bow  amall  paix-rs  can 
aolve  the  print  paper  problem.  lie  states  mills 
will  sell  them  paper  in  any  quantity,  but  they 
cannot  afford  to  buy  In  amall  quantity,  so  sug¬ 
gests  combination  in  making  purchases. 

I  have  absolute  evidence  that  the  millg  will  not 
sell  small  pai)crs  in  car-load  lota,  for  I  wrote 
to  every  paiier  mill  in  the  tTnlUsI  States  and 
Canada  (as  l)cr  list  in  your  journal),  and  not  a 
single  mill  would  quote  me  a  price  on  a  car  load 
of  |>aper  at  this  or  any  otlier  time.  Most 
of  tiiem  stated  their  entire  supply  was  contracted 
far  ahead,  while  one  or  two  referred  me  to  a 
Jobber. 

I  will  be  very  glad  if  Mr.  Steele  or  yourself 
will  refer  me  to  a  mill  that  will  quote  me  a 
price  on  a  car  load  of  35x41  flat  news  in  bun¬ 
dles. 

The  present  quotation  we  have  on  news  local 
shipments  is  7  cents,  wMb  a  24-cent  freight  rate. 

When  mills  alisoluteiy  refuse  to  make  ns  u 
quotstion.  even  on  a  car  load  <rf  print,  what  are 
we  to  do? 

Mr.  Steele  Is  evidently  not  as  familiar  with 
tile  situation  as  he  thinks  be  Is. 

J.  It.  ItANaONE,  Jb. 


Col.  Lampion  Still  Single 

‘  No.  109  West  54tii  Stbebt, 
New  Yobk,  Oct.  15. 
The  Kditob  and  Pi:ni.iRiiEB : 

The  copy  of  Tub  Editob  and  Pl'blisiieb  which 
your  imnderons  and  promising  representative 
agreed  to  send  to  me  as  pay  for  tlie  matter 
which  1  contributed  to  it,  including  Illustrations 
to  fit.  lias  not  yet  (October  15)  reached  me — 
New  York  postal  facilities  are  positively  putrid, 
ore  tliey  not? — but  I  have  received  a  copy  of 
October  7  from  a  real  friend,  and  I  note  with 
considerable  vanity  my  Illustrated  contribution 
lieadltncd  in  your  usual  feItcIto<ig  and  fetching 
manner.  I  also  note  your  editorial  comments, 
and  to  tliem  1  wish  to  devote  my  attention,  if 
you  will  permit  me. 

Y'on  say  that  you  recently  utilized  a  column 
and  a  half  of  .vour  space  in  explaining  about 
ME.  I  beg  leave  to  differ,  sir.  That  waa  not 
utility,  at  all.  It  was  ornament,  air,  and  you 
slsniid  have  been  delighted  with  it,  ng  yonr 
readers  of  taste  and  sentiment  were.  You  also 
insist  that  your  Journal  is  a  valuable  advertising 
medlimi  in  your  dlscnsslon  of  my  statement  that 
as  It  had  advertised  that  1  was  needing  a  wife, 
I  iKiped  to  have  my  need  supplied.  But,  sir, 
time  hag  passed  and  passed  and  Is  still  passing, 
yet  I  have  not  had  to  call  out  the  police  re¬ 
serves  to  protect  my  iialatlal  apartments  from 
the  esger  assaults  of  femininity.  Not  a  darn 
lady  has  showol  up  tlius  far  and  the  excitement 
has  completely  died  out.  If  instead  of  Illustrat¬ 
ing  my  contribution  with  that  Knight  in  Armor, 
you  had  selected  the  other,  in  which  I  could 
have  been  vleweil  at  several  angles,  possibly 
something  might  have  been  started.  You  ought 
to  know  by  this  time  tliat  only  the  fewest  and 
most  fisdtsh  females  choose  a  man  from  one  point 
of  view.  Besides,  in  tliese  days  of  progress,  any 
woman  would  prefer  a  man  In  a  motor  car  to 
a  knight  in  armor.  Your  Journal,  sir,  may  be 
a  valuable  advertising  medium,  but  your  methods 
of  management  are  missing  in  merit.  I  am 
Just  as  bacbelorious  now  as  I  waa  ere  you 
undertook  to  exploit  my  lonely  condition,  and  I 
desire  to  decline  your  further  services  in  my 
behalf.  By  beck.  If  any  lady  hereafter  applies 
for  the  pogition  and  aayg  she  saw  the  ad  in  the 
E.  and  P..  I  aball  consider  her  ineligible.  Thus 
do  you  realise  the  power  of  the  press ! 

That’s  all  at  present.  Hoping  these  few  lines 
will  find  yon  enjoying  the  game  blesalng. 

W.  J.  Lampton. 


Vanderbilt  Hustles  for  Ads 

Cornelius  Vanderbilt,  jr.,  has  been 
elected  business  manager  of  the  I.>ako 
Placid  School  Monthly.  Immediately  on 
his  election  he  set  about  making  good 
by  securing  the  advertising  of  all  of  the 
fa-shlonable  stores  in  Newport,  where 
the  family  is  atill  residing. 


INTERNATIONAL  WOULD 
PREVENT  UNFAIR  RISE 


For  That  Reason,  Says  President  Dodge, 

Contracts  Will  Be  Made  on  January  1 

Next  to  Dispose  of  Maximum  Output 

at  Minimum  Price— Future  Demands 

Uncertain. 

The  purpose  of  the  International 
Paper  Company,  in  dating  contracts 
January  1,  is  to  prevent  an  unwarranted 
rise  in  price,  according  to  Philip  T. 
Dodge,  president  of  that  corporation. 
By  having  all  contracts  expire  with  the 
last  day  of  this  year,  and  new  agree¬ 
ments  to  fulfil  commencing  with  the 
finst  day  of  1917,  it  is  possible,  Mr. 
liodge  says,  to  distribute  the  year's  work 
over  the  company’s  machines  to  the  best 
advantage,  obtain  the  maximum  output, 
and  at  the  minimum  price.  The  Inter¬ 
national  Company,  which  supplies  about 
25  per  cent,  of  the  news  print  manufac¬ 
tured  in  the  United  States,  has  not  yet 
decided  whether  the  new  tonnage  pub¬ 
lishers  will  obtain,  will  be  on  the  basis 
of  the  amount  used  in  the  past  or  not. 
News  print  manufacturers  have  not 
erected  new  mills  to  meet  the  present 
enormous  demand,  he  says,  because 
there  is  no  assurance  that  it  will  con¬ 
tinue,  but  he  states  that  paper-makers 
will  be  perfectly  willing  to  construct 
more  plants,  if  they  can  he  protected  by 
contracts  running  from  three  to  five 
years. 

“The  statement  has  been  made  that 
the  paper-makers,  in  refusing  to  make 
contracts  beyond  the  1st  of  January,  de¬ 
sire  to  create  a  condition  whereby  all 
contracts  for  the  coming  year,  as  far  as 
possible  may  be  made  at  the  same  time. 
Is  this  true?”  Mr.  Dodge  was  asked. 

“It  is.” 

"Won’t  this  tend  to  increase  prices,  by 
creating  a  sudden  demand?" 

PIUCES  WILL  NOT  INCREASE. 

“No.  It  is  done  by  us  for  the  pur¬ 
pose  of  preventing  an  unwarranted  in¬ 
crease  in  price.  The  idea  is  to  know 
just  what  we  will  do  during  the  coming 
year,  not  only  as  to  the  tonnage  require¬ 
ment  of  each  newspaper  we  are  to  sup¬ 
ply,  but  the  sizes  we  must  furnish.  In 
this  way,  it  is  possible  to  distribute  the 
work  through  our  siKteen  mills,  and 
over  our  machine.",  of  which  we  have 
100.  If  a  man  wants  a  73-inch  sheet  and 
we  run  it  through  a  100-lnch  machine, 
we  must  cut  off  waste  and  send  back  to 
the  mill  27  inches  to  be  repulped.  Know¬ 
ing  in  advance  just  what  our  require¬ 
ments  are,  we  may  be  able  to  make  one 
man’s  supply  of  73-lnch  paper  and  an¬ 
other’s  order  for  35-lnch  rolls  on  the 
same  machine,  thus  getting  the  maxi¬ 
mum  output  for  the  minimum  cost. 
Then  there  is  the  question  of  making 
the  paper  in  the  mill  situated  at  the 
point  where  it  will  servo  the  coijsumer 
best,  and  the  matter  of  maintaining  an 
adequate  supply  from  reserve  stocks  at 
all  times.  Making  contracts  the  first  of 
the  year  is  to  the  advantage  of  the  pub¬ 
lisher.” 

“Paper-makers  have  not  built  mills  to 
meet  the  present  supply,  as  in  other 
lines  of  Industry.  Why?” 

’’There  has  been  no  shortage  in  news 
print  until  recently.  Heretofore,  the 
supply  has  been  in  excess  of  the  demand, 
and  prices  have  been  low.  Now  the 
demand  Is  greater  than  the  supply,  and 
prices  are  higher,  with  a  con.stant  in¬ 
crease  in  the  cost  of  all  the  raw  ma- 
terlal.s,  and  Ingredients  that  enter  into 
the  making  of  white  paper.  We  are 
willing  to  lncrea.se  the  number  of  our 
mills  to  meet  any  demand.  If  we  can  get 
contracts  covering  m  sufficient  i>eriod  of 


time,  say  three  to  five  years,  instead  of 
one  year,  as  has  been  the  practice,  it 
takes  two  years  to  build  and  get  a  new 
mill  in  operation.” 

“Aren’t  some  of  the  mill.s  obsolete? 
Wouldn't  up-to-date  machines  increase 
the  tonnage?” 

MILLS  RUN  TO  CAPACITY. 

“Our  mills  are  not  obsolete — they  are 
modern  in  every  respect.  They  are  pro¬ 
ducing  every  pound  of  paper  possible  for 
them  to  make — they  are  driven  harder 
than  they  ever  have  been,  in  an  effort  to 
keep  up  with  the  demand.” 

“How  much  paper  does  your  com¬ 
pany  make  daily?” 

“We  make  2,000  tons  of  paper  a  day, 
two-thirds  of  which  is  news  i>rint.  At 
the  present  time  we  are  making  alxiut 
1,400  tons  of  news  print  every  twenty- 
four  hours,  and  are  doing  everything 
possible  to  keep  up  the  supply.  We  had 
a  reserve  stock  of  42,000  tons.  We  have 
to-day  13,000  tons,  less  than  ten  dayrf 
supply.  When  paper  began  to  get 
scarce,  we  received  offers  for  a  portion 
of  our  reserve  stock.  We  could  have 
sold  20,000  tons  for  twice  the  amount 
we  have  actually  obtained  for  it.  We 
would  not  sell — we  held  it  to  i)rotect 
our  patrons. 

“We  are,  however,  going  to  discon¬ 
tinue  the  practice  of  advancing  the 
freight  on  paper  shipments.  In  the 
past  we  have  had  a  lot  of  money  out  for 
this  purpose,  and  where  we  sell  paper 
on  thirty  days,  the  freight  charges  have 
been  a  part  of  the  amount  for  which 
we  have  not  even  been  receiving  in¬ 
terest  from  the  publisher  for  a  period 
of  one  month.” 

’’Isn’t  it  possible  for  the  paper  manu¬ 
facturers  to  meet  the  increa.sing  de¬ 
mands  in  the  same  way  that  the  mu¬ 
nitions  manufacturers  have?” 

”If  we  could  get  one-half  the  profit 
that  the  manufacturers  of  munitions  do, 
we  would — ^gladly.  Circulations  have 
increased  enormously  during  the  war. 
Suppose  they  drop  after  the  war?  Sup¬ 
pose,  during  the  war,  we  erected  mills 
that  take  two  years  to  build,  and,  when 
they  are  completed,  there  is  no  demand 
for  their  product?  What  will  happen 
then?  Who  is  going  to  the  expense  of 
making  that  Investment?  If  we  can 
get  (xintracts,  as  I  have  said,  for  a  pe¬ 
riod  of  three  to  five  years,  covering  an 
assured  supply,  the  paper  makers  will 
be  only  too  glad  to  construct  additional 
plants  in  which  to  produce  all  the  pa¬ 
per  desired,  but  we  must  remember 
that  there  has  been  no  shortage  in  the 
past — that  it  is  only  recent.  Wc  are 
doing  everything  we  can  to  meet  the 
situation.” 


GOVERNOR  TOOK  THE  KEY 


Sent  Press  Messages  for  Reporters  with 
Him  on  Campaign  Trip. 

Newspaper  men  who  accompanied 
Gov.  E.  L.  Philipp,  of  Wisconsin  on  a 
recent  trip  are  telling  with  considerable 
gusto  of  an  adventure  in  a  small  town 
in  the  northern  part  of  the  State.  When 
the  writers,  accompanied  by  the  Gov¬ 
ernor,  reached  the  telegraph  office,  tliey 
found  an  old  man  in  charge  who 
promptly  threw  up  his  hands  when  he 
saw  the  quantity  of  copy  he  was  ex¬ 
pected  to  send.  He  ’’opined”  that  it 
would  be  impossible  to  get  it  all  off  in 
time  for  any  morning  edition. 

The  Governor  thereupon  advanced, 
announced  that  he  was  formerly  an  op¬ 
erator  and  he  guessed  he  had  not  lost 
any  of  his  speed.  He  threw  off  his  coat, 
lit  a  fresh  cigar,  and  started  to  send. 
After  the  last  word  had  gone  he  sat 
back  and  laughed.  "It  reminded  me  of 
old  times,"  he  said. 
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making  french  newspapers  in  war  time 


(Concluded  frc 

advertising  unfavorably  in  France  are 
greatly  in  the  minority.  Business  men 
and  tradesmen  are  ribVr’alt  aiixious  to 
announce  through  the  medium  "of  news¬ 
paper  advertising  what'  they  haVe  to 
gell,"  Mr.  Lauzanne  interrupted  him¬ 
self  at  thi.s  point  to  relate  a  humorous 
story  aproi)os  of  advertising.  “Seventy- 
five  years  ago  a  group  o(  enterprising 
Frenchmen  decided  upon  an  advertis¬ 
ing  project  to  raise  funds  for  a  worthy 
cause.  They  were  anxious  to  have  the 
name  of  I-amartine,  the  distinguished 
statesman  and  poet,  widely  circulated 
as  the  chief  advocate  of  the  plan.  Pre¬ 
pared  to  Ite  rebuked,  they  accosted  La¬ 
martine,  and  Informed  him  of  their 
plan.  To  their  amazement,  he  acqui¬ 
esced,  .saying  simply.  “God  wants  to 
be  advertised  l)y  the  bells  of  the  church. 
Why  should  I  disapprove  anything 
practiced  l)y  God?” 

ORGANIZATIONS  OF  FRENCH  PUBLISHERS. 

Mr.  Lauzanne  stated  that  there  was 
no  equivalent  in  France  to  our  Ameri¬ 
can  New.spaper  Publishers’  Association. 
“There  is  an  association  of  directors  of 
newspapers,  but  not  of  the  owners,”  he 
explained.  “They  assemble  once  month¬ 
ly,  to  discuss  vital  questions  of  the 
‘mondc  journallstlque.’  There  are  also 
two  or  three  professional  organizations, 
to  which  many  French  journalists  be¬ 
long.  The  ‘Syndicate  of  the  Republican 
Press,’  of  which  I  am  a  member,  is  a 
newspaper  organization  for  the  whole 
of  France.  Any  of  its  members  who 
reach  the  age  of  fifty-five  or  who  have 
been  connected  with  the  association  for 
twenty  years  are  entitled  to  pensions.” 

Mr.  Lauzanne  claimed, that  France  is 
suffering  from  a  shortage  of  paper  sim¬ 
ilar  to  that  of  this  country.  “We  arc 
experiencing  difficulties  in  France,”  he 
said,  “on  account  of  the  freight  ob- 
stacle.s,  for  we  Import  nearly  all  our 
paper  from  Norway  and  Sweden,  and 
secondly,  because  of  the  unprecedented 
Increase  in  circulation  of  all  the  news¬ 
papers  in  France  since  the  outbreak  of 
the  war.  “Prior  to  the  present  Euro¬ 
pean  conflict,”  he  continued,  “Le  Ma¬ 
tin  had  a  circulation  of  approximately 
one  million  a  day.  Its  circulation  now 
approaches  one  million,  seven  hundred 
and  fifty  thousand.  A  correspondingly 
enormous  growth  In  circulation  is  also 
true  of  Le  Journal  and  of  Le  Petit 
Parislen.  This  Increase  in  demand  for 
daily  newspapers  necessitated  a  pro¬ 
portionately  larger  supply  of  paper 
which  is  not  available.  As  a  result  of 
this  crisis  in  paper,  an  agreement  has 
lieen  made  among  the  great  French 
newspapers  to  limit  the  respective  daily 
publications  to  four  pages..  The  scar¬ 
city  of  paper  will  not  cease  until  after 
the  war  terminates.  The  scarcity  of  pa- 
l>or  has  been  further  aggravated  by  the 
innumerable  Illustrated  papers  that  have 
sprung  up  since  the  commencement  of 
the  war.  The  amazing  part  is  that  they 
arc  all  thriving.  This  is  due  to  the 
fact  that  the  French  people  are-  desir¬ 
ous  of  retaining  permanently  pictures 
taken  on  the  field  of  battle  and  all  a.r- 
ticles  dealing  with  the  war.  The  ex¬ 
istence  of  these  Illustrated  publications 
is  a.ssured  so  long  as  the  conflict  en¬ 
dures.” 

RRINOS  THANKS  OF  FRENCH  PEOPLE!. 

A  French  committee,  called  “The 
Committee  of  France  and  of  the  Allies,” 
which  has  been  created  since  the  be¬ 
ginning  of  the  war,  selected  Mr.  Lau¬ 
zanne  to  come  to  this  country  to  In¬ 
form  the  American  public  of  the  undy¬ 
ing  gratitude  of  Franco  for  its  "beneT- 
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olent  assistance  in  a  time  of  need” 
“More  than  two  hundred  ambulances, 
furnished,  by  the  American  people  and 
driven  by  American  University  men, 
are  going  constantly  from  the  front 
to  the  rear,”  he  exclaimed  with  enthu- 
.siasm.  “Hundreds  of  American  aviators 
are  participating  in  the  cause  of  the 
Allies,  out  of  which  number  four  have 
received  the  cross  and  three  have 
bravely  perished.  The  majority  of  the 
American  aviators  in  the  French  army 
come  from  New  York  city,  although 
Philadelphia,  Boston,  and  a  number  of 
Eastern  unlver.sitics  are  well  represent¬ 
ed.  Comparatively  few  are  from  the 
West  or  the  Middle  West.  The  Ameri¬ 
can  hospital  in  Paris  is  unquestionably 
the  finest  in  all  France.  Its  cost  of 
maintenance,  thirty  thousand  dollard 
a  month,  is  covered  by  American  sub¬ 
scriptions.  Wounded  soldiers  inquire 
eagerly  whether  they  are  to  be  sent  to 
the  American  Hospital.  “Some  sol- 
dier.s,”  continued  Mr.  I^auzanne,  with  a 
smile,  “even  pretend  that  they  are  in¬ 
capacitated  for  military  service,  and 
beg  to  be  sent  to  the  famous  American 
Hospital.  America’s  a,ld  to  France  is 
incalculable.  Her  financial  aid,  her  as¬ 
sistance  in  munition.s,  her  encourage¬ 
ment  to  my  country,  will  be  forever 
unforgotten  in  the  heart  of  every  true 
Frenchman.  America  knows  that  every 
contribution  she  makes  to  France  is  a 
contribution  to  the  cause  of  Right  and 
Ju.stice.  This  is  a  war  of  ammunition, 
and  we  are  beginning  to  be  victorious 
because  we  have  guns  and  cannons. 
This  is  a  war  of  independence  just  as 
yours  was  in  ’76.  I  feel  that  Kitchener 
was  right  in  predicting  a  war  of  three 
years.  It  is  my  belief  that  when  we  will 
have  fought  thirty-six  months  the  end 
will  be  here. 

“My  message  to  the  American  people 
is  a  Vdessing  from  all  of  France.  A 
great  demonstration  to  thank  .■Vmerlca 
is  to  be  held  shortly  in  the  Sorbonne, 
the  fimest  hall  in  Paris  and  utilized  only 
for  official  occasions.  Mr.  Boutroux.  of 
the  French  Academy  will  preside,  and 
the  distinguished  Mr.  Millerand,  for¬ 
mer  Minister  of  War,  is  expected  to 
make  an  address.  Mr.  Poincar^,  Presi¬ 
dent  of  the  French  Republic,  will  also 
be  present  to  eulogize  the  name  of 
America.” 

Mr.  Lauzanne  intends  to  visit  Chic¬ 
ago,  San  Francisco,  New  Orleans,  and 
a  few  other  large  cities,  during  his  so¬ 
journ  in  this  country. 

Milton  Herbert  Gropper. 

BAD  AND  DOUBTFUL 

ADVERTISING  DEBTS 

(Concluded  from  Page  10.) 

tract  one  man  will  have  no  effect  on 
another.  The  collection  department 
should  be  good  judges  of  their  debtors, 
and  often  the  advertising  solicitors  can 
help  materially.  It  is  a.  good  rule  to 
always  be  courteous,  and  when  the 
time  comes  that  all  reasonable  efforts 
have  failed,  then  give  the  debtor  so 
many  days’  notice,  and  when  you  state 
that  you  will  prosecute,  then  do  so. 

Now,  as  to  the  matter  of  treating  bad 
and  doubtful  accounts  in  your  ledgers. 
An  account  should  only  be  completely 
written  oft  when  you  are  satisfied  that 
the  debtor  does  not  Intend  to  pay,  and 
when  It  has  been  outlawed  by  the 
statute  of  limitations.  You  should  keep 
a  special' loose-leaf' ledger  for  these  ac- 
countB,  and- bad'  and  doubtful  accounts 


will  bo  trau.sforred  to  this  ledger.  A 
good  ruling  or  form  is  as  follows: 

{•Am>  INDKXlNd  IIOIHTFUL  ACtXIUNTS. 
Dale  I'arlieiilars  Trans  Debit  Credit 
frent 
folio 

,Iaii.  1st  Display  L122  120.00 


List  ail'lress . Business.... 

. Bankeii  at . 

Ilamle,!  to . Attys  on . 

. 101  Their  Hie  No . Our 

file  No . Jiiilmnont  obtained . 101 

Itenisrks  . 


By  treating  tliese  accounts  in  this 
way  complete  data  are  always  on  liand 
regarding  any  overdue  account. 

As  stated,  tlie  account  will  not  be 
written  off,  but  a  reserve  account  will 
Ite  Iniilt  up  by  monthly  credita  This 
re.serve  ticcoiint  will  be  sulllciently  large 
to  tiike  care  of  all  the  accounts  in  the 
1)ad  iind  doulitful  ledger  and  a  fair  per¬ 
centage  of  the  total  amount  of  bu.siness 
outstanding.  You  should  debit  profit  and 
lo.s.s  account,  and  credit  this  reserve  ac¬ 
count  eacii  month  with  a  percentage  of 
the  total  credit  business  carried. 

INVITINd  CREDIT  ACCX3UNTS. 

In  conclusion  let  me  offer  you  a  few 
.suggestions:  Try  to  arrive  at  an  un¬ 
derstanding  with  your  local  competitor 
that  no  charge  accounts  be  opened  for 
amounts  of  less  than,  say,  $10.  Get  to¬ 
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The  women  folks  generally 
select  the  home  paper,  so  why 
not  cater  to  their  wants  ?  The 
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gether  on  it  and  realize  that  by  not  do¬ 
ing  so  the  only  party  lienefiting  is  the 
small  adverti.scr  who  does  not  intend 
to  pay  his  account  if  he  can  help  it. 
Very  often  your  cliicf  accountant  can 
be  of  great  help  to  the  delinquent  ad¬ 
verti.scr. 

If  you  accountant  '  is  at  all  com¬ 
petent,  he  can  offer  to  help  this 
advertiser  find  out  how  he  stands — show 
him  wliat  goods  ho  can  afford  to  adver¬ 
tise  and  tliose  which  will  not  stand  for 
any  additional  expense. 

I  had  occasion  once  to  do  this  for  an 
advertiser  and  prepared  a  complete  list 
of  the  various  lines  he  was  handling, 
showing  their  original  cost  and  the  "on¬ 
cost”  charges.  This  man  sent  in  copy 
for  a  half  page  advertisement  display¬ 
ing  the  merit.!  of  a  proprietary  article 
which  I  knew  could  not  stand  for  any 
advertising  expense  at  all.  When  it 
was  explained  to  him  he  changed  his 
copy  and  went  away  feeling  that  the 
paper  had  his  intere.sts  at  heart. 

Advertising  solicitors  should  be  en¬ 
couraged  to  report  any  special  features 
to  the  credit  or  collection  department. 


New  Task  for  Ernest  A.  Scholz 

The  ab.sorption  of  Everyweek  by 
tlie  Crowell  Publishing  Company  wlU 
afford  an  additional  outlet  for  the  abil¬ 
ity  of  the  indefatigable  Ernest  A. 
Scholz.  The  latter,  already  circulation 
manager  of  the  three  present  Crowell 
publications — the  American  Magazine, 
the  Woman’s  Home  Companion,  and 
Farm  and  Fireside — will  devote  his 
energy  in  a  similar  capacity  to  the 
Crowell’s  latest  acquisition.  This  newly 
added  responsibility  comes  to  Mr. 
.Scholz  as  a  mark  of  the  high  esteem  in 
which  he  and  his  achievements  arc  held 
by  the  directors  of  the  Crowell  Com¬ 
pany.  Po.ssessing  rare  ability  and  tact, 
Mr.  Scholz  will  doubtless  cau.se  a  great 
cxpan.sion  in  Everyweek. 


I  am  always  impatient  for  the  end  of 
a  story.  A  man  starts  in  to  tell  one. 
What  is  the  point?  Why  not  hurry  along 
to  It?— E.  W.  Howe, 


And  as  confirmed  by 
report  of  The  Audit 
Bureau  of  Circulations. 

Publisher, 

TOPEKA,  KANS. 


The  fdlldtring  are  the  contributors  to  the  Na¬ 
tional  Edikirial  Service  this  week. 

J.  iMikIIhoii  'I'nylur,  M.D.,  l’.r<)ft‘8sor  of 
Ai>|ili»Kl  TlioruiX'iitifs,  Mctlicul  Dcpiirlnieut 
Toinple  I'liiviTslfy. 

John  L.  llirkinblne,  Korinerly  t'lilof  Kn- 
KimiT,  the  Oaxaca  Coal  and  Iron  Com¬ 
pany,  Mexico. 

ChnrIeH  F.  ThxvInK.  LLD.,  President 
Western  Reserve  University. 

Svetoznr  ToiiJorolT,  Aiitbiir  of  “Russia’s 
Slriiggie  for  an  Outlet!” 

G.  Ncott-DnlfrlelHli,  Former  General 
Manacer  of  the  Atirieultiirnl  Bunk  of  b^nypt. 

Emile  Iluiitronz,  MemlM>r  of  tlie  Institute, 
lion.  Professor  FacultC-  des  Ix?ttres,  Paris. 

IlavitI  I.ubin,  Delegate  of  the  United 
States  to  the  Inh-riiallonal  Institute  of 
Agriculture  at  Itome. 

Il’rite  or  voire  for  rates 
Nntiniinl  Etilturinl  Service,  Ine., 
litia  Fifth  Ave.,  New  York. 


G  Special  representatives  know  that 
the  greater  the  variety  and  volume  of 
local  business  their  papers  carry,  the 
higher  the  value  of  the  papers  to  the 
national  advertiser. 

G  Many  special  representatives  who 
know  through  years  of  observation 
recommend 

AD  ART  SERVICE 

212  Press  Bldg.  Cleveland,  O. 

to  all  papers  on  their  lists. 


The  News  FIRST 

and  all  sides  of  it; 
reliably,  accurately, 
without  fear  or  favor 


International  News  Service 

238  William  St.,  New  York  City 
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TIPS  FORTHE  AD  MANAGER 

The  Federal  Advertising  Agency,  243 
West  39th  Street,  New  York  city,  is 
making  contracts  with  some  Western 
newspapers  for  the  Utica  Knitting  Com¬ 
pany,  underwear,  Utica,  N.  Y. 


K.  Wallis  Armstrong  Advertising 
Company,  North  American  IJuilding, 
Philadelphia,  Pa.,  is  placing  orders  with 
a  large  list  of  newspapers  for  the  S.  U. 
Allen  &  Company,  “Klexihle  Flyer,” 
I'hBadelphia,  Pa. 


The  Geo.  L.  Dyer  Company,  42  Broad¬ 
way,  New  York  city,  is  sending  out 
orders  to  newspai)ers  in  large  cities  for 
the  Regal  Shoe  Company,  2G8  Summer 
Street,  Boston,  Mass. 


The  J.  H.  Cro.ss  Company,  214  South 
12th  Street,  Philadelphia,  Pa.,  is  making 
1,000  line,  one-year  contracts  with  a  few 
k^stern  newspapers  for  the  Courtessis 
Cigarette  Company,  56  Pine  Street,  New 
York  city. 


C.  W.  Ksterhrook,  116  Broad  Street, 
Boston.  Mass.,  is  placing  orders  with  a 
selei-ted  list  of  new.sjiaiK'rs  for  the  Fort 
Hill  l.,iilK)ratories,  Bo.ston,  Mas.s. 


The  .Mliany  .\dvertising  Agency,  Is 
resuming  its  advertising  with  Penn¬ 
sylvania  newspai>ers  for  I>r.  Spiegel 
Sons,  “Dr.  Jones  Beaver  Oil,”  Albany, 
N.  Y. 


New  Orleans  States 

Menibpr  Audit  RiirMn  of  Circulations. 

gwom  Net  Pnid  CIretillitlon  for  6 
Months  Ending  Mnr.  R1,  1010, 

34,686  Daily 

5  ffnarMDt«»e  th^  white  home 

i  ileltrerf^  erenfnir  clrciilatioD  In  the  trade 
=  terrltorr  of  New  Orlrnne. 

To  reHcli  a  Inrpe  inaJoritT  «if  the  trade 
I  |iroM|ie(‘tw  In  tlie  local  territory  the  States 
la  the  ami  economic  nierliiiiti. 

rtr«*iilittion  data  aent  on  r<H|iieat. 

Thr  S.  C.  IIKCKWITIl  SPKCIAIa 
AGKNCV 

Sole  FurelKB  Repreaeotatlvea 

New  York  Cklcairo  St*  hoalo 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK.  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

CONE,  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N,  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636 


PAYNE.  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston, 
Mt.;  Kreige  Bldg..  Detroit. 
Ich. 


Nelson  Chesman  &  Company,  God¬ 
dard  Building,  Chicago,  III.,  is  placing 
83-line,  t.  f.  orders  with  a  selected  list 
of  Sunday  new.spapers  for  the  Lung 
(Jermaine  Company,  medical,  132  West 
Portland  Street,  Jackson,  Mich. 


The  Krwin  &  Wasey  Company,  58  East 
\Va.shington  Street,  (’hicago.  Ill.,  is  se¬ 
curing  one  of  the  brands  of  American 
Toliacco  Company. 


Charles  H.  Fuller,  623  South  Wabash 
.Vvenue,  Chicago,  111.,  is  placing  flfty- 
six-line  six-time  orders  with  new.spa¬ 
pers  generally  for  the  P'rontier  Asthma 
UomiKiny,  462  Niagara  Street,  Buffalo, 
N.  Y. 


Eugene  McGuckin  Company,  105 
.North  1.3th  Street,  Philadelphia,  Pa.,  is 
sending  out  orders  to  some  New  Jersey 
new.spapers  for  the  Standard  Paint  Com¬ 
pany,  233  Broadway,  New  York  city. 


The  Genesee  Agency,  Rochester,  N.  Y., 
is  ma'-ing  2,000-line  one-year  contracts 
with  a  few  newspapers  in  .selected  sec¬ 
tions  for  Pcter.son’s  Ointment. 


The  Van  Cleve  Company,  1790  Broad¬ 
way,  New  York  city,  is  placing  orders 
with  New  York  city  newspapers  for 
John  G.  Dale,  distributer  for  Phianna 
.Motoi's  Comiiany,  240  West  59th  Street, 
New  York  city.  The  Clysmic  Spring 
Company,  “Clysmic  Water,”  Waukesha, 
Wi.s.,  and  220  West  42d  Street,  New 
York  city,  is  transferring  its  adver¬ 
tising  to  this  agency. 


James  T.  Wetherald,  221  Columbus 
Avenue,  Boston,  Mass.,  is  making  con¬ 
tracts  with  some  Pacific  Coast  newspa¬ 
pers  for  the  Pinkham  Medicine  Com¬ 
pany,  Boston,  Mass. 


The  Stoneton  Advertising  Agency, 
Hallowell,  Me.,  is  again  placing  orders 
with  newspapers  in  Iowa,  Ohio,  and 
Pennsylvania,  for  Henry  P.  Clearwater, 
Heart  Cure  Company,  Hallowell,  Me. 


Tlie  Southwc.stern  .Xdvortising  Agen¬ 
cy,  Oklalioma  City,  Okla.,  is  making 
3,000-line  one-year  contracts  with  some 
.Middle  West  new.si»ai>ers  for  the  Okla¬ 
homa  Oil  S«.‘curities  Company,  Oklahoma 
City,  Okla. 


The  Potts-Turnbull  Advertising  Com¬ 
pany,  Graphic  Arts  Building,  Kansas 
t'ity,  is  again  placing  orders  with  large 
Sunday  newspaper.s,  for  the  Aisner 
Manufacturing  Company,  Belts,  etc., 
1202  Frederick  Avenue,  St.  Joseph,  Mo. 


Frank  Seaman,  Inc.,  461  Eighth  Ave¬ 
nue,  New  York  city,  is  sending  out 
forty-inch  nine-time  orders  to  some 
Sunday  Southern  newspapers  for  the 
Ameiican  Tobacco  Company,  “Pied¬ 
mont  Cigarettes,”  111  Fifth  Avenue, 
New  York  city. 


Picard  &  Company,  12  West  31st 
Street.  New  York  city,  are  handling  the 
advertising  of  the  Underwood  Type¬ 
writer  Company,  30  Vesey  Street,  New 
York  city,  and  are  placing  1,000  lines 
one  time  with  some  newspapers  in  large 
cities  for  them. 


The  Guenther-Bradford  (’ompany,  64 
West  Randolph  Street,  Chicago,  III.,  is 
again  sending  out  orders  generally  for 
Zemeto  Remedv. 


('arney  &  Kerr,  Inc.,  New  York,  han¬ 
dle  the  "ntanophone”  phonograph  copy 
of  the  James  Manoll  Company,  e(  Xsw* 
burgh,  N,  Yi 


The  Mahin  Advertising  Company,  104 
South  Michigan  Avenue,  Chicago,  III., 
is  placing  orders  with  some  (California 
newspapers  for  N.  K.  Fairbank  Com¬ 
pany,  Gold  Dust  Washing  Powder,  etc., 
9  South  Dearborn  Street,  Chicago,  Ill. 


Arnold  Joerns  Company,  of  Chicago, 
place  the  advertising  orders  for  the  All- 
metal  Weather  Strip  Company,  431 
South  Dearborn  Street,  Chicago. 


The  Crosby-Chicago  Company,  of  Chi¬ 
cago,  handle  the  lumber  advertising  of 
the  Tupelo  Manufacturers'  Association, 
New  Orleans,  La. 


The  Chappelow  Advertising  Com¬ 
pany,  of  St.  Louis,  Mo.,  handles  the 
brick  advertising  om  the  Ijaclede-Christy 
Clay  Products  Company,  of  that  city. 


Doremus  &  Morse,  of  New  York,  han¬ 
dle  the  advertising  of  the  Anchor  Knit¬ 
ting  Mills,  of  Cohoes,  N.  Y. 


The  Chappelow  Advertising  Company, 
of  St.  Ix>uis,  handles  the  drug-fixture 
advertising  copy  of  Benderscheid  Manu- 
facturing  Company,  of  St.  Louis,  Mo. 


1.  J.  Itose,  of  New  York,  handles  the 
advertising  of  the  Empress  Manufac¬ 
turing  Company,  36  West  20th  Street. 
New  York  city. 


The  Bloomingdale- Weiler  Agency,  of 
Philadelphia,  handles  the  "A-1”  Metal 
Polish  copy  for  the  Charles  H.  Roth 
Company,  53d  and  Bromwall  Streets, 
Philadelphia,  Pa. 


Dlngee  &  Connard,  of  Philadelphia,  are 
sending  out  seed  copy  through  N.  W. 
Ayer  &  Son,  of  that  city. 


The  Eugene  McGuckin  Co.,  of  Phila¬ 
delphia,  is  handling  the  advertising  for 
the  Standard  Paint  Co.,  of  that  city, 
and  of  the  F.  W.  Devoe  &  C.  T.  Raynoids 
Co.,  of  New  York. 


The  Ireland  Advertising  Agency,  of 
Philadelphia,  is  making  contracts  for 
Dreer’s  seed. 


WILL  TRY  TO  FLY  TO  NEW  YORK 

CarUtrom  Ready  for  Trip  in  Big  Bi¬ 
plane  of  The  Times. 

Unless  some  unforeseen  accident  oc¬ 
curs  to  prevent  the  start,  Victor  Carl- 
strom  will  leave  Chicago  some  day 
next  week  In  the  big  biplane  construct¬ 
ed  for  the  New  York  Times  and  nam¬ 
ed  after  that  newspaper,  in  the  attempt 
to  fly  to  New  York  city  without  a  stop. 
The  big  flyer  has  been  built  at  the 
shops  of  the  Curtis  Company,  near 
Buffalo,  and  has  been  tried  out  there 
in  experimental  flights  by  Carlstrom. 
It  has  a  wing  spread  of  sixty  feet,  and 
weighs,  with  gasolene  and  all  supplies 
and  the  aviator,  about  3,750  pounds. 

After  an  experimental  flight  last 
week,  Carlstrom  said:  “I  not  only  be¬ 
lieve  that  I  can  make  the  non-stop 
flight  in  this  machine,  but  I  believe  that 
before  long  it  will  be  possible  to  fly 
from  Chicago  to  New  York  in  six  hours 
In  machines  of  the  triplane  speed  scout 
type  which  we  are  now  trying  out  here. 
It  couldn’t  be  done  In  the  only  triplane 
we  hpve  at  present,  for  there  Is  not 
room  for  enough  gasolene.  This  tri- 
plane  can  make  120  miles  an  hour  and 
with  a  thirty-mile  wind  she  could  get 
from  Chicago  to  New  York  between 
sunrise  and  nootl.** 


When  a  Western  man  thinks  of  a 
thing  that  might  have  happened,  bo 
Bays  tbei'e  la  aii  ladlaa  legentt  tliM  It 
M  happen.— a.  W.  MtnH, 


ALONG  THE  ROW 

CUB  COPY. 

"After  firing  three  shots  at  his  vie- 
tim,  two  of  which  passed  through  his 
heart,  the  assassin  walked  away,  as 
apparently  thefe  was  no  longer  any 
reason  for  his  remaining  in  the  vicin. 
Ity." 


ONE  WAS  EKOUOH. 

The  old  Morning  Journal  under  the 
ownership  of  Albert  Pulitzer  was  a  sen¬ 
sational  sheet,  "with  a  fire-cracker  at 
the  end  of  every  line,”  as  some  one  once 
expre.ssed  it:  and  serious  sut.jects  were 
not  its  specialty. 

For  a  short  time  Eddie  Rigg.s  was  a 
member  of  its  staff,  and  one  day  he  was 
sent  to  Interview  William  H.  Robert¬ 
son,  then  Collector  of  the  Port. 

The  two  were  old  friends,  and  so 
when  Riggs  sent  his  card  in,  he  was  at 
once  admitted  and  stated  his  errand. 

"Certainly,  Eddie,”  said  the  Col¬ 
lector,  "I’ll  give  you  all  the  facts  In 
the  case.” 

"For  Heaven’s  sake,  don’t,"  cried 
Riggs  In  a  tone  of  alarm.  “If  you  give 
me  more  than  one  fact,  I  am  liable  to 
lose  my  place.”  . 


CUB  COPY. 

“The  car  ran  wild,  and  cra.shed  into 
the  one  ahead.  Spectators  sjiid  that  it 
was  the  fault  of  the  chauffeur.  No  ar¬ 
rests  were  made,  however,  as  his  neck 
was  broken.” 


MADE  IN  AMERICA. 

The  Irish  World  and  Fatherland. 


FROM  THE  SKINNERSVILLE  SIUNAU 


“An  agent  called  on  us  the  other  day, 
and  tried  to  Induce  us  to  run  a  Daily 
Talk  by  a  doctor.  He  said  that  it  was 
one  of  the  most  popular  features  of  his 
syndicate  and  that  we  could  have  this 
territory  to  ourselves. 

“But  there  was  nothing  doing.  We 
would  not  run  a  daily  medical  talk  for 
$100  a  week.  We  tried  it  once  and  one 
experience  was  enough. 

“When  we  began  publishing  the 
‘Talks’  this  was  a  healthy  and  a  happy 
community,  and  a  week  later  nearly 
every  one  in  town  was  suffering  from 
one  or  more  diseases,  and  drug  stores 
had  to  put  on  extra  help. 

"The  Doctor,  In  his  ‘Talk’  every 
morning  would  mention  a  new  .symp¬ 
tom,  and  by  night  three-quarters  of  the 
people  in  town  would  discover  that  they 
had  It,  no  matter  what  it  was. 

“Old  Bill  Harker,  with  an  appetite 
like  a  bull,  who  previous  to  the  'Talks’ 
never  had  a  day’s  sickness  In  his  life— 
suddenly  took  to  his  bed  and  in  one 
week  doctored  for  heart  disease,  lum¬ 
bago,  gastric  trouble,  nervous  break¬ 
down,  Bright’s  dl.sease,  and  paralysis. 
The  only  reason  he  didn’t  doctor  for 
seven  diseases  In  a  week,  was  because 
we  only  ran  six  ‘Talks.’ 

“It  got  to  be  .so  that  women  neglected 
their  homes,  and  men  their  business  to 
meet  In  the  streets  to  talk  over  their 
maladies  and  symptoms.  Then  adver¬ 
tising  began  to  drop  off.  because  no  one 
bought  anything  but  drugs,  and  pre¬ 
digested  foods.  We  then  observed  a 
great  light,  and  fired  the  ’Talks’ 
as  everyone  was  preparing  to  get  spinal 
meningitis. 

“We  then  ran  a  series  of  articles 


showing  that  the  taking  of  drugs  for 
imaginary  ills,  was  an  indication  of  ap¬ 
proaching  insanity,  and  finally  the 
people  8ot  back  to  their  normal  coii- 

dltioni. 

.  "No  mere  erndicate  medical  talks  for 

^aoMoit. 


t 
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ad  fikld  personals 

Braincrd  Uyer.  formerly  general  ad¬ 
vertising  mamiger  of  all  departments  of 
the  National  farl>on  Company,  Cleve¬ 
land  O.,  has  i>ocn  appointed  advertising 
manager  of  the  Aluminum  Castings 
Company,  that  city. 

C.  A.  Itiownell,  advertising  manager 
of  the  Ford  Motor  Company,  Detroit, 
addressed  the  Milwaukee  Advertisers' 
Club  a  few  days  ago. 

Clyde  S.  Thompson  is  now  director  of 
adverti.sing  for  the  Miller  Rubber  Com¬ 
pany,  Akron,  O.  The  company  plans  a 
big  rubl)er  advertising  campaign. 

John  K.  Allen,  advertising  manager 
of  the  Christian  Science  Monitor,  Bos¬ 
ton,  will  address  the  Springfield,  Ill., 
Publicity  t'lui)  on  October  25. 

J.  H.  Moffett  has  resigned  from  the 
pre.sidency  of  the  Moffett-Lynch  Adver¬ 
tising  ('ompany,  of  Baltimore,  and  will 
be  succeeded  by  Ross  E.  Lynch.  For  a 
year  past  Mr.  Moffett  has  been  in  ill 
health,  and  his  future  plans  are  depen¬ 
dent  on  the  degree  to  which  his  health 
may  be  re.stored.  He  has  been  closely 
identified  with  the  work  of  the  Adver¬ 
ti.sing  I'lul)  of  Baltimore  for  a  number 
of  year.s,  and  is  the  author  of  a  number 
of  well-known  advertising  chats. 

Frank  .M.  Eldridge,  well-known  in  De¬ 
troit  adverti.sing  circles  has  become  as¬ 
sociated  with  the  Wallace  C.  Hood  Ser¬ 
vice  Bureau  in  the  capacity  of  director 
of  the  Ihireau’s  advertising  and  public¬ 
ity  divisions.  He  will  continue  his  con¬ 
nection  with  several  other  large  firms 
as  manager  of  the  publicity  depart¬ 
ments.  transferring  their  work  over  to 
the  depaitment  of  Hood's.  Mr.  Eldridge 
formerly  conducted  an  advertising  and 
publicity  business  in  New  York  city, 
sold  out,  and  went  into  the  Canadian 
field  with  the  Bell  Telephone  Company, 
and  finally  landed  in  Detroit. 

L.  C.  Harte,  who  has  previously  rep¬ 
resented  the  Lyddon  &  Hanford  Co.  in 
Syracu.se,  N.  Y.,  has  become  the  repre- 
.sentative  of  the  Frank  Presbrey  Com¬ 
pany  at  Syracuse,  N.  Y. 

Ijcavitt  Corning,  of  the  Corning  Ad¬ 
vertising  Agency,  St.  Paul,  Minn.,  while 
cho[iping  wood  at  his  summer  home 
at  White  Bear  I.,ake,  varied  the  opera¬ 
tion  by  chopping  one  of  his  feet.  He  is 
in  con.s<>Quence,  laid  up  indefinitely. 

.1.  H.  Newmark,  well  known  in  the 
automobile  industry  as  an  advertising 
man  has  been  appointed  advertising 
manager  of  the  Chevrolet  Motor  Com¬ 
pany.  He  resigned  as  advertising  man¬ 
ager  of  the  Apperson  Brothers  Com¬ 
pany  to  accept  his  new.  position. 

Buy  Hutchinson,  formerly  sales  man¬ 
ager  of  the  Corbin  Motor  Vehicle  Com¬ 
pany,  afnd  later  sales  manager  and 
treasurer  of  the  firm  of  Hart  &  Hutch¬ 
inson,  has  joined  the  forces  of  the  Wil- 
ly.s-Ovcrland  Company  as  branch  man¬ 
ager  of  Willys-Overland,  Inc.,  New 
York  city. 

Don  Hill,  advertising  manager  of 
tfrchard  and  Farm,  published  by  the 
Hearst  interests  in  San  Francisco,  has 
resigned  his  position  to  go  with  the 
Saxon  Motor  Car  Company,  of  Cali- 


**From  Press  to  Home 
Within  the  Hour** 


It'"  excluiilve  rarrier  iiervloe  en- 
nblen  the  EventtiK  and  Sunday  Star 
•o  br  delivered  on  every  city  biock 
In  Waahinaton,  D.  C.,  “from  prCM 
to  home  within  the  honr.”  The 
enormona  rxciaaive  city  ciretilatlon 
of  the  Star  makea  It  the  wonderfal 
qdvertialns  medinm  that  It  la., 


fornia.  H.  Durell  Dreisbach,  formerly 
connected  with  the  Pacific  Homestead, 
of  Portland,  succeeds  Hill  on  Orchard 
and  Farm. 

Sam  P.  Johnston,  head  of  the  John- 
ston-Ayres  Company,  of  San  Francisco, 
Is  handling  a  newspaper  advertising 
campaign  for  George  Patton,  Demo¬ 
cratic  nominee  for  the  United  States 
Senate. 

Carl  Crow,  an  ad  writer  well  known 
In  the  East,  is  placing  anti-prohibition 
publicity  in  California  daily  papers  for 
the  California  Prosperity  League. 

P.  P.  Willis  has  resigned  as  vice-presi¬ 
dent  of  the  Thompson-Carroll  Company, 
advertising  agents,  to  take  charge  of  the 
Singleton-Hunting  Company,  of  Pitts¬ 
burgh,  Pa. 

Tho  Gribben  Advertising  AgenOy, 
Beaumont,  Tex.,  and  the  Beck  Advertis¬ 
ing  Agency,  Houston,  have  amalgamated 
under  the  name  of  the  Gribben-Beck 
Advertising  Agency,  with  offices  in  both 
cities.  J.  W.  Gribben  and  J.  A.  Beck  are 
the  members  of  the  firm. 

Ralph  N.  Cushing  and  Frank  M.  Com- 
rie,  l)oth  of  Chicago,  have  been  made 
partners  in  the  firm  of  Vanderhook, 
Condict  &  Comrie.  Mr.  Cushing  was 
formerly  with  Lord  &  Thomas  and  Mr. 
Comrie  held  a  position  with  the  J.  Wal¬ 
ter  Thompson  Company. 

M.  L.  Katz,  well  known  in  advertising 
circles  for  fifteen  years,  has  given  up 
his  office  as  publishers’  representative 
In  Chicago  and  New  York,  and  Intends 
to  make  a  connection  with  some  grow¬ 
ing  publication,  to  which  he  may  devote 
his  exclusive  attention. 

Vou  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 

MTH5S!r.‘;':^.i5o,ooo 


R.J.B1DWELLC0. 

Pacific  Coast  Representative  of 
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NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


MANHATTAN 

PHOTO- 

ENGPAVINGCV 


251  L  nviI-LlAM  Si.  cot.  Nt.VS'- 
CIlA’MRrpS  S  r.  Nf  WM>l>K, 


The  FolloMfing  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auJ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec-  i 

ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEW  JERSEY. 


N0WS  . Blnnlngham 

Average  circulation  for  March,  Dally  89.026; 
Sunday,  41.030,  Printed  1,905,330  lines  more 
advertising  tban  Its  nearest  competitor  In  1916. 


JOURNAL  . Elizabeth 

PRKSS-CHRONICIJl  . Paterson 


CALIFORNIA. 


COURIER-NEWS 


PlalnScld 


EXAMINER  . 1.08  Angeles 

Ai.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home  Deliv¬ 
ery. 


mercury-herald  . San  Jose 

Post  Office  Statement  11,434.  Member  of  A.B.C. 


NEW  YORK 


COURIER  &  enquirer  . RulTalo 

IL  PROGRESSO  ITALO-AMERICAN. . New  York 


THE  PROGRESS  . Pomona 

GEORGIA. 

journal  (CIr.  67.631)  . Atlanta 


M  . . 

Ihe  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


CHRONICLE 


Augusta 


ILLINOIS. 


TRIBUNE  . 

Circulation  A.  B.  C.  report,' 
leased  wire  report  United  Press. 


...  .Hastings 
7,100.  Full 


HBRAI.D-NEWS  (Circulation  15,190) . Joliet 

STAR  (ClrrnlatloB  21,680) . Ptorla 


IOWA 


OHIO. 


vindicator  . Youngstown 


PENNSYLVANIA. 


REGISTER  A  LEADER  . Des  Moines 

EVENING  TRIBUNE  . Des  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 


successful  farming  . '.Des  Moines 

More  than  700,000  circulation  guaranteed  and 
proven  or  no  i«y.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


times  . . 

DAILY  DBaiOCBAT . Johnstown 

TIMES-LEADBR  . Wilkes-Barre 


TENNESSEE. 


MASONIC  HOME  JOURNAL _ tj)nlavllle.  Ky. 

(Spmi-Monthly,  32  to  04  pageit. )  Qunrante^ 
larfcunt  circulation  of  any  Mnaonic  publication  In 
the  world.  In  excess  of  00,000  copies  monthly. 


banner  . NaahvlIIe 


TEXAS 


•LOUISIANA 


TIMES-PICAYUNE  . New  Orleans 


CHRONICLE  . Houston 

Ihe  Chronicle  guarantees  a  circulat'on  ol 
35,llUU  dully  and  45,0UU  Sunday. 


MICHIGAN 


PATHIOT  (No  Monday  Issne)  . Jackson 

least  Gov.  Statement — Dally,  11,403:  Sunday, 
12,568.  Member  A.  B.  C.  and  A.  N.  P.  A'. 
Flat  rate  2  cents  line;  full  position  2%  cents  line. 


MINNESOTA. 


TRIBUNE,  Morning  and  Evening. .  .Minneapolis 


MISSOURI 


UTAH. 


HERALD-REPUBLICAN  . Salt  Uke  City 


VIRGINIA 


DAILY  NEWS-RECORD  . llurrlaonburg 

III  the  famous  Valley  of  Va.  only  paper  lo 
the  richest  Agricultural  Couuty  lu  United  States. 


WAtiHlNQTUN 


POST  DISPATCH  . St.  f-oula 

Is  the  only  newspaiier  in  Its  territory  with  the 
iK-autlful  Rotogravure  Picture  Section.  Clrcu- 
l.vtiun  first  four  months,  1916: 

Sunday  average  . 37.'i,428 

Dailj  average  . 217,228 


POST-lNTELLIOENCEK  . Seattle 


CANADA 


MONTANA  - - - 

- -  ONTARIO 

MI.VER^ . Butte _ _ 

Average  dully  11.1)65.  Sunday.  20,189.  for  3 

months  ending  March  20,  1916.  FURR  PHKSS  . Isondon 


ROLL  OF  HONOR 


The  following  publlsheri  guarantee  cln-iilatton  NEBRASKA, 

and  willingly  grant  any  advertiser  the  privilege  ■■  ■ 

uf  a  careful  aud  ezhuuative  luvestlgatlon.  FItEIK  PRESSE  iCir.  I3.S,,’|84)  . Lincoln 


ILLINOIS.  NEW  YORK 


8KANDINAVBN 


.Cbioigo  HOEI. letting  della  SERA 


New  York 
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The  Boston 
Evening  Record 

Independent,  optimistic, 
published  in  the  interest 
of  its  35,000  readers,  and 
growing  every  week  be¬ 
cause  people  believe  in  it. 

Rate,  r.o.p.  12  cents  a  line,  flat 

Represented  in  New  York  by 

Bryanty  Griffith  &  Fredricks 


From  Jan.  l,  1916,  to 
May  31,  1916,  The 
Louisville  Herald 
showed  a  larger  gain  in 
classified  advertising  than 
the  combined  gain  of  the 
other  three  papers  for  this 
same  period. 

The  trend  of  the  news¬ 
paper  situation  in  Louisville 
is  toward  “the  paper  that 
goes  home.” 

THE  LOUISVILLE  HERALD 

Kentucky’s  Greatest  Newspaper 


EVERYBODY  WANTS 

PERSONALITY 


personality 


Everybody  ntd* 

It.  for  tioth  busi- 
nms  and  social 
aucceaa. 

Every  bualneaa 

man  needs  it  for 
tbe  greater  Influ¬ 
ence  U  gives  bim. 

To  tbe  ralesman 
particularly  pernon- 
allty  la  an  Immense 
SHSet,  enabling  blm 
to  Increase  h>8 
power,  bis  prestige 
and  bis  pruflts. 

“How  to  Devel¬ 
op  Your  l*er- 
aonality.”  is  a 

complete  course  in  ^ 

tlie  ilevelopment  of  Don't  envy  a  strong 
Personality.  It  pre-  personalltv;  develop 
sentk  a  subject  of  yours. 

iinlverMil  interest 

in  a  most  Interesting  and  practical  way. 

\  SpIrntlifI  Premium  to  OITer  Your 
Women  Keadern  or  %'onr  Advrrtln- 
ItiK  Staff. 

Ketail  value,  tl.OO.  Attractive  discounts  on 
iiuantilles.  Sample  on  receipt  of  retail  price. 
M.iiiey  iMick  if  you  are  not  satlsfled  and  re¬ 
turn  Issdt  In  5  days.  Ask  for  quantity  quo 
tations. 

S.  BI..4KE  WII.I.SDEY 
Distributor 

IlMMi  Ifeyworth  BldK,,  Chleaco. 


Colorado  Springs 

and 

THE  TELEGRAPH 

An  A.  B.  C.  Paper 

j.  p.  McKinney  &  son 

New  York  Detroit  Chicago 


FRIDAY  THE  THIRTEENTH 
LUCKY  FOR  THESE  BOYS 

Aviatrix  Showered  Dimes  Upon  Newsies 
of  the  Wichita  (Kan.)  Eagle  and 
Later  They  Saw  a  Show  and  Ate  Pan¬ 
cakes,  After  Having  Their  Pictures 
Taken  for  the  Movies. 

In  Wichita,  Kan.,  soon  after  breakfast 
on  Friday  morning,  October  13,  news- 
lioys  began  to  gather  at  the  Eagle  office. 
Each  minute  the  crowd  increased,  until, 
about  nine  o'clock,  206  newsies  were  in 
the  office  and  in  the  street. 

S.  D.  Ixmg,  business  manager  for  the 
Eagle,  got  them  to  line  up,  and  the 
little  fellows  began  to  wonder  what  wa.s 
coming  next.  They  had  turned  out  to 
l>e  the  guests  of  the  Eagle,  and  of  a 
party  at  the  Forum,  and  had  heard  that 
a  motion-picture  man  was  going  to  take 
their  pictures  to  show  "all  over  the 
world.” 

Ruth  Law,  the  famous  aviatrix,  drove 
up  in  her  wire  wheel  car.  “Gee,  kid, 
there’s  the  flyer,”  whispered  one  lad, 
and  the  news  went  down  the  line,  which 
liegan  to  wobble.  But  Mr.  Long  kept 
the  boys  in  hand,  and  then  they  were 
told  that  Miss  Law  was  going  to  to.ss 
dimes  to  them.  That  was  almost  too 
much  and  again  a  riot  threatened. 

When  the  first  handful  of  dimes  went 
sailing  towards  the  boys,  pandemonium 
broke  loose.  The  boys  made  a  rush  for 
the  beautiful  car,  and  Miss  Law's  face 
took  on  a  shade  akin  to  white. 

“Oh,  they'll  scratch  my  car  all  up,” 
she  exclaimed,  but  some  bulky  men  got 
in  the  way  and  waved  the  scrambling 
lads  back.  More  dimes  sailed  towards 
the  lads  and  more  scrimmages  followed. 
Miss  Law’s  car  was  being  slowly  driven 
along  the  place  where  once  a  line  of 
Ixiys  .stood.  There  was  nothing  like  a 
line  by  this  lime.  Instead  the  ground 
was  covered  with  a  heap  of  legs,  heads, 
and  squirming  bodies. 

Once  the  pile  of  boys  rolled  partly 
under  the  machine,  and  it  was  stopped 
while  Mr.  Long  and  .some  more  of  the 
Eagle  folks  pulled  boys  from  under. 
They  had  crawled  there  after  rolling 
dimes. 

At  last  the  dimes  were  distributed, 
there  having  been  something  like  150 
thrown  boy  ward.  Mr.  Long  whispered 
to  the  little  merchants  to  line  up  and  as 
Miss  Law  drove  away  to  cheer  her. 
They  did  so  with  a  hearty  good  will,  and 
to  show  her  appreciation  she  reached 
in  her  pur.se,  took  out  a  dollar  bill,  and 
to.s.sed  it  at  the  little  Wichitans. 

A  near  riot  ensued  and  out  of  the 
weaving  pile  of  miniature  humanity 
came  Earl  Baxter,  smiling,  with  his  hand 
shoved  hard  in  his  pocket,  where  repos¬ 
ed  the  dollar  bill  in  a  wad.  One  lit¬ 
tle  fellow  got  up,  looked  at  the  car,  and 
shouted,  “My,  ain’t  she  purty.” 

Off  to  one  side  was  a  motion -picture 
camera,  and  turning  the  crank  was  M. 
B.  Faidley,  of  the  Univer.sal  Animated 
Weekly  Film  Service.  Mr.  Faidley 
turned  the  crank  until  400  feet  of  pic¬ 
ture  had  been  secured.  The  Wichita 
Eagle  was  the  background,  the  newsboys 
the  feature;  Miss  Law,  the  daring  avia¬ 
trix,  the  headliner.  The  film  will  be 
.shown  in  local  and  nearby  picture 
houses. 

Preceded  by  a  band  the  boys  marched 
away  to  the  Forum,  where  they  spent 
several  hours,  enjoying  the  show  and 
eating  pancakes  at  the  booth  of  a  local 
flour  mill. 

Advertising  is  like  running  for  office; 
maybe  ft  will  win,  and  maybe  it  won’t. 
But  most  people  are  willing  to  try  it. 
^E.  W.  Howe. 


UNIQUE  AID  TO  CIRCULATION 

Illinois  Daily  Uses  Political  Primary 
Lists  to  Get  New  “Prospects.” 

The  Rock  Island  (Ill.)  Daily  Union 
has  hit  upon  a  unique  idea  of  assisting 
the  circulation  department  at  very  little 
expense.  The  primary  list  for  the  last 
election  is  secured  and  the  Republican 
names  separated  from  the  rest.  The 
names  of  those  now  taking  the  Union 
are  then  eliminated.  The  names  of  all 
Republicans  not  taking  the  Union  are 
then  turned  over  to  the  carriers,  each 
receiving  a  list  on  his  route.  The  car¬ 
riers  then  “go  after  the  prospects.” 

One  name  on  each  route  is  selected 
aDd  placed  in  an  envelope  by  the  cir¬ 
culation  manager  and  an  extra  50  cents 
is  given  if  that  name  is  landed.  One 
name  from  all  the  routes  is  also  select¬ 
ed  and  sealed  in  an  envelope,  no  one 
knowing  it  but  the  manager.  The  boy 
landing  that  prospect  receives  $5  for  his 
trouble.  A  time  limit  is  set  and  no 
prizes  are  awarded  until  -that  time  is 
reached.  A  special  edition  of  the  paper 
is  run,  made  up  of  the  regrular  paper 
with  two  full  columns  on  the  front  page 
full  of  “punch  and  pep,  telling  the  pros¬ 
pect  why,  when,  how,  and  where.” 

Magazine  for  Newsboys 

A  new  magazine  published  in  Hous¬ 
ton,  Tex.,  and  known  as  the  “Neutral 
Magazine”  has  just  appeared.  Miss 
Ferdir  Trichelle,  founder  and  super¬ 
intendent  of  the  Emma  R.  Newsboys’ 
Home,  in  Houston,  is  also  founder  of 
the  magazine  and  will  serve  as  its 
managing  editor.  The  magazine  will  be 
devoted  to  the  interests  of  Houston 
newsboys.  Oliver  Allstrom  will  be  edi¬ 
tor,  and  L.  B.  Colby,  Rex  Dunbar  Fra¬ 
zier,  R.  R.  Van  De  Mark,  and  Harry 
Van  De  Mark  are  associate  editors,  and 
Dick  McHale  is  cartoonist. 

T^-Cent  Basis  Wins 

That  a  newspaper  may,  without  se¬ 
rious  curtailment  of  its  sales,  change 
from  a  penny  to  a  two-fent  paper,  has 
been  demonstrated  by  the  Seattle  Po.st- 
Intelligencer.  It  had  been  freely  pre¬ 
dicted  that  the  policy  would  fail  in  a 
city  where  penny  newspaper  competi¬ 
tion  is  so  strong  fis  in  Seattle;  yet  the 
management  of  the  P.-I.  made  the  in¬ 
novation,  and  have  discovered  that 
their  readers  have  remained  loyal,  and 
are  quite  willing  to  bear  a  share  of  the 
increased  cost  of  publishing. 

Paper  for  Its  Newsboys 

The  Duluth  Herald  prints  a  .small 
four-page  paper  called  the  Herald  Hus¬ 
tler,  for  distribution  among  the  boys 
who  deliver  that  newspaper  to  tiie 
homes.  Items  of  interest  to  the  boy.s, 
a  list  of  honor  containing  the  names 
of  those  who  pay  their  paper  bills  early 
and  one  showing  the  boys  who  have  not 
had  a  complaint  of  any  kind  against 
them  during  the  preceding  month,  arc 
contained  in  Its  columns. 

One-Cent  Zone  Restricted 

Prices  on  the  New  York  Evening 
Journal  have  been  adjusted  during  the 
ueek  so  that  now,  out.side  of  the  Met¬ 
ropolitan  or  twenty-flve-milo  limit,  the 
price  is  two  cents  a  copy.  Heretofore 
many  of  the  sections  within  the  fifty 
inile  limit  have  been  paying  two  cents, 
and  all  outside  of  that  limit  with  the 
exceptions  of  Philadelphia  and  a  few 
other  jioints.  Now  the  one-cent  limit 
will  only  reach  to  a  point  twenty-five 
miles  from  the  New  York  ttity  Hall. 


CIRCULATION  NOTES 

on  last  Monday  night  the  Pittsburgh 
Press  entertained  scores  of  bright-eyed 
boys  who  make  their  living  by  selling 
the  Press,  as  guests  of  the  East  Liberty 
Branch  of  the  Y.  M.  C.  A.  From  6;S0 
to  9  were  the  hours  and  sporting  events 
and  other  amusements  formed  the  pro- 
gramme.  Every  part  of  the  building 
was  in  use,  swimming  pools,  gym,  etc 
while  in  the  dining  room  a  fine  buffet 
luncheon  concluded  the  affair. 


On  October  10,  Mayor  Charles  H 
Adams,  of  Melrose,  Mass.,  was  the  guest 
of  honor  at  the  monthly  meeting  and 
luncheon  of  the  Suburban  Newsdealers 
Association.  The  dinner  was  held  at  the 
Boston  City  Club.  The  theme  of  all 
of  the  talks  was  the  need  for  more 
cooperation  and  organization  .among  the 
members.  Mayor  Adams  is  the  mana¬ 
ger  of  the  Boston  Advertiser  and  the 
Boston  Globe. 

The  Newsboys  Club,  of  Butte,  Mon¬ 
tana,  has  been  presented  with  a  new 
piano  by  Senator  W.  A.  Clark,  to  re¬ 
place  the  old  worn-out  one  that  has  seen 
much  service.  The  presentation  was 
made  on  October  11,  at  a  meeting  held 
in  the  Court  House  at  Butte.  There  is 
an  auxiliary  society  connected  with  the 
club,  composed  of  local  men  and  wo¬ 
men  who  look  after  and  direct  the  af¬ 
fairs  of  the  Club.  There  is  an  annual 
feast  on  New  Year’s  Day,  the  arrange¬ 
ments  for  which  are  always  made  by 
the  auxiliary. 

An  honorary  society,  which  includes 
all  former  newsboys  of  Milwaukee,  has 
been  formed,  one  of  the  objects  of  which 
is  to  present  every  year  to  eight  of  the 
present  day  newsboys  a  year's  mem- 
bership^ln  the  local  Y.  M.  C.  A. 


The  Evening  Telegram,  of  Portland, 
Oregon,  has  inaugurated  a  carriers’ 
conte.st  in  which  a  total  of  $651  in  prizes 
will  be  given,  ranging  from  the  capital 
prize  of  $100  down  to  the  six  lowest 
prizes  of  $1  each.  There  will  be  forty- 
two  prizes  altogether,  divided  into  six 
lots,  the  carriers  of  the  city  iioing  di¬ 
vided  into  six  districts.  Each  district 
will  receive  seven  prizes  from  $40  down 
to  $1,  and  one  boy  winning  one  of  the 
first  prizes  will  also  win  an  additional 
$60.  The  prizes  will  be  awarded  on  the 
credit  system,  credits  being  given  for 
new  subscribers,  renewals  of  old  sub¬ 
scriptions,  good  conduct,  promptness 
and  payment  of  bills.  As  a  starter, 
every  boy  turning  in  five  new  orders 
the  first  week  received  500  extra  credits, 
and  every  boy  turning  in  twenty  before 
October  28,  will  receive  5,000  extra 
credits.  Special  credits  are  allowed  for 
each  day  a  boy  goes  without  a  com¬ 
plaint;  and  every  boy  going  through  the 
contest  without  a  complaint  receives 
1,000  extra  credits.  The  conte.st  will 
clo.se  November  25. 


Higher  Prices  for  Paper 
Toronto  dailies  are  moving  in  the  di¬ 
rection  of  higher  prices  to  subseriliors 
and  casual  buyers.  Two-cent  papers 
are  not  far  away.  Already  paragraphs 
foreshadowing  the  higher  prices  are 
appearing  in  the  public  press.  In  all 
Canada  approximately  185  weekly  pub¬ 
lishers  have  rai.sed  their  sub.scription 
price  from  $t  to  $1.50.  LittL  re.si.stence 
is  lieing  experienced  by  publishers  In 
making  the  lncrea.se. 
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newspaper  activities  in  many  cities  early  days  of  the 

-  sphinx  club 

Various  Plans  and  Schemes  That  Are  Being  Employed  to  Build  ^concju<ird  from  Page  12.) 

Circulation  and  Increase  Prestige.  „  ^ 

^  Kobert  H.  Ingcrsoll  remarking  to  me 

In  connection  with  the  newspaper  On  September  24  and  26  the  Hough-  ^t  one  of  the  early  meetings,  shortly 

windcrw  disj'lay  week  of  the  A.  N.  P.  A.  ton  (Mich.)  Mining  Gazette  put  out  after  he  became  a  member,  that,  in  his 

the  Joliet  Herald-News  offered  special  its  fall  fashion  numbers.  The  issue  opinion,  the  club  had  the  wrong  name, 
prizes  amounting  to  a  total  of  $20  for  of  September  24,  thirty-two  pages,  con-  He  thought  that  it  ought  to  have  been 
the  be.st  window  display  of  local  mer-  tained  3,023  Inches  of  advertising,  while  called  the  “Roasting  Club.”  There  was 
chants.  Hast  year  there  were  only  that  of  the  26th,  twenty-four  pages,  held  jn  the  early  days  a  delight- 

twelve  indifferent  displays,  but  this  2,322  inches.  The  two  editions  were  fpoUog  of  camariiderle  which  en- 

u-eek  twenty  merchants  competed  for  handled  by  J.  R.  Pimlott,  and  make  a  beared  the  meetings  to  all  those  who 
;he  nrizes  ‘^he  best  decorated  window  very  good  showing  for  a  newspaper  in  attended  them. 

'  ‘  J.r,  the  »  city  with  a  population  of  only  5,100.  Amomr  the  vpfv  pnrlv  rppriiita  tn  thp 


the  be.st  window  display  of  local  mer¬ 
chants.  Hast  year  there  were  only 
twelve  indifferent  displays,  but  this 
week,  twenty  merchants  competed  for 
the  prizes.  The  best  decorated  window 
drew  a  prize  of  $10,  the  second  $5,  the 
third  $3,  and  the  fourth  $2. 


iry  gooa  snowing  lor  a  newspaper  lu  attended  them. 

city  with  a  population  of  only  5,100.  Among  the  very  early  recruits  to  the 

Sphinx  Club  Vvere  Frank  A.  Alunsey, 
On  the  second  day  of  the  World  Se-  oeneral  t'harles  H.  Taylor,  of  Boston; 


The  Philadelphia  Evening  Ledger  has 

Ju  ,  t.  t-lv.  12  »ch  day  to  tho  wo-  "o'  ‘I’  answered  9.2»7  ^'Klah- 

Dcgun  lu  fai.v  V  queries  on  the  telephone  for  the  score.  .  u  t.-.  /•'■iKK™ 

man  who  sends  in  the  best  letter  on  unprecedented  record  was  made  arD^xov'  and  F  T  PcHne 

household  or  other  subjects  of  interest  through  the  installation  of  .... 

to  feininine  readers  of  the  woman  s  corns  of  expert  operators.  A  direct  fiiist  ukeat  adntcutise.ment. 


This  unprecedented  record  was  made 
possible  only  through  the  installation  of 
a  corps  of  expert  operators.  A  direct 
wire  to  the  ball  field  in  Brooklyn,  with 
a  corps  of  trained  men  handling  the 
The  Paws  and  Claws  Club  of  the  bulletins,  made  it  possible  not  only  to 
Philadelphia  Sunday  Public  Ledger,  answer  this  tremendous  number  of 
which  has  1,000  members  and  is  guided  queries,  but  also  to  keep  interested 
by  the  editor  of  the  children’s  page,  thousands  of  other  fans  who  blocked  the 
Ruth  I’luinly  Thompson,  has  held  a  street  in  front  of  the  office  in  Boston 
photographic  exhibition  of  its  mem-  w’atching  the  game  on  the  score-board. 

bers,  which  are  dogs,  cats,  parrots,  tur-  - 

tics,  and  other  varieties  of  the  animal  The  Rocky  Mountain  News  and  the 
or  bird  kingdom.  The  rules  of  the  Denver  Times  are  very  proud  of  the 
show  were  that  the  portraits  of  the  fact  that  an  announcement  flashed  on 
pets  mu.st  be  taken  by  the  owners,  and  the  screen  of  a  theatre  in  Denver,  to 
three  cameras  and  a  dozen  photograph-  the  effect  that  that  particular  theatre 


Wolstan  Dixey,  and  F.  L.  Perine. 

FIllST  OKEAT  ADNTCUTISE.MENT. 

The  first  great  advertisement  ob¬ 
tained  l)y  the  club  was  Mr.  Munsey’s 
famous  address  on  the  advertising 
agents’  con. mission,  delivered,  as  I  re¬ 
call  it.  during  the  club’s  second  year  or 
the  end  of  the  first  year.  Mr.  Mun- 
.sey  is  nothing,  if  not  original,  and  at 
the  head  of  the  procession.  The  radi¬ 
cal  stand  he  took  on  the  commission 
question  caused  a  great  deal  of  discus¬ 
sion.  1  will  remark,  however,  that 
1  think  the  country  has  been  since 


ic  albums  were  awarded  as  prizes. 

The  Chicago  American  has  started  a 
cru.sadc  to  improve  the  quality  of  gaso¬ 
lene  dispensed  to  automobilists.  At  the 
instance  of  the  American,  the  City 
Council  is  expected  to  take  up  the  mat¬ 
ter  with  a  view  to  passing  an  ordinance 
fixing  a  standard  grade  below  which  no 
gasolene  may  be  sold.  The  American 
announces  that  it  will  transmit  peti¬ 
tions  for  such  an  ordinance  to  the 
Board  of  Aldermen. 

Two  special  “Dollar  Day”  editions  of 
Michigan  newspapers  were  is.sued  re¬ 
cently.  The  Flint  Journal  issued  an 
edition  of  30,000  copies  of  an  80-pago 
newspaper,  wliile  the  Manistee  News- 
Advocate  al.so  brought  out  an  extra  large 
edition  of  their  paper,  filled  with  in- 
tere.sting  advcrti.sing  featuring  the  .sales 
of  the  day. 

The  Brown  Daily  Herald,  issued  by 
the  students  of  Brown  University,  will 
on  December  2,  celebrate  the  twenty- 
fifth  anniversary  of  the  establishment 
of  the  paper.  There  will  be  a  special 
edition  and  a  dinner.  All  of  the  four¬ 
teen  alutnni  who  put  the  paper  on  its 
feet  are  expected  to  be  present. 

More  than  1,300  Baltimore  gardens 
competed  in  the  seventh  annual  home 
garden  contest  conducted  by  the  Bal¬ 
timore  Evening  Sun.  There  were  thir- 
ty-.six  prizes  awarded.  The  city  was 
diviiled  into  six  di.stricts  and  prizes  of 


the  effect  that  that  particular  theatre  Kiadually  coming  to  Mr.  Munsey’s 

advertises  only  in  those  two  newspa-  the  ultimate  settlement 

pers,  brings  forth  each  time  a  burst  of  advocated  by  him. 

applause  noted  for  his  numer- 

_  ous  speeches.  Occasionally,  like  Silas 

More  changes  in  the  Ad-Visor  col-  J'oPl’ed  into  poetry.  Tho  ex- 

umn  of  the  New  York  Tribune  are  an-  i^cncies  of  business  life  soon  took  Mr. 
nounced  this  week.  Tho  announcement  ^-'Wis  to  London,  where,  in  company 
in  last  week’s  Eiutor  and  Pubusheu  of  "  'tt'  several  former  New  Yorkers,  includ- 
the  fact  that  Samuel  Hopkins  .\dams  number  of  Englishmen,  they 

hnri  Uis.  with  nnl_  Organized  the  SphinX  Club  of  LondOn. 


PHILADEHPHIA 

Americans  Greatest 
Industrial  City. 

The  yRESS 

Philadelphia! s  Great 
Industrial  Paper. 

Representatives 
LOUIS  GILMAN 

World  Building.  NEW  YORK 

C.  GEORGE  KROGNES, 

Marquette  Building,  CHICAGO 

Pttsburg  iiatiati’Ii 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WAHLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 

Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building.  Philadelphia 

Artistry  in  the  creation  of 

A  newspaiier  must  come  only  with  tlie 
ri|)one4l  experience  of  years.  85  years  of 
newspa|H»nlom  has  enabled  The  Free  Press 
to  Indelibly  associate  Itself  with  the  oldest 
and  best  families  of  Detroit.  The  Fifth  City. 

Site  Betroit  Jfree 

"UioMgan’i  Qreateit  Newtpaper." 


had  severed  his  connection  with  the  col-  ^immx  v.iuo  oi  ixmaon. 

umn  and  was  acting  only  in  an  adviso-  , 

rial  capacity  is  followed  by  the  an¬ 
nouncement  In  the  Tribune  that  on  and  one  of  the  early  dinners  the  menu 

after  November  1  the  payment  of  $2  and  cards  were  particularly  interesting. 


$50  as  prize.s  for  letters  to  the  column 
would  be  discontinued.  Heretofore  for 


Each  one  of  the  diners  found  at  his 
plate  a  menu  card  containing  on  the 


exclusively  to  cuts  of  store-window  de¬ 
signs,  the  photographs  having  been 


prominence  in  the  field  of  shops  for  j)  invited 
women  was  represented  in  that  issue.  ^  delegation  t 
It  was  not  a  “Special  Feature  Num-  Perme  am 
her,”  but  rather  a  well-arr  inged  news-  ggnt  our  club, 
paper  In  which  autumn  fashion  adver¬ 
tising  was  displayed  on  live  news  made  i 

pages.  Enough  Illustrations  of  the  During  the 
latest  creations  in  women’s  wear  w’ere  m,. 


$10,  $6  and  $4  were  given  for  the  three  distributed  throughout  to  attract  in- 


lK‘st  gardens  in  each  district.  Addition¬ 
al  jirizos  were  given  for  the  best  two 
.school  window  boxes  at  the  opening  of 
tlie  schools;  prizes  for  children’.s  gar¬ 
dens;  for  olitaining  largest  number  of 
new  entries,  and  several  special  prizes. 
During  the  .summer  every  garden  in  the 
contest  was  visited  twice. 


terc.st  without  monopolizing  the  news- 


papei .  Only  one  special  article,  Au-  jfj,  scope,  and  perhaps  I  might  say 

tiimn  FnoViirvna  frr„r,  Fo-iu  ^ 


tumn  Fashions  from  Paris  Salons,’ 
gave  the  nece.ssary  amount  of  profes 


VERREE  A 
CONKLIN 


Fartiga 

RtpnMiUtiTM 


every  letter  published  in  the  column  $2  front  page  a  pen  and  ink  sketch  of  hiin- 
was  paid,  and  at  the  end  of  the  month  *■'  some  characteristic  pose,  sug- 

$50  was  paid  as  a  special  prize  for  the  nested  by  his  business  connection,  or  by 
best  letter  published  during  the  month,  .some  personal  idiosyncrasy.  Each  card 

-  was  a  separate  piece  of  work  done  by 

Tho  Providence  (R.  I.)  papers  de-  will  Phillip. Hooper,  one  of  the  sixteen 
voted  from  two  to  five  pages  last  week  charter  members  of  the  club. 


One  of  the  mo.st  interesting  of  the 
early  addresses  made  before  the  Sphinx 


taken  during  the  National  Window  ^^^s  one  by  Robert  C.  Ogden.  He' 

Display  Week  demonstration.  illustrated  his  remarks  by  passing 

around  photographed  reproductions  of 
The  New  York  Evening  Post  on  Oc-  rjf,d  ink  sketches  pertaining  to  the 

tober  11  presented  an  unusually  strong  subject  of  his  speech, 
display  of  fall  and  winter  fashions  for  During  the  club’s  first  year,  the  Ad- 
women.  Practically  every  store  of  vertising  Writers’  Club,  of  Washington, 


1).  C.,  invited  the  Sphinx  Club  to  send  | 
a  delegation  to  one  of  its  dinners.  F. 
1.1.  Perme  and  I  were  sent  to  repre- 


MADE  NATIONAL  IN  SCOPE. 


During  the  club’s  fourth  year,  while 
Mr.  Rowell  was  president,  it  was  de¬ 
cided  to  accept  non-resident  members. 
This  made  the  club  really  national  in 


The  largeet  two-oent  morning  circulation  tn 
/Lmerica. 


In  Philadelphia 

For  over  half  a  century 

THE  EVENING 
TELEGRAPH 

Ims  reuclitHl  more  nu  n  and  women 
of  education,  reflnement  and  BUY¬ 
ING  POWER  than  any  other  Phil¬ 
adelphia  newspaper,  and  its  posi¬ 
tion  is  stronger  today  than  ever 
before  in  its  Tiistory. 

More  than  a  million  and  a  half 
lines  of  paid  advertising  gained 

during  first  eight  months  of  1016 
— II  greater  gain  than  that  of  ANY 
ojher  Philadelphia  newspaper, 
morning  or  evening. 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Melropolilan  Tower.  N.  Y. 
John  CIsM,  Peoples  Gas  Bldg.,  Chicago 
Foreign  Advertising  Representatives 


ternational.  Among  tho  non-re.sldent 
members  who  first  came  In  were  Gen- 


(Icn.s;  for  obtaining  largest  number  of  .sional  information  demanded  by  the  ppjjl  t’harles  H.  Taylor,  of  Boston-  the 
new  entries,  and  several  special  prizes,  woman  who  keeps  abreast  of  the  fash-  1^*0  p  w  Post  nf  Hattie  PreeU-  vr 

I. he  he  l«n9.  - -  W  Thamley,  of  ■KoohLto'  Sm  u": 

contest  was  visited  twice.  The  l.cxington  (Ky.)  Herald  is  in-  (’ormick,  t’harles  H.  Fuller,  D  M 

stalling  a  new  tubular  plate  Duplex  i,ord,  and  John  Lee  Mahin,  all  of  Chi- 
The  t’leveland  (t).)  Press  has  pur-  press,  capable  of  making  a  run  of  32,000  cago;  ('harles  Arthur  Carlisle,  of  South 
ciiased  a  plot  of  laud,  52  feet  by  100  twenty-page  papers  per  hour.  Hond,  Ind.;  H.  J.  Heinz,  of  Pittsburgh; 

feet,  adJoiniiiK  its  property  at  I tock well  -  Kllis  H.  Ctimbel,  of  Philadelphia,  and 

Avenue  and  East  Ninth  Street,  to  the  The  average  man  thinks  so  much  two  who  were  then  known  as  the  fam- 


enaseq  a  plot  of  laud,  52  feet  by  100  iwemy-pagc  papers  per  nour.  Hend,  Ind.;  H.  J.  Heinz,  of  Pittsburgh; 

feet,  adJoiniiiK  its  property  at  I  tock  well  Kllis  H.  Gimbel,  of  Philadelphia,  and 

Avenue  and  East  Ninth  Street,  to  the  The  average  man  thinks  so  much  two  who  were  then  known  as  the  fam- 
we.st,  for  the  purpose  of  providing  addi-  about  his  amliitions  that  he  doesn’t  work  ous  Philadelphia  Siamese  twins:  the 
tional  press-room  facilities.  Construe-  at  them  as  much  as  he  should. — E.  W.  late  W.  Atlee  Burpee  and  the  late  Wil- 
tion  work  will  be  started  next  spring.  Howe.  Ham  Henry  Maule. 
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PEAK  OF  DEMAND  FOR  NEWS  PRINT  REACHED 
DECLARES  LEADING  PAPER  MANUFACTURERS 


The  McClure  Method 

Our  feature*  are  sold  od  their  indirldoal 
I  merit. 

■  Any  nerrlce  maj  be  ordered  *10(17. 

THIS  MEANS: 

The  (reateat  poselble  rarietj  from  which 
!  to  chnoee. 

I  The  «uhmittin(  of  each  feature  to  jour 
j  own  editorial  judgment. 

I  The  npimrtiinity  to  older  a  budget  con- 
i  ■luting  onlj  of  what  you  want, 
j  A  iteflnite  reduction  from  indlTidual  price* 
j  on  biidgeta. 

H'rite  um  lor  (ample*  of  oar  Bunday  Col¬ 
ored  comic*,  daily  comiet,  aiomea'*  feature*, 
bedtime  etoriee,  fiction,  etc. 

The  McClure  Newspaper  Syndicate 
120  West  32nd  St  New  York 


Women’s  Features 


Ask  for  samples  of  the  following: 

Oliphant’s  daily  fashion  service, 
j  Rhcta  Childe  Dorr’s  editorials.  Zoe 
I  Beckley’s  “Her  Side — and  His.” 
I  “Problems  of  Everygirl.” 

j  The  Evening  Mail  Syndicate 

203  Broadway  New  York 


AHRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

TcB'pMLfe  preH  priats  from  •  4,  6*  8  or  tO 
pmft  /  column  pnper  at  5000  per  hour. 
Twelve-pnce  preaa  prints  4.  6,  8.  10  or  12 
pmfe  7  column  pnpen  at  4500  per  hour. 

StnJ  fof  furihet  it\formation 


Walter  Scott  &  Co. 

Plainfield.  N.  J. 


THE  SAME 

CENTRAL  PRESS  ASS’N 


which  supplied  national  convention  re¬ 
ports  by  William  J.  Bryan,  Irvin  S. 
Cobb,  and  Samuel  G.  Blythe,  fur¬ 
nishes  day  in  and  day  out  a  practical, 
j  sensible  illustrated  matrix  service. 
I  Ask  for  samples  and  prices.  Write 
j  either  to  our  eastern  office  in  the 
!  New  York  World  building,  or  our 

central  office  at  Cleveland. 

- ‘ 


NEWSPAPER 

prosperity  Is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

I  by  experts  means  material  and  meth- 
j  ods  that  have  been  PROVED. 

j  Let  u*  tend  yen  tamplee  ef  our  col- 
:  ored  comict,  daily  and  Sunday 

j  Paget  m  black  and  celort. 

Newspaper  Feature  Service 

M  KOENIGSBERG,  Manager 
87  WEST  89TH  ST.,  NEW  YORK 


(Concluded  from  Page  5.) 

The  basis  on  which  news  print  will 
be  sold  in  the  future  will  be  different  in 
many  respects  than  has  been  the  case 
for  the  past  quarter  of  a  century.  It 
has  been  the  custom  of  the  large  manu¬ 
facturers,  in  the  past,  to  carry  reserve 
stocks  at  the  mill  and  in  w'arehouses  at 
destinations  in  the  larger  cities  of  the 
I'nited  States.  This  practice  is  to  be 
discontinued  on  January  1.  Publish¬ 
ers  after  that  date  will  make  their  pur¬ 
chases  f.  o.  b.  mill,  and  will  be  com¬ 
pelled  to  pay  the  freight,  storage,  cart¬ 
age,  and  all  other  charges,  as  well  as 
be  responsible  for  their  own  reserve 
stocks. 

That  is  to  say,  the  mills  will  not  un¬ 
dertake  to  carry  at  central  points,  or  at 
the  place  of  manufacture,  an  additional 
amount  of  paper  to  take  care  of  any 
unusual  or  extraordinary  demand.  Kur- 
ther,  publi.shers  will  be  required  to  or¬ 
der  white  paper  on  a  fixed  yearly  ton¬ 
nage  ha.sis.  with  no  leeway  whatever, 
and  will  be  required  to  accept  delivery 
at  the  rate  of  one-twelfth  of  the  total 
amount  every  month. 

This  means  that  publishers  must  ac¬ 
cumulate  their  own  reserve  stocks  dur¬ 
ing  January,  July,  August,  and  Sep- 
temlier,  using  during  their  busy  months 
and  their  i>eriod  of  heaviest  demand,  the 
amounts  received  from  the  manufactur¬ 
ers,  plus  the  amount  they  manage  to 
hold  in  the  warehouse  for  their  own 
reserve. 

ITXED  TONNAOE  CXINTRACTS. 

This  plan  of  contracting  for  a  fixed 
tonnage,  with  the  understanding  that 
publishers  will  not  be  allowed  to  go  be¬ 
yond  that  amount,  has  been  drafted 
into  the  form  of  a  contract  by  a  number 
of  the  mills,  and  agreements  on  this 
basis  are  being  made  for  the  coming 
year.  The  manufacturers  are  thus 
compelling  publishers  to  build  up  their 
own  reserve  supplies,  a.  responsibility 
which  the  mill  men  have  accepted  in 
the  past.  The  idea  of  the  news  print 
makers,  they  say.  is  to  avoid  a  repeti¬ 
tion  of  the  condition  that  confronts  the 
publishers  of  the  United  States  at  the 
present  time. 

According  to  one  well-posted  manu¬ 
facturer,  this  action  was  necessary.  The 
publisher.s.  according  to  this  authority, 
while  they  talked  economy,  declined  to 
practice  what  they  preached.  There  is 
an  average  waste,  in  returns  and  from 
all  other  .sources,  of  .something  like  15 
I>er  cent,  of  all  the  news  print  sold,  and 
the  saving  of  this  amount  would  more 
than  solve  the  problem  at  once. 

"Each  publisher  is  perfectly  agreed 
that  his  competitor  should  put  these 
economies  into  practice  at  once,  but  few 
of  them  have  adopted  it  themselves,” 
he  .said.  "The  result  i.s,  we  are  present¬ 
ed  with  the  spectacle  of  publishers  sud¬ 
denly  being  cut  off  from  a  supply  in 
exce.ss  of  contract  e.stimates  or  stipula¬ 
tions.  who  go  into  the  open  market  and 
do  just  the  thing  they  say  -should  not 
be  done.  They  bid  against  each  other 
for  every  lot  of  paper  that  is  offered, 
and  the  result  is,  some  of  them  have 
paid  as  much  as  seven  cents  a  pound 
delivered.  The  publishers  are  bidding 
against  themselves.  They  have  cre¬ 
ated  artificial  prices,  by  insisting  that 
white  paper  be  put  up  at  auction  and 
knocked  down  to  the  highest  bidder. 
This  condition  will  last  only  during  the 
remainder  of  the  present  year,  for  when 
paper  reaches  3*4  cents  a  pound,  de¬ 
livered,  it  i.s  no  longer  pos.sible  to  prac¬ 
tice  the  wastes  that  have  been  permitted 


in  the  past,  a  thing  that  all  publishers 
are  beginning  to  realize.  We  do  not 
want  a  few  sales  at  high  prices,  with  a 
grumbling  trade,  but  many  sales  at  low 
prices,  a  steady  and  a  continuous  prof¬ 
it,  for  all  of  our  product.  Men  who  bid 
against  each  other  for  paper  are  lining 
the  pockets  of  speculators  with  money. 
Since  the  publishers  will  not  take  the 
•steps  necessary  to  protect  themselves 
from  high  prices,  and  since  they  will 
not  adopt  the  economies  required  to  pro¬ 
tect  themselves  individually,  the  manu¬ 
facturers  are  seeing  to  it  that  all  shall 
be  protected  alike — the  small  man 
against  the  big  man  who -wants  more 
than  his  share,  and  the  little  man,  who 
must  have  white  stock  or  go  out  of 
business. 

CONSUMERS  WILL,  CONFORM. 

"Just  as  soon  as  a  man  realizes  that 
he  can  get  during  all  of  1917  only  a 
certain  amount  of  paper,  and  out  of 
that  he  must  accumulate  his  reserve 
supply,  he  will  begin  to  reduce  the  size 
of  his  paper  to  come  within  the  limits 
of  the  supply  on  hand. 

"In  the  past,  where  a  man  has  con¬ 
tracted  for,  say,  1,000  tons  of  news 
print  a  month,  he  has  ordered  something 
like  1,200,  we  will  say.  In  ten  months 
he  has  ordered  2,000  tons  in  excess  of 
his  contract  specifications,  or  leeway. 
In  the  case  just  cited  the  new  policy 
of  the  mills  will  conserve  the  excess 
supply  of  2,000  tons,  for  under  the  new 
contract,  where  each  publisher  will  be 
com|>elled  to  accumulate  his  own  re- 
.serve  supply,  that  extra  2,000  tons  will 
be  saved  for  the  publishers  who  are  ac¬ 
tually  in  need  of  paper,  who  are  not 
protected  by  contracts,  and  who  do  not 
find  it  to  their  advantage  to  contract. 
Newspaper  publishers  mu.st  practice 
greater  economies  in  the  future,  and 
the  l>e.st  way  to  bring  the  seriousness 
of  the  situation  to  their  attention,  and 
to  prevent  a  recurrence  of  the  present 
critical  condition,  is  to  write  contracts 
that  will  make  it  impossible  to  bring 
a,l>out  an  artificial  condition  like  this 
again.  The  newspaper  men  have  been 
foolish  in  this  matter,  but  they  are  not 
alone.  The  manufacturers  of  news  print 
have  been  equally  as  foolish,  and  just 
as  much  to  blame,  for  permitting  them¬ 
selves  to  be  a  party  to  a  practice  as 
unbusinesslike  as  the  buying  and  sell¬ 
ing  of  white  paper  has  been  in  the  past. 

"If  the  newspaper  publi.shers  do  not 
protect  themselves,  then  the  mill  men 
must  take  steps  to  protect  them 
against  them.selves,  and  this  method 
will  not  only  wipe  out  the  artificial  de¬ 
mand  and  brush  away  the  uncertainty 
that  has  existed  for  several  months 
past,  hut  will  give  to  each  publisher  a 
guarantee,  based  on  his  tonnage  for  the 
past  year,  and  having  that  definite 
knowledge  in  advance,  he  can  make  his 
arrangements  accordingly  and  readjust 
his  business  .so  that  he  may  take  care 
of  all  increases  that  may  come  in  the 
natural  order,  by  cutting  down  the  size 
of  his  paper,  by  reducing  the  number 
of  pages  in  his  Sunday  edition,  and  by 
making  such  other  readjustments  that 
he  will  he  able  to  print  not  only  as  many 
copies  of  his  paper  per  issue  next  year 
a.s  he  has  this,  but  that  he  may  print 
and  sell  a  greater  number  of  copies,  for 
the  demand  for  papers  Is  growing,  and 
an  increase  is  inevitable.  With  definite 
knowledge,  and  with  an  assurance  of  a 
stated  supply,  it  should  be  an  easy  mat¬ 
ter  to  make  impossible  the  repetition 
of  the  present  era  of  uncertainty. 

"We  have  pa.ssed  the  peak  of  the 
cri.si.H— or  will  in  a  few  days— and  with 
the  signing  of  the  new  contracts,  pub¬ 


lishers  will  not  only  see  the  light,  but 
will  take  the  necessary  st.  ps  to  bring 
about  the  desired  change.s. 

FOR  PROTECTION  OF  ALL. 

"These  steps  are  neces.saiy  to  pro- 
tect  all  the  newspaper  pulishers.  Had 
the  present  conditions  been  continued 
paper  would  advance  steadily  in  price 
the  smaller  men  would  be  squeezed  out 
of  business  and  the  larger  would  find 
themselves  carrying  a  burden  lieyond 
their  strength. 

"An  unusual  number  of  publishers 
have  been  in  New  York  the,  past  week 
and  new  contracts  are  being  signed  on 
the  new  plan,  on  the  old  tonnage  basis 
This  is  fair  to  all  alike,  and  i>artial  to 
none.  There  is  enough  paper,  and  more 
than  enough  to  go  around— it  is  simply 
a  matter  of  each  taking  the  amount  he 
should  have,  practice  the  ceunomies  he 
advocates,  and  which  he  will  be  com¬ 
pelled  to  under  the  new  idan,  for  he 
can’t  get  the  paper  to  follow  in  the 
future  the  same  extravagant  methods 
he  has  in'  the  past. 

"Increases  in  paid  subscTii)tions  may 
be  created  by  cutting  off  returns,  and 
all  the  other  forms  of  waste,  for,  as  I 
have  stated,  the  demand  for  ncw.spap- 
ers  is  increasing.  It  is  .simply  a  ques¬ 
tion  of  making  a  greater  number  of 
copies  out  of  the  present  suiiply.  And 
when  this  is  done,  instead  of  raising 
prices,  they  will  be  lower.  Under  the 
new  plan  publishers  will  pay  less  than 
they  do  now,  for  the  tonnage  will  be 
more  equitably  distributed,  the  demand 
will  be  less  than  the  supply,  instead  of 
greater  than  the  supply  at  pre.sent,  and 
which  is  the  reason  for  the  artificial 
market  and  the  artificial  prices.” 

FIVE  HUNDRED-TON  MILL  PLANNED. 

The  North  -American  Pulp  &  Pai)er 
Companies  has  made  a  proimsition  to 
a  number  of  New  York  newspapers, 
looking  to  the  establishment  of  a  mill 
of  500  tons  daily  capacity,  at  Tidewater, 
the  plant  to  be  erected  and  in  operation 
by  January  1,  1918,  at  the  late.st.  The 
proposition  contemplates  an  agreement 
by  which  the  newspapers  will  go  in 
with  the  companies  on  a  plan  to  Ik;  mu¬ 
tually  agreeable,  and  by  which  the  mill 
will  be  assured  a  tonnage  for  a  suffi¬ 
cient  length  of  time  to  justify  its  con¬ 
struction.  This  corporation  owns  10,- 
000  square  miles  of  freeland  forest  in 
Canada,  the  wood  from  which  may  be 
shipped  to  the  United  States  duty  free. 

The  present  production  of  news  print 
amounts  to  approximately  6,000  tons  a 
day.  As  the  mills  work  only  six  days  a 
week,  this  makes  the  yearly  output  1,- 
872,000  tons.  There  is  a  normal  wast¬ 
age,  through  returns,  free  copie.s,  ex¬ 
changes,  service  copies,  pressroom 
wa-ste,  and  the  like,  of  15  per  cent., 
which  figures  900  tons  of  waste  a  day. 
The  actual  shortage  of  news  print  at 
the  present  time  is  500  tons  daily.  If 
all  waste  were  cut  off,  there  would  be 
400  tons  of  exce.ss  paper  on  the  market 
every  day,  and,  according  to  tho.se  who 
are  on  the  Inside,  a  decrease  in  price. 
With  the  publLshers  bidding  against 
each  other  for  every  ton  of  news  print 
that  comes  Into  the  open  market,  or 
which  falls  into  the  hands  of  sjiecula- 
tors,  and  with  the  mills  bidding  for  sup¬ 
plies  with  which  to  make  the  paper, 
prices  have  been  driven  In  some  cases 
to  unusual  high  points. 

It  has  been  said  that  the  exco.s.s  may 
be  supplied  by  working  the  paper  mills 
Sundays.  The  fact  of  the  matter  is 
according  to  one  manufacturer,  it  re¬ 
quires  seven  days’  work  on  the  part  of 
every  pulp  mill  in  the  United  States  to 
keep  the  papier-making  machines  busy 
six  days. 
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TIPS  FOR  DEALERS  IN  NEWSPAPER  EQUIPMENT 

j^ew  Concerns  and  Old  That  Are  or  Will  Be  in  the  Market  for 
Supplies. 


NEW  CORPORATIONS 

CHiCASO— North  West  Press.  Gener¬ 
al  printing.  Capital  $50,000. 

New  York  City— Burnet,  Lew'is  Com¬ 
pany,  Inc.:  capital  stock,  $50,000;  gen¬ 
eral  ’adverti.<=ing  business;  directors, 
Stanley  B.  Hesor,  Harry  E.  Ward,  and 
Peter  S.  Reilly,  all  of  New  York  city. 

RE.V8SELAI3I,  N.  Y.— The  Rensselaer 
Printing  Corporation;  capital  stock, 
$5  000;  printers,  bookbinders,  stationers, 
and  engravers:  directors,  Linn  A.  E. 
Gale,  of  Albany;  Willis  M.  Brewer,  of 
Batli.  and  Charles  A.  Brewster,  of  Addi¬ 
son. 

Kew  York  City— Exhibitors’  Trade 
Review,  Inc.;  carry  on  business  with 
$172,500;  edit,  print,  and  publish  maga- 
aines  concerning  motion  pictures,  pro¬ 
duce  motion  pictures,  and  vaudeville 
material;  directors,  Lee  A.  Ochs,  Louis 
p,  Blumenthal,  and  Charles  M.  Rosen¬ 
thal,  all  of  New  York  city. 

New  York  City— The  Hershman 
Press,  Inc.;  capital  stock,  $900;  operate 
printing  estalilishment;  directors,  Louis 
Hershman;  Simon  G.  Hershman,  and 
Harry  Baer,  all  of  New  York  city. 

Calvert,  Tex.— The  Calvert  Printing 
Company,  of  Calvert;  capital,  $2,040;  in¬ 
corporators:  C.  P.  Jones,  Will  T.  Corby, 
and  O.  1>.  Baker. 

New  York — Dean  Press.,  Inc.,  print¬ 
ing,  advertising,  publishing,  $5,000;  L. 
H  Quenzer,  M.  J.  Zulzer,  P.  J.  O’Brien, 
146  Dean  Street,  Brooklyn. 

New  York — Canfield  &  Walkley,  Inc., 
advertising,  to  carry  on  business  with 
$600;  H.  G.  Knowles,  C.  Kittredge,  J. 
Cook,  30  Church  Street. 


CHANGES  IN  INTEREST 

Belto.v,  Tex. — The  Times  has  been 
purchased  by  R.  M.  Boyle. 

Nebraska  City,  Neb. — R.  L.  Patter¬ 
son  has  taken  charge  of  the  Daily 
News,  one  of  the  oldest  papers  in  Ne¬ 
braska,  for  long  years  owned  by  ihe 
Horton  family. 

Fort  Meyers,  Fla. — Henry  Ford  and 
Charles  G.  Curtis  have  purchased  the 
Daily  Press  from  T.  M.  Callahan. 

Weymouth,  Mass. — Frank  F.  Pres¬ 
cott,  formerly  of  the  Quincy  (Mass.) 
Daily  Ledger,  has  purchased  the  Ga- 
xette. 

The  Bell  County  Times,  published  at 
Belton,  Tex.,  has  been  purchased  by 
R.  B.  Boyle,  of  Melrose,  N.  M.,  who  will 
assume  editorial  supervision  of  the  pa¬ 
per  at  once. 

The  Bennington  (Okla.)  Tribune  has 
been  sold  by  Jes.s  Alexander  to  J.  C. 
Trickery,  formerly  of  Clovis,  N.  M.  Mr. 
Alexander  will  go  to  Ardmore,  where 
he  has  purchased  one-half  interest  in 
the  Parker  Printing  Company. 

Alice,  Tex. — Henry  Barnhouse,  own¬ 
er  and  publisher  of  the  Echo,  has  sold 
the  paper  to  D.  S.  Booth,  of  San  An¬ 
tonio. 

Mifflintown,  Pa.— G.  W.  Wagenseller, 
editor  and  publisher  of  the  Midilleberg 
(Pa.)  Po.st,  has  purchased  the  Juniata 
Star  of  this  place.  New  equipment  will 
be  installed.  J.  C.  Mitchell  will  be  the 
new  manager. 

Monroe,  S.  D.— Miss  Edna  Kemp  is 
the  new  lessee  and  editor  of  the  Citizen. 

Point  Grey,  B.  C.— The  Gazette  has 
been  sold  by  E.  L.  Woodruff  to  Hamar 
Greenwood  and  J.  B.  Sunderland,  and 
will  be  conducted  hereafter  as  a  week¬ 
ly  paper. 


Regina,  Sask. — The  Province  has 
been  purchased  by  a  ncAv  company,  in¬ 
corporated  as  the  Regina  Daily  Post 
Publishing  Company,  Limited,  and  of 
which  W.  F.  Herman,  proprietor  of  the 
Saskatoon  Star,  is  president.  Its  name 
will  be  changed  to  the  Daily  Post  and 
the  staff  reorganized. 

The  Daily  Journal  Company,  of  Pe¬ 
oria,  Ill.,  has  taken  over  the  Peoria 
Morning  Transcript,  and  is  continuing 
the  .same  as  a  morning  paper.  The 
Sunday  edition  of  the  Transcript  is 
merged  with  the  Sunday  edition  of  the 
Journal  under  the  name  of  the  Jour¬ 
nal-Transcript. 


NEW  ENTERPRISES 

Winnipeg,  Man. — The  Canadian  Or¬ 
thodox  Russ,  to  be  printed  in  both  Eng¬ 
lish  and  Russian,  will  shortly  be  started 
here  by  the  Russian  Mission  in  Canada. 
It  will  be  published  under  the  direction 
of  Bishop  Alexander,  the  first  Russian 
bishop  in  the  Dominion. 

Turner,  Ore. — The  Tribune  has  been 
started  by  P.  P.  Hassler. 


DEMURS  TO  FORD  LIBEL  SUIT 


Chicago  Tribune  Says  It  Will  Hasten  the 
Day  of  Trial. 

The  Chicago  Tribune  has  filed  in  the 
Cnited  States  District  Court  a  general 
demurrer  to  the  $1,000,000  libel  suit 
brought  against  the  Tribune  by  Henry 
P'ord.  According  to  the  attorneys  for 
the  Tribune,  the  purpose  is  to  bring  the 
issue  liefore  the  court  squarely  on  its 
merits,  without  resorting  to  technicali¬ 
ties  that  would  cause  delay. 

In  its  demurrer,  the  Tribune  says  In 
effect  that  it  termed  Mr.  Ford  an  an¬ 
archist  because  of  his  alleged  asper¬ 
sions  on  the  flag,  and  liecause  of  the  use 
of  his  vast  wealth  against  ‘‘adequate  "na¬ 
tional  defence,”  and  contends  that  mak¬ 
ing  these  statements  did  not  constitute 
libel  Avithin  the  meaning  of  the  statutes. 

The  demurrer  will  be  argued  within  a 
few  days,  and  if  the  court  then  asks  for 
evidence,  the  Tribune  announces  it  will 
“hasten  the  day  of  the  trial  in  order 
that  the  entire  case  for  and  against  the 
skipper  of  the  Oscar  II  may  be  set  forth 
publicly.” 


Economy  Day  in  Toronto 

A  merchandizing  campaign  and  ad¬ 
vertising  pageant  will  lie  held  on  Octo- 
lier  27  in  Toronto,  promoted  by  the 
Toronto  Ad  Club.  The  day  will  be 
known  as  Economy  Day.  There  will  be 
a  parade  of  floats  to  be  entered  and 
arranged  by  manufacturers,  while  the 
club  will  supply  window  cards  and 
posters. 


CUB  REPORTER 

Wants  onstarn  newspaiKT  iiositioW.  College 
traiiHsl :  class  of  1910;  all  J  inrnnllstlc  courses. 
Some  practical  exis^rlence  in  retail  store,  pub¬ 
licity  an.l  ailvertlsing.  news  writing  ami  copy 
n'ading.  ".Mert  ami  clcarlieadcd ;  lias  a  gisnl 
gronmlwork  in  newspaiKT  fiinilamentals.  An  un¬ 
usually  gisiil  prosiKOt.”  No  big  notions  ns  to 
salary.  .Mention  No.  8S70. 

FERNALD’S  EXCHANGE,  Inc. 

Third  National  Bank  Bldf.  SPRINGFIELD,  MASS. 


FOR  SALE 


Advertinemniti*  undi  r  thin  clonsification,  fifteen 
cents  i>er  line,  each  insertion.  i'ount  sij: 
n'ords  to  the  line. 


FOR  SALE — :*.-(U*ck  prints  4,  U.  8.  10, 

12.  10.  20.  ii4  pap‘^-  Overhiuile.l  niul  rebuilt. 
The  Odss  I’riiitin;:  l*n*ss  (*d.,  UliicaiJo.  Ill. 


FOR  Sale — Inleck  press,  piint.s  4,  0.  8.  10, 
12.  14.  10,  20.  24.  2S.  ^2  jiatfes.  Will  be  over* 
hauled  and  rebuilt.  The  tJoss  FrintiiiK  Dress  Co., 

Chieano.  HI. 


HELP  WANTED 


Aivertisementt  under  tkU  claeeifleation,  /I/teem 
eenti  per  line,  eaek  ineertion.  Count  etm 
vDorde  to  the  line. 


BUSINESS  .M.YN.AGBU— Kor  National  Week¬ 
ly.  ExiKTlcnce  and  some  Iluaueial  backing  es¬ 
sentia  i.  liUKiness  Manager,  B.  o.  Box  1242, 
Wasbliigtoii.  D.  C. 


EXUEUlENrED  ADVERTISING  SOLICITOR 
evening  pai)er.  Duff  SutlierlamI,  Ludlngton. 
■Mich. 


ADVERTISING  SALES.MAN  —  .Advertising 
salesman  wanted.  We  are  not  satisfied  witb 
tile  amount  of  advertising  received  from  local 
merchants.  Some  of  them  have  been  In  busi¬ 
ness  30  to  40  years.  Our  paper  Is  only  20 
years  old.  .Many  have  never  given  us  a  chance 
to  show  what  we  can  do  In  the  way  of  secur¬ 
ing  results.  Perhaps  It  Is  our  fault  ns  sales¬ 
men.  We  have  an  opening  for  a  high-class 
salesman  for  a  temporary  position.  We  know 
of  other  papers  who  are  considering  a  similar 
move.  Dry  goods,  hardware,  and  furniture  are 
the  lines  we  want  pushed.  Aildress  giving  ex¬ 
perience  and  references.  M.  3074,  care  Editor 
and  Ibihllsher. 


F.VRir  EDITOR — Old-eatabliehed  Farm  Stock 
and  Home  Journal  located  In  splendid  field  of 
Southwest  offers  unusual  opportunity  for  man 
of  exiierlence.  character,  ami  ability,  able  to 
Invest  f<wv  thousand  with  services:  Give  par¬ 
ticulars  In  first  letter.  .Address  AI.  3079,  care 
of  Elitor  and  PnbllsheT. 


SITUATIONS  WANTED 


Advertisemenit  under  thie  claisiflcation,  ten 
Cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  ."io  tcorde,  two  insertions  FREE. 


CAPABLE  AND  EXPERIENCED  ADVER¬ 
TISING  SOLICITOR  and  SERVICE  MAX,  23 
years  of  age.  now  emi)loyed  on  imiier  of  25,000 
circulation  in  Middle  Western  city,  desires  i)0- 
sltion  on  small  but  iirogresslve  paisT,  preferably 
in  Western  city.  Address  M.  3077,  care  E<iUor 
anil  IbibllsliiT. 


.VSSIST.UNT  EDITOR — -A  College  woman  with 
Jonnuilistic  training  luiine  from  long  resiihuice 
abroad,  wishes  a  position  as  assistant  mlltor. 
reader  to  a  publishing  bouse,  or  any  connection 
with  a  newspaiier  or  book  concern.  Age  35. 
Has  gixsl  social  and  journalistic  credentials. 
Mmlerate  salary.  Address  M,  3070,  care  Editor 
and  Publisher, 


CIRCULATION  .MANAGER— Thoroughly  ca¬ 
pable  newspaiier  man  wants  iiosltlon  circulation 
manager  large  dally  or  bitslness  manager  small 
city  paper:  satisfactory  references;  temperate, 
reliable.  Box  M.  3075,  care  E<lltor  and  Pub¬ 
lisher. 


ADYERTKINO  MANAGER— Experlence<l  ad¬ 
vertising  manage}'  seeks  connection  with  daily 
paiier  where  he  will  have  an  opportunity  to 
prove  his  worth.  Age  32,  married,  eight  years’ 
advertising  experience.  Best  references  as  te 
character  and  ability;  have  always  earned  good 
salary  by  producing.  Make  offer  In  first  letter. 
Addrefw  Box  208,  Jackson,  Allas. 


< 'I  HIRE.'SPONDEXT — Desires  to  couuei  t  with 
one  or  several  reliable  papers  -with  a  view  to 
furnishing  Chem  with  Washington  corresiiou- 
deuis'.  Could  furnish  a  crispy  news  letter  fea- 
tnilug  Uncle  Sam's  activities,  or  any  special 
work.  Raymond  Lecraro,  Washlugton.  D.  C. 


■VDVKRTISING  .M.AX — Capable  young  man 
with  five  years'  experience,  of  gooil  address, 
well  educated  and  affable,  wu'ks  position  In  New 
^'ork  city.  eltlMT  as  solicitor,  ad  writer,  or 
any  hrauch  of  advertising  wliere  ability  and 
ei.'deaviir  will  la*  of  conseqm'iice.  -Age  25.  Box 
.\I.  .39X1.  care  Elltor  and  Publisher. 


STK.VmGR.aPIIBR  —  Thoroughly  competent. 
ex|)erleiiced,  (slucated,  desires  position.  Reli- 
ab'e.  .Xdvertising  exiierleiHs'.  Best  references. 
.'(211. IKI.  Address  Box  M.  3084,  care  Editor  and 
publisher. 


TK.MiE  KEiPoRTER — “.Somewhere  In  New 
York"  there  Is  a  progressive  trade  pa|M'r  seek¬ 
ing  the  services  of  a  live  ami  energetic  news 
reisirler  and  islltorlal  assistant.  'The  young 
man  capable  of  filling  that  iKisltlon  Is  24  years 
old.  and  is  more  than  making  goml  in  the 
•slitorlal  department  of  a  proinlnent  .Metro|)oll- 
tau  trade  |»'rl  Hllcal.  Four  years'  exiierleiiee 
has  develo|M'd  him  Into  a  eleaii  copy  writer 
ami  a  geifral  ii'l-aromid  editorial  assistant.  If 
you  have  that  Job  eommiinieate  with  Box  3085, 
care  the  Elltor  and  Piibllslier. 


EDITDRI.AL  AND  NEWS  WRITER— Voting 
man  with  wide  exis-rleiice  as  news  and  islltorlal 
writer  di-slres  new  post.  Has  serveil  on  edl- 
t  irliil  staff  of  Metro|HiIltan  pais’r  and  as  eilltor 
of  dally  111  city  of  loo.OoO.  Well  Informed  on 
Politics.  Past  employers  as  reforettees.  Ad¬ 
dress  Ibix  M.  30811.  care  Editor  and  Pithllslier. 


Ct  ►.MiPi  tSlXG-iIHX  tM  FORHM.AN — Experieneml 
young  iiiaii.  32;  fifteen  .years'  exia'rlence,  de¬ 
sires  position  ns  foreman  of  dally  palter.  Will 
go  att.v  place.  .Address  Box  Si.  3087,  care 
Elltor  and  Publisher. 


$60,000  bu}s  leading  daily  newspaper 
property  of  a  rapidly  growing  north¬ 
western  city  of  15,000.  Annual  vol¬ 
ume  over  $100,000.  Profit  balance 
over  $14,000.  Well  equipped.  Propo¬ 
sition. 


CHAS.  M.  PALMER 

Newspaper  Properties 

2!25  Fifth  Ave.,  New  York 


$8,000  CASH 

Balance  deferred,  will  buy  Evening 
Daily  in  good  manufacturing  city,  of 
a  middle  Atlantic  State.  Physical 
equipment  worth  almost  the  total 
price  asked  for  the  property. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  and  Magazine  Proi>erties 

Times  Bldg.,  New  York 


SPECIAL 


I  am  representing  owner  of 
exclusive  newspaper  in  growing 
Central  West  city  of  18,000.  Nets 
annually  about  $25,000  in  return 
for  time  and  investment.  Price 
$100,000;  control  offered  for 
$65,000.  Proposition  No.  326x. 

H.  F.  HENRICHS 

Neteapaper  Properties 
LITCHFIELD,  ILL. 


PUBLISHERS’  NOTICE 


The  Editor  and  Pabllsher  maintains 
an  etUclent  curpa  of  paid  correspondents  at  the 
following  Important  trade  centres:  Boston,  Phila¬ 
delphia,  Detroit,  Cleveland,  Pittsburgh,  Cincin¬ 
nati.  Detroit.  St.  Louis,  Chicago,  Atlanta,  New 
Orleans.  Dallas,  Indianapolis,  Washington,  Balti¬ 
more,  and  San  Francisco.  Other  correspondents 
will  be  added  from  time  to  time.  Advertisers 
ami  newspaper  men  will  find  a  ready  market  for 
stories  of  advertising  achievements,  news  beats, 
etc.,  by  addressing  the  main  office,  1117  World 
Building,  New  York  City. 

Branch  offices  are  located  ae  follows :  Chicago, 
Herald  Building,  163  W.  Washington  St.,  Chas. 
H.  May,  Mgr.,  'Phone  Franklin  44 ;  San  Fran¬ 
cisco,  742  Market  St.,  H.  J.  Bldwell,  manager, 
'phone  Kearney  2121. 

The  Editor  and  Pabliaher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  Inchea  deep. 

Advertising  Rate  Is  25c.  an  agate  line,  $100 
a  page,  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  claisiflca¬ 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  Bne;  Buslneas  Op¬ 
portunity  and  Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line.  For  those  nnem- 
ployed  a  fifty-word  or  eight-line  advertisement 
will  be  published  two  times  FREE. 

Readers  are  urged  to  have  tbe  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  de¬ 
livery. 

The  Editor  and  Pabllsher  sells  regnlarly 
at  10c.  a  copy.  $2.00  per  year  In  tbe  United 
States  and  Colonial  Posaesslons.  $2.50  In  Can- 
ada  and  $3.00  foreign,  and  la  on  sale  each  week 
at  tbe  following  newe  stands : 

New  York — World  Building,  Tribune  Building. 
Park  Row  Building,  140  Nassau  Street,  Man¬ 
ning's  (opposite  tbe  World  Building),  33  Park 
Row ;  The  Woolwortb  Building,  Tlmea  Building, 
Forty-second  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano’a  Book  Store, 
Twenty-alxth  Street  and  Fifth  Avenue  and 
Mack's,  Macy's  comer,  at  Thirty-fourth  St-  en¬ 
trance. 

Baltimore — B.  K.  EMwards,  American  Building. 

Philadelphia — L.  G.  Ran,  7th  and  Chestnut 
Streets;  Wm.  Sobel,  Bulletin  Building  News 
Stand. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davit  Book  Shop,  416  Wood 
Street. 

Washington,  D.  C. — Bert  K.  Trenls,  611  Four¬ 
teenth  Street.  N.  W.,  Riggs  Bldg.,  News  Stand. 

Chicago— Powner's  Book  Store.  87  N.  Clark 
Street;  Poet  Office  News  Co.,  Monroe  Stieot; 
Okas.  Levy  OIre.  Oo.,  ST  N.  Fifth  Avenis. 

Cleveland — Bebroedar's  Nefws  Store,  Suportcc 
■troot.  oppoetto  Poet  Odke;  SoloBon  Now*  Oo., 
1111  Walnut  Btraot. 

Detroit — Biloiw  Nowi  Oo..  M  Lanod  It,  W. 

■u  Franatoso  ■  J.  BUvaD  T4B  MmM, 
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Successful 

Mtn  in  tretr  wmlk  of  life  are  all 
familiar  with 

Romeike’s  Press  CFppings 

Amonf  oar  patrons  are  profeswonal  and 
kusiness  men  and  women,  public  person- 
Sfes  and  the  leading  Banks,  Trust  Com¬ 
panies  snd  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  erery  bus!- 
nesa  If  you  have  never  used  them,  write 
for  information  snd  terms  to-day. 

HENRY  ROMEIKE,  INC., 

1(M-110  SoToatk  Ato.  Now  York  City 


Hemst  reel’s 


PRESS  CLIPPINGS 

Tenth  Avenue  At  45th  Street 
New  York 


Canadian  Preu  Clippings 

The  problem  of  coverins  the  Canadiu 
Field  is  answered  by  obtaining  the  service 

of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
teterest  to  you,  printed  in  over  ps  l^r  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74  r*  CHURCH  ST..  TORONTO,  CAN. 

Price  of  service,  reralar  press  clipping 
rates— special  rates  and  discounts  to  Trade 
and  Newspapera 


We  can  increaie  your  buiincsa — 
you  want  it  increased. 

You  have  thought  of  press  clii>> 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  ft  r  you. 

BURRELLE 

80-62  \Varren  St'.  New  York  City 

'  EMbluhtd  a  S^uarier  of  a  Century. 


Keen  Publishers  Everywhere 
Are  Buying  Electric 
Bulletin  Machines. 

They  have  written  us  letters  giv¬ 
ing  tbar  opinions.  They  make 
interesting  reading.  We  wish  we 
could  send  them  to  you  complete. 

Some  of  the  letters  are  in  our 
New  Illustrated  Catalogue.  Why  not 
let  us  send  you  one? 


National  Electric  Bulletin  Corp. 

New  London,  Conn 


FR.4NK  W.  BOL.4NDE  DEAD 


Power  in  Connecticut  Journalism,  He 
Was  Widely  Known. 

The  death  of  Frank  W.  Bolande, 
editor-in-chief  of  four  Bridgeport,  Conn., 
newspapers,  came  as  a  great  shock  to 
friends  throughout  Connecticut  and  to 
newspai>€-r  men  in  nearly  every  State  in 
the  I'nion. 

Mr.  Bolande  was  in  direct  charge  of 
the  Bridgeport  Sunday  Post,  the  Bridge, 
port  Evening  Post,  the  Bridgeport 
Evening  Standard,  and  the  Bridgeport 
Morning  Telegram. 

Death  was  due  to  chronic  nephritis?. 
Its  symptoms  first  became  marked  about 
a  year  ago.  From  time  to  time  he 
made  short  trips  to  Wa.shington,  D.  C., 
for  his  health,  and  to  all  outward  ap¬ 
pearances  returned  in  a  much  improved 
condition. 

Last  Saturday  morning  Mr.  Bolande 
put  in  some  busy  hours  at  his  desk.  In 
the  afternoon  he  enjoyed  a  short  auto¬ 
mobile  ride  with  his  wife,  but  toward 
dusk  he  complained  of  a  slight  chill. 
He  was  taken  to  his  apartments  in  the 
Stratfield  Hotel,  where  his  condition  rap¬ 
idly  weakened  until  he  died  shortly  af¬ 
ter  two  o’clock  Sunday  morning. 

Mr.  Bolande  started  his  career  as  a 
newsboy.  In  1883  the  Bridgeport  Post 
was  founded  by  G.  \V.  Hills,  and  Mr. 
Bolande  was  one  of  the  first  contribut¬ 
ing  reporters.  Later  he  served  on  the 
Evening  Farmer  and  the  Morning  News. 

Still  later  he  was  a  reporter  in  Meri¬ 
den.  He  saved  carefully  until  he  had 
laid  away  enough  to  return  to  Bridge¬ 
port  and  purcha.se  a  few  shares  of 
Bridgeport  Standard  stock.  His  succe.ss 
in  the  game  was  rapid,  and  in  1891  he 
was  offered  the  city  desk  on  the  Post. 

In  T915,  Mr.  Bolande,  with  K.  4V.  Mc¬ 
Neil,  and  Archibald  McNeil  1r.,  bought 
the  entire  stock  of  the  Evening  Stan¬ 
dard  and  put  the  Telegram,  Post,  and 
Standard  under  one  head.  It  proved 
the  strongest  newspaper  combination  in 
the  State,  in  regard  to  advertising 
matters,  and  the  news  end. 

He  was  at  the  head  of  all  civic  or¬ 
ganizations  and  took  a  strong  interest 
in  the  Chamber  of  Commerce.  Each 
year  he  gave  the  newsboys  of  the  city 
a  trip  on  the  Long  Island  SoiHid,  and 
once  each  winter  they  were  his  gruests 
at  a  local  theatre. 


William  L.  Bowron  Dead 
William  Lloyd  Bow’ron,  known  to 
many  newspaper  men  as  the  first  man 
to  take  the  obligation  of  Elkdom  in 
No.  1  Lodge,  died  at  San  Diego,  Cal., 
last  Tuesday.  At  the  institution  of  the 
B.  P.  O.  Elks  on  February  16,  1868,  he 
was  the  first  man  that  the  obligation 
was  administered  to,  hence  he  became 
known  as  the  first  Elk.  He  wa.s  a  mu¬ 
sician  and  for  many  years  conducted 
the  orchestra  at  the  old  Fourteenth 
Street  Theatre  in  New  York  city. 


OBITUARY  NOTES 

The  foJiant  never  ta»te  of  death  but 
once. — Shakespeare. 

Wc  are  such  stuff  as  dreams  are  made 
of. 

And  our  little  life  is  rounded  uAth  a 
sleep. — Shakespeare. 

Thoma.s  Owen  Charles,  aged  fifty 
years,  died  October  14,  at  this  Pitts¬ 
burgh  home,  of  pneumonia.  Mr. 
Charles  was  prominent  in  Welsh  cir¬ 
cles  and  was  editor  of  the  Welsh-Amer- 
ican.  For  a  time  he  worked  on  the 
Scranton  Tribune  and  while  in  that  city 
he  served  as  a  member  of  the  board  of 
poor  directors  and  also  served  as  Po¬ 
lice  Magistrate. 


Samuel  L.  Crawford,  aged  sixty-one, 
who  was  pressman  of  the  Seattle  In¬ 
telligencer  when  it  was  first  issued,  in 
1876,  and  who  afterward  was  part  own¬ 
er  of  the  Post-Intelligencer,  died  at  his 
home  in  Seattle  on  October  11. 

John  Crawford,  aged  eighty-five,  a 
veteran  newspaper  man,  died  in  Utica, 
N.  Y.,  on  October  10.  He  worked  on 
the  Oneida  (N.  Y.)  Telegraph,  the  first 
newspaper  in  Oneida,  for  eighteen 
years,  and  then  went  to  Syracuse.  Re¬ 
turning  to  Oneida  he  bought  the  Oneida 
Sachem,  changing  its  name  to  Oneida 
Dispatch.  He  was  Postmaster  of  Onei¬ 
da  under  Lincoln,  Grant,  Johnson,  and 
Hayes. 

Bernard  Francis  May,  a  proofreader 
on  the  New  York  Journal  of  Commerce 
and  Commercial  Bulletin  and  in  the  em. 
ploy  of  that  paper  for  forty  years,  died 
on  October  15  of  intestinal  trouble,  in 
the  German  Hospital,  iu  Brooklyn.  He 
was  fifty-six  years  old,  and  was  a  mem¬ 
ber  of  Typographical  Union  No.  6. 

Frank  Kielt.  aged  forty-five,  for  the 
past  twenty  years  a  pressman  on  the 
New  York  World,  died  on  October  15,  of 
tumor  of  the  brain,  in  Long  Island  City 
Hospital. 

Charles  Goppell,  aged  eighty,  once  a 
well-known  advertising  man  of  New' 
York,  and  said  to  be  the  originator  of 
advertising  in  theatre  programmes,  died 
at  his  home  in  New  York  city  on  Octo¬ 
ber  15. 

William  Harvey  Filley,  of  Philadel¬ 
phia,  formerly  connected  with  the  ad¬ 
vertising  departments  cf  the  Bulletin 
and  Press,  died  in  that  city  October  15. 

Albesit  W.  Palmer,  a  retired  New  York 
publisher,  died  October  14  at  his  home 
in  East  Orange,  N.  J.,  in  his  sixty-third 
year.  He  is  survived  by  his  wife,  a  son, 
and  a  daughter. 

Joseph  Henderson,  a  former  Chicago 
newspaper  man,  died  recently  at  the 
Kankakee  Hospital.  He  was  sixty-four 
years  of  age,  and  was  a  life  memlier  of 
the  Chicago  Press  Club.  For  thirty 
years  he  worked  on  Chicago  dailies. 

Eben  Eugene  Rexford,  aged  sixty- 
eight,  died  in  a  hospital  at  Green  Bay, 
Wi.s.,  last  Tuesday,  of  typhoid  fever. 
Mr.  Rexford  was  a  writer  of  great  abil¬ 
ity,  but  W’as  probably  best  known  as  the 
composer  of  “Silver  Threads  Among  the 
Gold,"  “Only  a  «Pancy  Blossom,”  and 
other  song.s.  He  was  born  in  Johns- 
burgh,  N.  Y.,  in  1848,  his  family  re¬ 
moving  to  Wisconsin  when  he  was  a 
boy. 


Rains’s  Trial  October  31 

Jacob  Lewis  Rains,  charged  with 
having  solicited  money  from  prominent 
men  and  women,  while  representing 
himself  a.*;  the  collector  of  a  reporters’ 
benefit  society,  will  be  placed  on  trial 
in  Part  I  of  Special  Sessions  on  Octo¬ 
ber  31.  Rains  was  arrested  August  15, 
and  was  held  in  Jefferson  Market  Court 
for  trial  at  Special  Sessions. 

’The  particular  complaint  on  which 
he  was  held  was  lodged  by  Dr.  Arthur 
V.  Payne,  of  the  MarbriJge  Building, 
Broadway  and  34th  Street.  The  physi¬ 
cian  alleges  that  he  gave  Rains  $5  for 
"the  boys”  benefit  fund.  Later  the  doc¬ 
tor  telephoned  the  Tribune,  which  pa¬ 
per  he  says  Rains  claimed  to  repre¬ 
sent,  tind  also  to  the  Sun  and  World. 
The  result  was  the  issuance  of  the 
warrant  and  the  quick  arrest  of  Rains. 


Joined  the  A.  N.  P.  A. 

The  Racine  (Wis.)  Journal-News  has 
been  elected  to  active  membership  in 
the  American  Newspaper  Publishers’  As¬ 
sociation. 


CARTOONIST  GOLDBERG  Married  ' 

With  His  Bride  Is  Now  on  Hone;, 
moon  Trip  to  Jamaica. 

“Rube”  Goldberg,  the  Ni  a  York  Mail's 
cartoonist,  was  married  on  Tuesday,  Oc. 
tober  17.  The  bride  was  .Miss  Irma  See. 
man,  daughter  of  S.  W.  St  (man,  of  ZH 
Riverside  Drive,  New  York.  The  cere- 
mony  was  performed  by  Lev.  Dr.  Mau¬ 
rice  Harris,  and  about  20U  guests  gath¬ 
ered  at  Sherry’s  to  witness  the  cere¬ 
mony.  Mr.  Goldberg  had  his  brother 
Garrett  as  his  best  man,  while  the  bride 
was  attended  by  her  cousin,  Miss  Flor- 
ence  Seeman,  and  by  Miss  Lillian  Gold- 
berg,  a  si.ster  of  the  gt'oom.  The  cere¬ 
mony  was  followed  by  a  dinner  and 
dance,  after  which  the  newly  married 
pair  left  for  a  honeymoon  in  Jamaica, 
West  Indies. 

Practically  every  cartoonist  in  New 
York  city  took  a  whack  at  Goldberg  in 
their  cartoons  on  Monday  and  Tuesday. 
Goldberg  himself,  not  to  be  outdone,  car. 
tooned  himself. 


Cartoonist  Gregg  Married 

Lewis  Crumley  Gregg,  cartoonist  for 
the  Atlanta  (Ga.)  Constitution,  was 
married  to  Miss  Mamie  AnsUy  in  At¬ 
lanta  on  the  evening  of  October  11. 
Mr.  Gregg,  for  fifteen  years  connected 
with  the  art  department  of  the  Consti¬ 
tution,  is  a  graduate  from  the  .Art  Stu¬ 
dents’  League  of  New  York.  He  is  bet¬ 
ter  known  to  the  newspaper  world  and 
to  the  public  as  the  originator  of  the 
famous  “Gopher,”  the  little  animal  which 
appears  in  all  of  his  cartoons.  .Miss 
Ansley,  now  Mrs.  Gregg,  is  one  of  the 
leaders  in  Atlanta’s  social  set.  She  is 
the  daughter  of  Edward  P.  .Ansley,  a 
prominent  real-estate  man  of  that  city. 
Immediately  after  the  ceremony  Mr.  and 
Mrs.  Gregg  left  for  New  A’ork,  where 
they  will  spend  their  honeymoon. 


Publisher’s  Daughter  to  VTed 

Miss  Alice  Jordan  Conners,  daughter 
of  William  James  Connors,  puldisher  of 
the  Buffalo  Courier  and  Enquirer,  and 
Sherman  John  Sexton,  of  New  York, 
will  be  married  at  St.  Jo.seph’s  Cathe¬ 
dral,  Buffalo,  on  November  1. 


Editor’s  Daughter  Engaged 

Colonel  Charles  Alexander  Rook, 
president  and  editor  of  the  Pittsburgh 
Dispatch,  and  Mrs.  Rook  announce  the 
engagement  of  their  daughter,  Florence 
Anna  Rook,  to  Mr.  John  Gormly  Mac- 
Connell,  of  Pittsburgh,  a  son  of  Mr.  and 
Mrs.  Thomas  MacConnell.  Mr.  Mac- 
Connell  is  a  ’15  Princeton  man.  and  is 
connected  with  the  Reliance  Life  In¬ 
surance  Company,  of  Pittsburgh.  Miss 
Rook  is  a  Bryn  Mawr,  Pa.,  school  girl 
of  the  class  of  1915. 


WEDDING  BELLS 

J.  Albert  Tucker,  editor  of  th(*  Gilmer 
(Tex.)  Mirror,  and  Miss  Velma  Jones 
were  married  at  Gilmer  on  0<'tol)er  8, 
the  Rev.  Gordon  Barrett  performing  the 
ceremony.  The  couple  will  live  in  Oil- 
me,'. 

E.  G.  Senter,  editorial  writer  on  the 
Waco  (Tex.)  Morning  New.s,  and  former 
managing  editor  of  that  paper,  was  mar¬ 
ried  on  October  7  to  Mrs.  Crowley 
Schley  at  Charlotte,  N.  C.  Mr.  and  Mrs. 
Senter  will  vl.«t  Asheville,  N.  C.,  l>efore 
returning  to  Texas. 


Flarnings  of  the  National  liiscuit 
Company  for  August  showed  an  increase 
of  30  per  cent,  over  the  corresponding 
month  Ia.st  year.  The  gains  in  earnings 
were  made  with  practically  no  iin  lease 
In  prices  of  the  company’s  goods. 


The  Autumn  Book  Number 

The  Nation 

published  October  12th 

Contains  11,170  Agate  Lines  of 

Paid  Advertising 

This  is  the  largest  volume  of  advertising  ever 
published  in  a  single  issue,  with  the  exception  of 
the  Fiftieth  Anniversary  number. 

It  is  a  gain  of  2,018  lines  over  the  Autumn 
Book  Number  of  1915. 

Fifty  American  book  pubUshers  make  their 
Autumn  Announcements  in  its  columns. 

In  both  text  and  advertising  this  important 
number  is  full  of  interest  for  the  book  reader. 


ADVERTISING  MANAGER 


20  Vesey  Street,  New  York 


Can’t  Print  the  Advertising 


That  Is  Offered 


Up  to  a  very  short  time  ago  the  unusual  distinction  of  not  being  able 
to  accept  or  print  many  columns  of  advertising  has  been  almost  an  exclu¬ 
sively  unique  feature  possessed  by  The  Chicago  Daily  News. 

The  present  acute  shortage  of  white  paper  and  the  necessity  of  holding 
consumption  well  within  the  possibilities  of  supply  hg^s  f^ced  The  New 
York  Globe  into  the  “standing  room  only”  class. 

With  a  daily  net  paid  sale  of  over  230,000  during  September  and 
carrying  more  local  retail  display  business  than  any  other  New  York  news¬ 
paper,  The  Globe  has  had  to  put  up  the  “no  more  business  taken”  sign 
every  day  for  a  week. 

Average  net  paid  circulation 

September,  1916  -  -  -  231,077 

Average  net  paid  circulation 

September,  1915  -  -  r  184,532 

Gain  46,545 

An  absolute  limit  has  been  placed  on  the  amount  of  copy  that  will  be 
received  from  any  advertiser,  and  The  Globe  is  daily  going  to  press  leaving 
out  from  10  to  20  columns  of  business  which  cannot  be  placed  in  its 
columns. 
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